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Regular meetings of the Mill Creek City Council shall be held on the first, second and fourth Tuesdays of 
each month commencing at 6:00 p.m. in the Mill Creek Council Chambers located at 15728 Main Street, Mill 
Creek, Washington. Your participation and interest in these meetings are encouraged and very much 
appreciated. We are trying to make our public meetings accessible to all members of the public. If you 
require special accommodations, please call the City Clerk at (425) 921-5732 three days prior to the 
meeting.  


 


The City Council may consider and act on any matter called to its attention at such meetings, whether or not 
specified on the agenda for said meeting. Participation by members of the audience will be allowed as set 
forth on the meeting agenda or as determined by the Mayor or the City Council.  


 


To comment on subjects listed on or not on the agenda, ask to be recognized during the Audience 
Communication portion of the agenda. Please stand at the podium and state your name and address for the 
official record. Please limit your comments to the specific item under discussion. Time limitations shall be at 
the discretion of the Mayor or City Council.  


 


Study sessions of the Mill Creek City Council may be held as part of any regular or special meeting. Study 
sessions are informal, and are typically used by the City Council to receive reports and presentations, review 
and evaluate complex matters, and/or engage in preliminary analysis of City issues or City Council business.  


   


 


Next Ordinance No. 2016-807 


Next Resolution No. 2016-550 


June 28, 2016 


City Council Meeting 


6:00 PM  
CALL TO ORDER:  
FLAG SALUTE:  
ROLL CALL:  
AUDIENCE COMMUNICATION: 
 


A. Public comment on items on or not on the agenda   
OLD BUSINESS: 
 


B. City Manager Annual Performance Evaluation 


(Personnel Committee)   
NEW BUSINESS: 
 


C. Presentation: Mill Creek Communication Plan 


(Rebecca C. Polizzotto, City Manager)   
D. Presentation: Mill Creek Guiding Principles  


(Rebecca C. Polizzotto, City Manager)  







 
E. Amend MCMC Chapter 15.04 Related to the 2015 International & Uniform Codes  


(Rebecca C. Polizzotto, City Manager)    
CONSENT AGENDA: 
 


F. Approval of Checks #55417 through #55574 and ACH Wire Transfers in the Amount of 
$708,408.98 


(Audit Committee: CouncilmemberTodd and Councilmember Kelly)  
 


G. Payroll and Benefit ACH Payments (June 14) in the Amount of $388,139.07 


(Audit Committee: CouncilmemberTodd and Councilmember Kelly)   
H. Payroll and Benefit ACH Payments (June 28) in the Amount of $289,279.95 


(Audit Committee: CouncilmemberTodd and Councilmember Kelly)   
I. City Council Meeting Minutes of May 24, 2016  


 
J. City Council Meeting Minutes of June 7, 2016   


REPORTS: 
 


K. Mayor/Council   
 


L. City Manager 


 Letter to Wildflower and Mill Park Village 


 Financial Report, May 2016  
 


M. Boards and Commissions  


 Design Review Board Meeting Minutes of April 21, 2016 


 Art & Beautification Board Meeting Minutes of April 13, 2016 


 Art & Beautification Board Meeting Minutes of May 11, 2016   
AUDIENCE COMMUNICATION: 
 


N. Public comment on items on or not on the agenda    
ADJOURNMENT 
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IVIIIICI‘ ek Meeting Date: June 28, 2016
WASHINGTON


CITY COUNCIL AGENDA SUMMARY
City of Mill Creek, Washington


AGENDA ITEM: CITY MANAGER ANNUAL PERFORMANCE EVALUATION


ACTION REQUESTED:
Discuss the bene?ts of adding an informal quarterly performance review for the City Manager.


KEY FACTS AND INFORMATION SUMMARY:
Council used the ICMA guidelines for City Manager performance appraisal to create and employ
a performance review instrument and process for the Manager's review at the anniversary of her
June 1, 2015 hire. That process is complete. Council and the City Manager agree that while
the process took substantial time and energy to complete to ensure comprehensive input and full
participation, it was a valuable mechanism to build communication and teamwork within the
Council-Manager team.


Council will have a short discussion about the process and how it can be improved upon. One
idea to make the coaching aspects more effective, and make the annual process less time
consuming, would be to move to a more frequent, more casual continuous feedback model that is
being used in other organizations. An article from MRSC is attached that highlights some of the
benefits of employing a quarterly process.


PERSONNEL COMMITTEE RECOMMENDATION:
Council and City Manager discuss the benefits of adding an informal quarterly performance
review discussion to the annual pe1'tb1'1nancereview required under the City Manager’s contract.


ATTACHMENTS:
MRSC article: Time to Scrap the Annual Performance Review


Respectfully Submitted:


meat
Mike Todd, on behalfofthe Personnel Committee
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'/JMRSC
LocalGovernmentSuccess


Time to Scrap the Annual Performance Review?


June3. 2016 byTracy Burrows
Category: Administrationand Management


Everyone in your organization loves to


give and receive annual performance
appraisals,right?I thought not. The
fact is that many of us would grade
our annual performance evaluation


systems as "unsatisfactory."In
response, there is a growingtrend in


the corporate world to eliminate the
annual performance appraisal
altogether in favor of a different
approach.Even if your annual


performance review system works
well, these new approachesoffer


performance coaching techniques that
could enhance the value of your review.


We allknowthe litanyof complaintsabout the annual performance appraisalprocess. Foremost among them is that
the whole process takes valuable time away from the actual workof getting things done; do these appraisalsdeliver
value commensurate to the time requiredto complete them? Too often, the reviews focus on only the most recent


accomplishments,sidestep uncomfortable performance issues, or devolve into an exercise in getting to the
threshold rating point level to justifya merit pay raise or benefit. And the whole process causes stress and anxiety for


both the supervisor and the staff person beingevaluated.


Companies as diverse as General Electric, Accenture, and Netflixhave moved from the annual performance appraisal
to a more dynamic approach to givingfeedback. Ratherthan scrapping reviews altogether, they are doing them more


frequently. They are findingthat giving consistent, timely. honest feedback throughout the year is more effective at


drivingperformance than the annual review.


Part of this push may be a recognition that there's a new generation of staff who want more frequent feedback to


spur learningand growth.A recent stiy by Trinet and WakefieldResearch found that 74% of millennialssaid they
feel "in the dark" about how their managers and peers think they're performing. But this isn't just a millennial


phenomenon. We all want and crave feedback, especiallyif we're launching into a new career and want to start out


on the rightpath.
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So what does more frequentfeedback looklikefromthe standpointof a performanceappraisal?At MRSC,we've
gone to QuarterlyPerformanceConversations insteadof annual reviews. The documentation of the quarterly
conversation is far simplerand takes just a few minutes to fillout. The goal is to get managers in the habit of giving
more consistent, timelyfeedback, and, just as important. to receive feedback as well. The ideaof a conversation is
that it is less formal, and more frank.Because it'squarterly,this system also gives teams and managers an early
warning signalifgoalsare not beingmet, and the flexibilityto adjust and add new goalsthroughoutthe year.


PinellasCounty, Florida,a large,urban county government with3,000 employees has made the transition away


from the annualperformanceappraisal.Theirprogram is calledFACEof Performance, for Feedback,AskQuestions,


Conversation, ExploreOptions.The components of the FACEprogram are:


0 Ongoing Feedbackand Coaching


0 Set Expectations


0 Support Growthand Development


0 Observe and Note Performance


0 Summarize Performance Conversations


Thecounty has a robust trainingprogram to support each of the components. Trainingand support is a key


component of whatever performance appraisalsystem that you adopt.


Some managers are naturallygiftedat givingfeedback, others need more practice.Afirst step may be to encourage


managers to incorporateintentional conversations about performance into their weeklyone-on-one meetings with


theiremployees.To beginthe discussion, frame feedbackin terms of a “stop,start, and continue".What is the


employee doingnow that is not working?What are they doingthat isworkingwell?What actions shouldthey take to


be even more effective?


Our experience with quarterlyperformance conversations at MRSChas been that the levelof trust has grown and


the conversations have gotten easier over time. Not every conversation is extremelyfruitful, but because they are


happeningmore often, there isa much greater chance of hittingthe sweet spot. Andwithpractice,we allget better


at givingand receivingfeedback.
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Mission 


Mill Creek is the standard of excellence for local government. Through dynamic and 
innovative strategies, we provide outstanding public service in a fiscally responsible 
manner to create and maintain a safe, active and vibrant city. 
 


Outcome Objective 


Comprehensive City Communication Plan 
(Proactively messaging) to engender the image of: Mill Creek is the place to live, work 
or visit. Mill Creek is cool! 
 
“We want to be seen as the leader in all things government and as the standard of 
excellence.” 
 
“We want to be known as the model of how government should operate.” 
 
“We want people to have confidence in Mill Creek.” 
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Situation Analysis 


This section outlines the core Strengths and Weaknesses (internal factors within the 
City’s control), as well as Opportunities and Threats (external factors beyond the City's 
control) as assessed by the City of Mill Creek leadership team on January 15, 2016. 
 
Key: the numbers in parentheses represent the number of votes each condition 
received by the leadership team…they are listed in priority order. 
 


Strengths 


> We now have a dedicated PIO (21)  
> Supportive Council for Communications Plan (12)  
> Dedicated to leveraging technology (7) 
> A friendly customer service culture (4) 
> Developing new strategic culture (3) 
> Citizens wanting City communications (1) 
> More communication channels available (0) 


 


Weaknesses 


> Limited resources (20) 
> No social media presence (11) 
> Council’s understanding of the Communications Plan (8) 
> Staff resistant to change (7) 
> Lack of brand identity/control (2) 
> Lack of digital communication policies (0) 
> Lack of citizen engagement (0) 
> Very little developable land in City (0) 


 


Opportunities 


> Cache of “Mill Creek” (19) 
> Rapid growth in area – revenue (16) 
> Positive change in demographics (6) 
> Surrounding cities development/improvement (3) 
> Good schools and recreation (2) 
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Threats 


> Rapid growth in area – traffic congestion (21) 
> Surrounding cities improving – competition (11) 
> Fear from local media (11) 
> An increase in public records requests (5) 
> Highest tax rate (City) in State (0) 
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Marketing Research 


Research Objective 


The research objective was to better understand Council, Staff, Citizen and Business 
attitudes as they relate to the City of Mill Creek in terms of image and 
communications, as well as perceived competitors; all as a means of competitively 
positioning and promoting the City’s brand. The purpose was to identify—based on 
market conditions—the best communications strategies to establish and promote the 
City’s preferred brand image. 
  


Survey Methodology 


The instruments were designed to collect preferences, perceptions and attitudes from 
businesses and citizens. Two focus group studies were conducted to collect feedback 
and opinions. The instruments are located in the Attachment section in the back of this 
report. 
 


Sample Methodology 


 
City Council 
All seven City Councilmembers were interviewed to determine their perceptions and 
preferences related to the City’s brand and ensuing communications plan. 
 
Citizens & Businesses 
Two focus groups were conducted, one of area business owners and one of city 
residents. In both cases, the sample goal was to recruit 12 people and have eight to 10 
participants attend the focus groups. 
 


> March 29th Business Focus Group with nine people attending 
> March 31st Citizen Focus Group with eight people attending 


 


Reporting 


The data is presented in two formats: 1) key findings (executive summary), 2) written 
summary with responses. The facilitator guides and entrance surveys are located in the 
Attachment section in the back of this document. In addition, the results of a 
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competitor study—three competing Cities were studied, as well as a review on the City 
of Mill Creek for comparison—following the written summary section.   
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Key Findings 


Council (based on Interviews) 


> City’s perceived brand image: Good place to live, high-end 
> City’s value proposition: Parks, recreation, trails “walkable” 
> City’s greatest assets (from a com/eco dev perspective): Town Center – 


shopping and restaurants 
> City’s greatest liabilities (from a com/eco dev perspective): older unattractive 


areas, built out and marketing 
> City’s communications strengths: Press releases 
> City’s communications weaknesses: Need to take control of our own story, not 


let the press dictate it (4) 
> Recommended brand/communication improvements: Better branding and 


marketing for image and awareness (5) 
> Additional comments: Glad we’re doing this communications/branding project 


(3) 
 


City (based on discovery retreat) 


> At present the City does not track the impact or results of communications. 
> Currently there are no brand standards for internally generated materials and 


media, e.g. brochures and flyers. 
> They feel they need to do a better job of managing citizen perceptions, e.g. on 


City projects and plans. 
> Not all of the staff leaders know all of what and when the other departments 


are doing in terms of communications…they all have different audiences and 
requirements. 


> The City is not much involved in marquee events using the City’s name, such as 
the Festival and Run. 


> The City staff are very customer service oriented.  
 


Businesses/Citizens (based on focus groups) 
1. In terms of brand image, how do you think the City of Mill Creek is known? 


Business – More than half the group viewed the City as an up-scale, affluent 
bedroom community. Some felt it has a perceived reputation of snobbery. The 
group as a whole felt that it is aesthetically dated. 


AGENDA ITEM #C.


Presentation: Mill Creek Communication Plan (Rebecca C. Poli... Page 15 of 190







 City of Mill Creek/Communications Plan Page I 8  


Citizen – Most of the group viewed the City as an affluent bedroom community. 
Words like friendly, pleasant and good quality of life were descriptors associated 
with the community. Traffic, negative politics and insular thinking were detractors. 


 
2. In terms of brand image, how do you want the City of Mill Creek to be known? (Is 


it different)? 
Business – The overall image the group would like for Mill Creek is a community 
that is connected as a whole. One with a unified business community that networks 
and cross promotes each other.  
Citizen – The overall image the group would like for Mill Creek is a diverse and 
engaged community that is connected through arts, culture and business. A place 
that is more of a destination for fun.  


 
3. A What do you believe are our Brand image assets? 


Business – Town Center and design/landscape standards 
Citizen – Planned community, responsive services, peaceful neighborhoods 


 
3. B What do you believe are our Brand image liabilities? 


Business – Parking and the lack of entertainment 
Citizen – Traffic and no overall planning for recent development 


 
4. How would you go about communicating the preferred brand image and assets of 


the City of Mill Creek? 
Business – Social media and mobile/digital advertising was the most popular 
communication channel. 
Citizen – Social media and local papers like the Beacon and The Herald were the 
most popular advertising methods. Direct mail, radio and TV were a close second. 


 
5. What are key factors that determine where you would locate? 


Business – Visibility, ease of access and parking surfaced as the most important 
factors when locating a business.  
Citizen – Quiet peaceful neighborhoods, good public services and access to nearby 
shopping where top of the list. 


 
6. Besides the City of Mill Creek, where else is an attractive place to locate business? 


Business – Edmonds, Woodinville 
Citizen – Edmonds 
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Common Themes among Council, Business owners and Citizens 


> Assets: Attractive upscale “walkable” community, great place to live and work. 
Core assets are quality amenities, e.g. Town Center (shopping and restaurants), 
parks, recreation and trail system. 


> Liabilities: Traffic congestion, parking, some areas are older and less attractive. 
 
Preferred brand image and desire for Mill Creek 


> Another strong common theme is the desire for more “arts and entertainment.” 
 


Competitors (based on website review) 


> Edmonds: Clean contemporary, great pictures and City information. “Visit 
Edmonds” tab is eye catching and focused on tourism. Attractive, excellent 
content. 


> Mukilteo: Vibrant colorful photos, welcome message from the Mayor and great 
City and area information. Modern site with excellent content. 


> Woodinville: Warm welcoming look and feel. Excellent content about living, 
working and playing in the City. Engaging, insightful content. 


> Mill Creek: Open energetic look. Customizable user option. Great information 
about the City, community, parks and recreation. Site looks a bit dated, not well 
branded. 


> Overview: Edmonds has an outstanding site, visually and from a tourism 
perspective, it is excellent. The visitor gets a good impression of the arts and 
activities in this community. Mukilteo has vibrant photos and a welcome 
message from the Mayor, this is a nice personal touch and their content is 
excellent. Woodinville has a lot to offer, the content on their site is 
comprehensive, and engaging, they are competing for second place. Mill Creek 
has an open energetic site with great content and a customizable user option. 
When compared to the other cities, Mill Creek currently offers less arts, culture 
and tourism attractions.  
– Website order of attractiveness: (most to least) Edmonds, Mukilteo, Mill 


Creek and Woodinville. 
– Edmonds by far is the dominate competing City.  
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Council Interview Summary (N=7)  


1. From an external perspective (citizens and business owners living and working in 
the City of Mill Creek) how do you think they see our City’s brand image? 
> Good place to live – attractive, friendly, safe (3) 
> Viewed as high-end, elitist to outsiders (3)  
 


2. If you were to describe the City of Mill Creek, in terms of a one sentence value 
proposition, what would you say? 
> Great parks, sports, recreation and walking trails – walkable dominant theme (3) 
> Beautiful and attractive (2) 
> Family oriented/kid friendly (2) 
 


3. From a community and economic development perspective, what do you consider 
to be our City’s greatest assets? 
> Town Center – shopping and restaurants (5) 
> Attractive place (2) 
 


4. From a community and economic development perspective, what do you consider 
to be our City’s greatest liabilities? 
> Older unattractive areas (2) 
> We are built out (2) 
> Lack of marketing and awareness (2) 
 


5. With regard to our current City communications activities, what―if anything―do 
you consider to be our greatest strength…what are we doing well? 
> Press releases and City announcements 


Note: some had to think about this…pause. 
 


6. With regard to our current City communications activities, what―if anything―do 
you consider to be our greatest weakness…what are we not doing well? 
> We need to take control of our own story, not let press dictate it (4) 
> No social media (2) 
> Signing up for news alerts on our website (2) 
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7. Specifically, what would you like to see improved regarding our City’s brand, 
communications and outreach? 
> Better branding and marketing for image and awareness (5) 
 


8. Do you have anything else to share that we haven’t covered? 
> Glad we’re doing this communications/branding project (3) 
> Need more customer feedback (2) 
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Business Focus Group Survey Responses (N=9)  


1. In terms of brand image, how do you think the City of Mill Creek is known? 
> A good community, good schools, nice housing. Not sure that much is known 


about the business community here. 
> My daughter calls the people in this community the “creepers.” She thinks it’s a 


snooty community like the “Stepford Wives.” That’s the perception I have too. 
> I think it’s known for its summertime events, music and restaurants. People 


know about our events and summertime activities and come here to enjoy our 
variety of restaurants. They bring in kids and families and people from the 
surrounding communities. 


> It is one of the upper-scale bedroom communities’ north of Seattle. It is like 
Moab Utah. 


> I think Town Center is a bit like University Village. 
> I think the City of Mill Creek is thought of as town that “thinks too much” of 


itself. Snobby. I think it’s known for Friday and Saturday nights, it’s busy in Town 
Center because of the restaurants. They need to do a better job of getting 
people here in the daylight hours. 


> Cute little town and bedroom community. Folks from the South seem to think 
that way of it. 


> Bedroom community, affluent and restaurant mecca. We have low crime, 
cheapest tax ticket in town. 


> We have an up-scale mind set, snobby like Bellevue. I think we are a diamond in 
the rough there’s more we can do to really sparkle and draw people in. You 
drive down 164th and find Mill creek at the bottom and it’s a nice town to arrive 
at. 


> We are a dated community, our architecture and housing is dated. (*note: 
whole groups chimes in agreeance.) 


> We have multiple centers; I think it’s really spread out geographically. Makes it 
feel like a city with multiple personalities. 


> I know a lot of the business and home owners here and I think it’s a very friendly 
place. I feel accepted here. I like the community activities through the seasons. 
They offer quite a bit of family and community activities. 


 
Summary: More than half the group viewed the City as an up-scale, affluent 
bedroom community. Some felt it has a perceived reputation of snobbery and 
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“thinking too much” of itself. The group as a whole felt that it is an aesthetically 
dated community, lacked more up to date architecture. Others shared the 
positive notability of the seasonal activities that draw the community together. 


 
2. In terms of brand image, how do you want the City of Mill Creek to be known? (Is 


it different)? 
> People often don’t know we have a Town Center. I’d like Mill Creek to be known 


as a whole, not parts spread out geographically. We need to build a stronger 
recognition for Town center. 


> I feel like it’s fractured with pieces all over the place. I don’t know that I want 
Town Center to be the focal point. The businesses in Town Center have a 
reputation of being “better than the rest” because they are located in Town 
Center. I don’t like that vibe, it’s not very friendly. 


> I think we need to take the focus off Town center and incorporate more of Mill 
Creek as a whole. 


> I feel like it’s a restaurant mecca. I’d like to see the business community do cross 
promotions with the restaurants. We need to do more networking with local 
business. The whole business community should be a BNI (Business Networking 
International) group. We should be organizing organically to create more 
connections for business and community. 


> I’d like to see the City have a more open landscape that is more involving of 
people and more vehicle friendly. You can’t see Town Center from the road. You 
have to drive into it to see the businesses. 


> I’d like to see them promote more of an interior pedestrian walking area inside 
Town Center. 


> You cannot see any of the businesses in Town Center because of their distance 
from the road and each other. Town Center is off the road and other shopping 
areas are spread out. It need to be more like a bedroom community you can see 
and walk through. 


> We want to be a place that people want to be and talk about coming to. A place 
of distinction that people like to be in. Clean, safe and inviting with activities 
people want to do. 


> I think we need to have a community that is more connected. The local 
businesses need to do more networking and be involved in community events 
to get to know the community and be engaged with them. 


> Think of Leavenworth or Bellevue. You know what you are going to get. Mill 
Creek has multiple personalities, we need unity. 
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> I think the strong personalities on the Council is one aspect of why we have 
multiple personalities as a City. 


> I don’t think being known as the restaurant mecca is necessarily good. We need 
more variety to offer visitors. We need to draw more families and offer more 
activities and shopping variety. 


> I don’t think we are known for anything. 
 
Summary: The overall image the group would like for Mill Creek is a community 
that is connected as a whole. One with a unified business community that 
networks and cross promotes each other. A place that offers openness and 
variety to draw locals and families with fun activities and more shopping 
options.   


 
3. Brand image assets and liabilities exercise: 


From a business perspective, what do you consider to be our City’s greatest 
assets?  
> Town Center (19) 
> Design standards/landscaping (13) 
> Business Association and clubs (10) 
> Walkable community/trails (6) 
> Business owners and citizens (3) 
> Staff at City Hall (1) 
> Freedom Field (1) 
> Outdoor dining (1) 


 
From a business perspective, what do you consider to be our City’s greatest 
liabilities? 
> Parking and entertainment (28) 
> Lack of recreation/complex space (8) 
> One merchant association marketing Town Center (5) 
> Perception of dysfunctional City Council (4) 
> Panhandlers (3) 
> Consistent street level retail space (3) 
> Multiple identities (3) 
> Lack of on-going maintenance (2) 
> Centers need to be re-developed with consistency (2) 
> Fragmented ownership of Centers, lack of consensus (2) 
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Note: An organic conversation began about community cooking classes and 
having a kitchen store and class space in Town Center. One that offered a 
community gathering space for cooking classes and socializing with their 
neighbors. The group was unanimous about their excitement for this type of 
space. In addition to offering classes, it could also offer rental space and classes 
for fundraisers and community and private events. All as part of offering more 
variety to draw people into Town Center. 


 
4. How would you go about communicating the preferred brand image and assets of 


the City of Mill Creek, through what communication channels to reach 
businesses? 
> Social media is the only thing that works right now. 
> I agree that social media is what works but cable isn’t that expensive. You can 


also geographically target ads. 
> I don’t know. 
> Social media, internet and ads like the Moab Utah ads on cable. It would be kind 


of cool to have ads like that. 
> Social media and targeted internet ads. 
> Talk with travel agents and hotels. Use tourism channels and talk to people in 


those industries. 
> Commercials at sporting events like the Mariners. Also mobile advertising and 


targeted digital media. 
> PR spots using local celebrities on TV and radio. 
> Social media, mobile geofencing, DOT signs. 
> Community newspapers to get the word out to locals and surrounding 


communities about what we offer. 
> The Mill Creek festival is all volunteer based. It needs to be a bigger coordinated 


City wide effort. The festival is not currently coordinated with the City. 
> You can’t get anything to go viral unless there are enough people behind it. 
 
Summary: Social media and mobile/digital advertising was the most popular 
communication channel. 


 
5. What are key factors that determine where you would locate a business…what’s 


the most important? 
> Ease of access and parking. 
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> Visibility to drive by’s, the footprint of the area, what does it look like? Is it 
attractive, does it look good with accessible parking? 


> Parking and what does the community look like, visibility and traffic patterns. 
> Visibility, parking and cost. 
> Geography, need my clients nearby. 
> Visibility, easy walking and drive by exposure. 
> Visibility, parking and the types of businesses around me. Restaurants, dance 


studio, higher traffic businesses. 
> Location, easy access. 
> Desirable, plenty of people and traffic. A place that people will be around all the 


time, good visibility and parking. 
> Reliability of the services. 
> Demographics in the community. I need young families and old people. 


 
Summary: Visibility, ease of access and parking surfaced as the most important 
factors when locating a business. Location and geography where also important 
to the group. 
 


6.  Besides the City of Mill Creek, where else is an attractive place to locate 
business? 
First choice: 
> Edmonds (4) 
> Kirkland (2) 
> Redmond (1) 
> Snohomish (1) 
> Everett (1) 


 
Second choice: 
> Woodinville (4) 
> Mukilteo (Old Town) (2) 
> Edmonds (1) 
> Redmond Landing (1) 
> Don’t have one (1) 
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Summary: Edmonds and Woodinville were the top vote getters followed by 
Mukilteo and Kirkland. 
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Business Entrance Survey Results 
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Please provide a brief explanation of your above satisfaction rating. 
> Our law firm has grown with the City over the last 32 years. We wouldn’t move 


anywhere else. 
> My only beef is signage limits. 
> We tend to focus on larger organizations, so our clients are all over the Pacific 


Northwest. 
> NA 
> The City staff is always so friendly and helpful. 
> Need better marketing efforts other than the merchant’s association. We need 


more retail storefronts, boutiques, bike shops, restaurant/kitchen stores, shoe 
shops. 


> Mill Creek is a great area for businesses, but outside the immediate area we 
don’t seem well known. 


> This tends to be a more upscale town that perfectly hits our targeted 
demographic. Plus, it’s a community where people like to be out and about. 
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Citizen Focus Group Survey Responses (N=8)  


1. In terms of brand image, how do you tin k the City of Mill Creek is known? 
> A bedroom community with a pleasant environment. 
> Affluent area, that’s the first thing I hear when I tell people I live here. 
> Good quality of life. Our Council has tarnished our reputation. Other cities look 


at us and think there is something wrong here. 
> No big box stores. 
> Affluent community with a golf course, good quality of life, quiet and peaceful. I 


like how Town Center has been developed. 
> A planned development, planned community that is affluent and controlled by 


rules and regulations. We have healthy property appearances and values. It’s a 
friendly area. 


> Affluent community that is clean and tidy. Everyone is friendly and professional. 
> Aware of the negative politics. Great bedroom community, but too much 


development that causes traffic issues because of what backs up to us. 
> A bedroom community affluent in specific areas. Very insular, we don’t engage 


with other communities. I think it’s very conservative and religious in ways I am 
not comfortable. 


> Affluent, rich, high prices. I hear a lot of groaning about how quickly we are 
growing and there are no yards and no land for new construction. It’s such a 
contrast to the original large homes. 


> Traffic is getting worse. I feel like the area as a whole is an HOA. We feel like an 
individual community not one that is connected to surrounding communities. 


 
Summary: Most of the group viewed the City as an affluent bedroom 
community. Words like friendly, pleasant and good quality of life were 
descriptors associated with the community. Traffic, negative politics and insular 
thinking surfaced as detractors. 


 
2. In terms of brand image, how do you want the City of Mill Creek to be known? (Is 


it different)? 
> I like the general perception and good quality of life. Bothell is different, I’d like 


to see more development of Town Center like they are developing their 
downtown area. We have some good restaurants; we need more businesses. 
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> I would like it to be known for the quality of the experience and variety that 
Town Center offers. We need something to bring people into Mill Creek. 
Clothing stores, or pop-up stores that stay four to five weeks. Get more people 
to come in and see what we have to offer. 


> I think it’s a very civilized city. We need more cultural attractions; the senior 
center offerings are pathetic. We need more music and culture, a farmer’s 
market would add more life to it. 


> I’d like to see the City government and politics improve their image. The ethical 
issues have been disturbing. 


> I’d like to see us be a more cohesive community with diverse socioeconomic 
groups. Embrace change and move toward a more progressive community. 


> I like to see us stay committed to the “no sign” policy. I am starting to see signs 
popping up and it’s unsightly. No one is patrolling the area. We need to be well 
governed and consistent.   


> I’d like to see people think of us as a whole city, not just neighborhoods. 
> I would like to see the City to be better known by its residents. Make it more 


attractive to the people that live here. We shouldn’t have to go Bothell, 
Lynnwood or Everett to experience fun things. 


> I would love to see the City think about future re-trafficking and plan ahead for 
roads and new development.  


> We need to be accessible, and traffic issues are becoming more of an issue and 
that makes us less accessible. 


> More diverse socioeconomically. Part business and industry, part arts and 
culture, music, things that will engage a community and bring it together. I feel 
like we are identified by the development we live in. 


> I see it as a jewel. A place that has theater and arts, a large hotel. We need to be 
a destination that people want to travel to. It would increase our sales tax base 
and be good for the community. 


> We need more common places for people to gather. They need to find a place 
to put a farmer’s market. I feel like they ignore the senior population and focus 
on kids and sports too much. 


> I’d like to see more support for technology businesses, that’s a hot category. 
> Offer a cross section of living styles. Singles, family homes, a variety of housing 


options.  
> I do like the civility and affluence of our City. 
> We need to remove the dark cloud of negative politics from the City and be less 


politicized. 
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> Engage the seniors, youth and families, multigenerational and everyone in 
between. More community connection and cohesion, less stuffy HOA feel. 
 
Summary: The overall image the group would like for Mill Creek is a diverse and 
engaged community that is connected through arts, culture and business. A 
place that is more of a destination for fun. One that offers gathering places, 
events and multigenerational activities. 


 
Note: An organic conversation came up about Edmonds and all that city has to 
offer. They have a great jazz festival and lots of community gathering events like 
their farmer’s markets, Taste of Edmonds and the Arts festival. The group is 
buzzing with excitement when they talk about bringing more cultural and art 
events and to Mill Creek.  They want to be more like Edmonds, have more art, 
theater and improve the senior center. They expressed a lot of enthusiasm 
around the idea of building a community/cultural center here in Mill Creek. They 
also love the flowers in Edmonds and would like to see Mill Creek do more with 
flowers throughout the City. 


 
3. Brand image assets and liabilities exercise: 


From a citizen’s perspective, what do you consider to be our City’s greatest 
assets?  
> Planned community (10) 
> Responsive City services (8) 
> Quiet peaceful neighborhoods (8) 
> Town Center (7) 
> Defined municipal code (6) 
> Where the City is located (3) 
> The park system (3) 
> Landscaping/trees (1) 
>  The walking trails (connected) (1) 
> The library (1) 


 
From a citizen’s perspective, what do you consider to be our City’s greatest 
liabilities? 
> Traffic congestion/freeway access (8) 
> No overall planning for recent development (7) 
> Inadequate senior center (5) 
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> City is slow to embrace change (5) 
> Negatively biased press/media (6) 
> Lack of community center (5) 
> Disparate communities (4) 
> Too much influence of the business community (3) 
> Council too fiscally conservative (2) 
> Lack of trust/faith in government (2) 
> Bound by historical decisions (1) 


 
Note: More discussion followed about traffic and the “nightmare” it has become 
in Mill Creek. There was a general consensus that the City has not planned for 
adjacent growth and the impact it is having on our roads and traffic. The group 
feels it keeps people out of Mill Creek and we lose tax revenue as a result. That 
comment prompted a discussion about how pleased the group is to see the 180 
degree turn the new administration (the new City Manager) has taken fiscally. 
They are paying down debt, being fiscally conservative and feel they are doing 
good things for Mill Creek. The political environment is getting better under the 
new City Manager and they like the positive shift she has brought to City 
government. 


 
4. How would you go about communicating the preferred brand image and assets of 


the City of Mill Creek, through what communication channels to reach citizens 
outside Mill Creek to live, work, shop and play? 
> Social media, Facebook ads, Nextdoor. 
> Public access TV, use electronic media to broadcast activities and events. 
> Local community media like the Beacon, both print and online. 
> Local newspapers. 
> Social media, Mill Creek Beacon, The Herald, post events and community 


engagement activities. 
> Advertise through schools, libraries and in local print, like the Beacon. 
> Direct mail, social media and electronically through email. 
> Advertise on TV and radio outside of Mill Creek. 
> Social media, direct mail and billboards.  
> Have event ambassadors to go out and talk about our events. Volunteers who 


reach out and get the word out. 
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Summary: Social media and local papers like the Beacon and The Herald were 
the most popular advertising methods. Direct mail, radio and TV were a close 
second. 


 
5. What are key factors that determine where you would locate your 


residence…what’s most important? 
> Municipal services, parks and recreation and the geographic location. 
> Geographic location, peaceful quiet neighborhoods and access to shopping. 
> Activities, beautiful (like Switzerland), planned community that is clean, close 


proximity to shopping and markets. 
> Tightknit neighborhoods that care about the community, good schools, good 


plot designs and size of lots, not to dense. 
> Environmentally sensitive, community/cultural center and nearby shopping. 
> Community events. Quiet peaceful neighborhoods with beautiful landscaping. 
> Quiet peaceful neighborhoods, lot size and neighborhoods not to dense. Public 


safety services. 
> Location, near highway, hospital and services that I need and can easily access. 


Public services like parks and recreation and a good code to back it all up. 
 
Summary: Quiet peaceful neighborhoods, good public services and access to 
nearby shopping where top of the list that determine where respondents would 
live. 
 


6. Besides the City of Mill Creek, where else is an attractive place to locate your 
residence? 
First choice: 
> Edmonds (6) 
> Green Lake (1) 
> Shoreline (1) 


 
Second choice: 
> Clearview (1) 
> Ballard (1) 
> Kirkland (1) 
> Snohomish (1) 
> Mukilteo (1) 
> Lake Stevens (1) 
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> Bellevue (1) 
> Juanita (1) 


 
Summary: Edmonds was the top vote getter. 
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Citizen Entrance Survey Results 
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Please provide a brief explanation of your above satisfaction rating. 
> I wish we were more diverse and had recreational marijuana. 
> Good quality of life with some exceptions. Beautiful setting with trees and 


cultured common areas. Good public services. Nice local markets, restaurants 
and other services. It is civilized community. 


> Nice clean well governed city. 
> Great city. 
> Can’t be perfect but it sure is close. 
> NA 
> Love the clean beautiful community, the amazing police department and very 


helpful parks and recreation people. Would like a hotel, movie theater, 
Cheesecake Factory or other high-end restaurants etc. 


> We’ve enjoyed the development here over the years and want to help continue 
the program. 
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Competitor Study & Comparison 


Each of the three competitors, along with the City of Mill Creek, were studied through 
online website review.  
 


City of Edmonds 


Website: www.edmondswa.gov is a clean contemporary style site with calming tones 
and attractive photos. The homepage has an open layout with beautiful rotating 
photos of the City and surrounding area. The drill down pages offer good information 
about their history, City government, local statistics and services. The “Visit Edmonds” 
tab takes the visitor to a website dedicated to displaying the area recreation offerings, 
arts and culture, lodging and dining. This tab is a nice touch and offers a wealth of 
appealing information all in one easy to find spot. The arts and events calendar is easy 
to access from both the main City site and the “Visit Edmonds” homepage. Navigation 
is straightforward and user friendly. Overall, the site is attractive, has an appealing 
layout and offers excellent content. 
 
Positioning: Branding (name and logo only) is consistent throughout the site. 
 
Tagline: None on the City site, just the “Visit Edmonds” tab and website of the same 
name. 
 


City of Mukilteo 


Website: www.mukilteowa.gov is a colorful and a fairly modern site. The landing page 
offers vibrant photos of the beach, upcoming events and more about the City.  A 
friendly welcome message from the Mayor greets visitors. The drill-down pages offer 
great information about the area, City statistics, government and services. There is also 
easy access to recreational and cultural offerings, along with community engagement 
and a City calendar with information. Navigation is responsive and the content is 
excellent.  
 
Positioning: Branding (name and logo only) is consistent throughout the site. 
 
Tagline: None 
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City of Woodinville 


Website: www.ci.woodinville.wa.us has a fairly welcoming look and feel with historic 
and modern photos, and quick links; however, it is a bit cluttered and has a dated look. 
The homepage has great navigation, and easy access tabs for city services, current 
news and the City calendar. The drill-down pages offer excellent content about living, 
working and playing in Woodinville. These pages offer abundant information about the 
community, economic development, tourism and events. Navigation is responsive and 
the content engaging and helpful. 
 
Positioning: Branding (name and logo only) are consistent throughout the site. 
 
Tagline: None 
 


City of Mill Creek 


Website: www.cityofmillcreek.com has an open airy feel and energetic photography 
that highlights different community events and services. However, the site looks a bit 
dated and is not well branded. The homepage has a “my connections” bar that offers 
the user a personalized website experience when they create an account. The 
information is designed to customize the site for community information and 
engagement of the user. Navigation is straightforward with key information like quick 
links, City news and an events calendar is easy to access on the home page. The drill-
down pages have a simple and clean format. They offer great information about parks, 
recreation, community offerings and City services. Navigation is intuitive and promotes 
a fast simple way to access content. 
 
Positioning: Branding (name and logo only) is consistent throughout the site.  
 
Tagline: None 
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City Comparison 
  Edmonds Mukilteo Woodinville Mill Creek National 


Population 40,343 20,263 10,945 18,163 318,900,000 


Cost of living 144 152 171 147 100 


Median home price $375,800 $419,400  $517,100 $392,400 $170,100 


Median rent $2,500  $2,500  $2,650  $2,450  $934  


Median household income $73, 072 $91,204  $93,045  $89, 124 $53,046  


Education: expense per student $11, 728 $11,728  $12,674  $11, 728 $12, 435 


Student teacher ratio 19.6  19.6  20.4 19.6 15.3 


Crime: property 38.3  45.0  50.01 46.7 43.5  


Crime: violent 40.3 28.8  39.1 45.5 41.1  


Sales tax rate 9.80% 9.80% 9.50% 9.90% NA 


Utility tax Yes Yes Yes No NA 


Property tax rate 11.70% 11.70% 10.73% 11.70% 12.07 


Job growth 2.64% 2.64% 2.64% 2.64% 1.18% 


Unemployment 4.50% 4.90% 4.30% 4.90% 6.30% 


Average commute time (1 way) 27.07 25.56 26.14 28.68 25.44 


Weather (comfort index) 73 73 72 72 44 
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Taglines None None None None   


  Edmonds Mukilteo Woodinville Mill Creek National 
Amenities Attractive setting 


waterfront/beach, 
arts and culture, 
local symphony, 
nearby recreation, 
large senior center 
and Edmonds 
Center for the 
Arts, fine dining, 
hotels, sports 
fields, art walk 


Attractive setting 
waterfront/beach, 
arts and culture, 
Future of Flight, 
Historic Museum 
of Flight, Rosehill 
Community 
Center, nearby 
recreation, fine 
dining, hotels, 
sports complex, 
movies in the park, 
community 
orchestra, 
community garden 


Attractive settings, 
wine country, CSA  
farms (community 
supported 
agriculture) arts 
and culture, 
performing arts 
center and 
Woodinville 
Repertory Theater, 
fine dining, hotels, 
senior center, 
sports complex 


Attractive setting, 
Golf course and 
country club, 
Town Center, 
several 
neighborhood and 
community parks, 
connected 
pathways and 
walking trails, 
senior center, 
sports complex, 
fine dining, art 
walk 


NA 


Festivals/events/art/culture Art festival, 
Waterfront 
Festival, Jazz 
festival, Taste of 
Edmonds, 
performing arts 
theaters and 
spring /summer 
farmers market, 
summer concerts 
in the park, classic 
car show 


Easter Egg Hunt, 
Lighthouse 
Festival, summer 
farmers market, 
classic car show 


Celebrate 
Woodinville, Earth 
Day volunteer 
event, Summer 
concert series-St 
Michelle Winery, 
summer farmers 
market, summer 
concerts in the 
park 


Mill Creek Festival, 
Eggstravaganza 
Egg Hunt, 
Memorial Day 
Parade, Japanese 
Flower Exhibit, 
Trunk or Treat, 
Children's summer 
concert series, 
Children's Fun 
Run, December 
Tree lighting at 
City Hall 


NA 


* Note: all categories except median rent (Trulia.com 2016) are sourced from Bestplaces.net 2014 
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Competitor Website Gallery 
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Touch Point Audit 


Staff Interviews 


As part of the Touch Point Audit, the Public Relations team was interviewed to get 
different departmental perspectives. Following are the results of that interview. 
 
Touch-point strengths (what about citizen and business 
communications/experiences are going well)? 


> Friendly, great customer service in City Hall; we try to make things easy and 
efficient, police are approachable. Council meetings are open to the public. 


 
Touch-point weaknesses (what are the challenges with citizen and business 
communications/experiences)? 


> People don’t know what’s going on, there is a disconnect. The website is not 
very user friendly. Lack of social media channels. We are not very consistent in 
our mailers in term of look & feel. Not consistent in use of the logo, and not 
adhering to brand standards, and different police patches. The current logo 
represents the old Mill Creek and not contemporary. Mill Creek also has a stuck 
up perception.  


 
What are the common complaints in terms of City Communications? 


> Lack of communications for events and parades. 
> Traffic closed down for events. 
> People don’t understand our government and people are not engaged. 
> Some of the other information sources have the wrong hours of the city or for 


passports and that frustrates them. 
 
Distribution (frequency & timing) of citizen and business communications/follow up? 
People can sign it up for the “notify me” on specific alerts, press releases, the city’s 
quarterly newsletter goes out in Living Mill Creek Magazine.  
 
Optimization recommendations (What would you recommend to improve touch-
points)? 


> Add social media, must be integrated. 
> Concerns are about SM archiving, need SOPs on how to handle negative or 


inappropriate posts; need to determine who is going to manage it.  
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> All staff needs clarification on communication SOPs and there needs to be a 
brand champion, standardize all processes and standards. 


 


Touch Point Inventory 


> Corporate identity (stationary, checks, invoices, registration forms, badges for 
staff presentation folder, flyers) 


> Merchandise (city reusable bags, water bottles, white board clips, post it notes, 
wearables) 


> Signage (wayfinding, parks, City booth (canopies, table cloths) 
> City vehicles (police cars, public works cars, staff cars, street sweeper) 
> City Hall (lobby TV screen, department signage, flyer racks) 
> Digital (website, email signature, monthly E-newsletter)  
> Three news sources: The Beacon, The View, News of Mill Creek (digital only) 


 


Annual Events 


> Eggxtravaganza Easter egg hunt 
> Santa parade 
> Veterans parade 
> Trunk or treat for Halloween 
> Tree lighting 
> Shred it & recycling events 
> 3-on-3 Basketball event 
> Kids fun run 
> Mill Creek Festival and Street Fair 
> Run of the Mill 


 
 
 
 
 
 
 
 
 
Photo Gallery on Next Page 
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Touch Point Photo Gallery 
 


 
Bothell-Everett Hwy & 164th 


 


 
132nd & 10th Dr SE 


 


 
132nd & 35th 


 


 


 
Mill Creek Rd & Village Green Dr 


 


 
Bothell-Everett Hwy & 132nd 


 


 
Seattle Hill Rd & 132nd 
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Seattle Hill Rd & 35th 


 


 
Bothell-Everett Hwy & 153rd 


 


 
Bothell-Everett Hwy & 151st 


 


 
Mill Creek Blvd & Main Street 


 


 
164th & Mill Creek Blvd at 10ft 


 


 
164th & Mill Creek Blvd at 100ft 
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148th & 32nd Dr 


 


 
Village Green Dr & 155th 


 


 
City Hall Monument Sign 


 


 
Annex Building Monument Sign 


 


 
Outside-Front City Hall 


 


 
Outside-Back city Hall 
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Inside-Lobby City Hall 


 


 
Inside Lobby city Hall 


 


 
Inside-Lobby City Hall 


 


 
Inside-Lobby Police Door 


 


 
Inside-Lobby Parks Door 


 


 
Inside-Lobby Screen 
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Inside-Lobby Screen 


 


 
Merchandise - Bottle 


 


 
Merchandise - T-shirt 


 


 
Merchandise – T-shirt 


 


 
Merchandise – Baseball Cap 


 


 
Merchandise – Tote Bag 
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Display Table Top Cover 


 


 
Vehicle - Police 


 


 


 
Vehicle - City 


 


 
Vehicle - City 


 


Vehicle - Police 
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Static Touch Points Review 


> There is very little consistency in how the City brand is represented on flyers, 
brochures and other in-house generated materials and media. 


> In-house generated materials are very unprofessional looking. 
> There are no Gateway monument signs on the southern or western boarders of 


the City, only on the Northern and Eastern. 
> The wayfinding signs to Town Center are fine on Mill Creek Blvd, but too small 


on 164th. 
> Some of the Gateway and large Town Center signs are visibly stained and 


unsightly.  
> Merchandise lacks brand and color standards, e.g. the display table cover logo is 


screened over a dark background (going against the brand standards guide).  
> All of the City vehicles are consistent with the City brand and all are white. 


 


Dynamic Touch Points Review 


> The website is not well branded (logo bug only at bottom of the page, below the 
scroll) 


> Other digital content is not consistent, e.g. e-newsletters, alerts, etc. 
> Some of the content on the City website is dated. 
> Website home page sliders rotate every 10-seconds; they should be set at 3-


seconds. 
> Website photos are fairly mundane and don’t effectively highlight the beauty 


and attractiveness of the City. 
> There is very little community engagement as compared to other cities. 
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Touch Point Path/Mapping 


 
 


Optimization Recommendations 


> The path/map indicates there is a lack of use and integration of digital media. 
Adopting and integrating social media is recommended. 


> All staff should have the exact same email signature. 
> Make the logo in email signatures a hot link to the website 
> The website should be reskinned for the current brand (look, feel, color palette). 
> Need to coordinate and segment the email lists so we can send out a total blast 


or segmented by department/alert category. 
> Develop a brand styles guide for all physical and digital communications, as well 


as templates for all in-house production. 
> Add the City logo to the front of the City Hall building. 
> Internal City Hall signage should be consistent, e.g. on Department doors. 
> Gateway monument signs should be cleaned. 
> A City branded PowerPoint master should be created so all of the slides in the 


City Hall lobby are consistent. 
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> All merchandise and wearables should adhere to the primary and accent color 
palate, with no dark backgrounds, e.g. white and light green and blue colors. 


 


Recommended Accent Color to Existing Palette 


 
 
 
  


Color Scheme 
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Market Definition 


Key Audiences 


> Residents inside the City (E) (18) 
> City Council (I) (9) 
> Business owners (inside the City) (E) (6) 
> Media (E) (5) 
> Staff (I) (3) 


 
Key: (I) = Internal audience; (E) = External audience  
 


B2C Segmentation Strategy (Residence inside the City) 


The primary segmentation variables used to define the B2C market universe and core 
segment (Internal and External of City limits) were geography, gender, age, ethnicity, 
education, occupation, income, family unit, values and motivation. A non-
differentiated segmentation strategy is recommended. In other words, the same key 
messages will be consistent through all marketing communications. There will, 
however, be some differences depending open which department is communicating 
with which market segment. 
 


B2C Target Market Profile 


Criteria   Universe   Internal External 
> Geography:  MUGA    City  MUGA to N. 112th  
> Gender:  50/50,    50/50  50/50    
> Age:   21-75    25-74   25-74    
> Ethnicity:  All    NA  N/A 
> Education:   All     Some coll Same   


       to Grad 
       degree 


> Occupation:  All    N/A  N/A 
> Income:  $50K    $50-250K $100-250K 
> Family unit:  All    50% w/kids Same 
> Values:  All    N/A  N/A 
> Motivation:  All    N/A  N/A 
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Product Definition (product/market matrix) 


# Product Feature Market Benefit


1 Public safety Low crime 
community oriented


City residents and 
business and tourism


Safe & secure


2 Recreation Variety and regional 
draw & tourism


People from 
Snohomish and King 
County


Fun in a safe and 
beautiful 
environment


3 Infrastructure Well maintained City residents and 
businesses


Allows for live, work 
& play 
enjoyment/better 
property values


4 Economic 
development


Business friendly, 
timely & responsive 
consistency


Any business or 
developers looking


Better likelihood for 
success


5 Tourism Family oriented, 
boutique dining


Internal & external 
residents


Small town feel with 
big city experience


6 Parks & trails Lots of outdoor 
experiences and well 
maintained


Internal & external 
residents


Outdoor, right in your 
neighborhood close, 
convenient
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Marketing Strategy 


Branding Strategy 


Positioning is the process of being “known for something” instead of just “being 
known.” It involves communicating a unique competency or attribute—known to be 
valued by the target market—as a means of competitively differentiating a brand from 
others in the same category. 
 
Brand Image  


Following is a comparison between how the City staff want to be known (based on a 
brand image exercise), and the attributes council and constituents identified during 
interviews and focus groups. 
 
City preferences  


1. Attractive (15) 
2. Sophisticated (15) 
3. Charming (6)  
4. Enviable (6) 
5. Tasteful (4) 


 


Resident preferences 
1. Attractive (15) 
2. Accessible (12) 
3. Friendly (9) 
4. Connected (7) 
5. Quality (6) 


Brand Platform 
The four cornerstones of a brand platform—that connect the City’s preferred brand 
image to what best resonates with constituents—are articulated through: 1) a brand 
personality, 2) a brand promise, 3) a brand essence, and 4) brand attributes. 
 
Personality 
The human attributes that characterize Mill Creek’s personality is that of being 
“Attractive and Friendly.” 
 
Promise 
The City of Mill Creek is an attractive community with great amenities and quality of 
life. 
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Essences 
The essence—single brand word associated to the City of Mill Creek—is “Attractive.” 
This is the word we want to own. 
 
Attributes 
The top brand attributes are based on constituent values (with an emphasis on 
emotional characteristics) and the City’s preferences on how they want to be known. 


> Attractive (essence) 
> Accessible 
> Friendly 
> Connected 
> Quality 


 


Positioning Strategy 


The objective is to establish a meaningful and memorable position to become top-of-
mind among targeted audiences. Positioning is about “ownership,” which can only be 
achieved by being the first, the best or the only in a competitive category. 
 
Key success factors are products, services, programs and places that communicate and 
demonstrate a proprietary competitive distinction, e.g. we are the “only.” 
 
Effective positioning involves aligning City competencies, to Constituent values and 
Competitor vulnerabilities (absences, gaps or niche opportunities). 
 
City Competencies:  
The City of Mill Creek has a “high quality of place.” It is a very attractive upscale 
community with friendly people and great amenities, e.g. Town Center (shopping and 
restaurants). It is a “walkable” community with wonderful parks, recreation and a 
beautiful connected trail system. 
 
Constituent Values: 
They want a great place to live and work, with a walkable Town Center and trail 
system. They like the attractive planned community with shopping and restaurants. 
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Competitor Vulnerabilities: 
When looking at the key competitors, Edmonds, Mukilteo and Woodinville, there are 
not any leverageable vulnerabilities or gaps. What they have over and above Mill Creek 
is more of an “arts and entertainment” culture (which is desired by our constituents). 
What Mill Creek has that is a competitive strength is a “planning community” with a 
definitive Country Club, connected walking trail system and a charming Town Center. 
 
Positioning Statement 
A positioning strategy is articulated in the form of a positioning statement. This 
statement is not intended as verbatim advertising copy; rather, it functions as an 
internal compass—that states the unique value proposition and the target market—to 
direct all internal and external communications. Internal branding is just as important, 
and must happen before external branding can be effectively executed.  
 
The following positioning statement is recommended:  


> Mill Creek is a very attractive and friendly upscale community with unrivaled 
amenities in its Town Center and Trail System.  


 
Logo 
While a couple of staff expressed a feeling that the logo is too “busy” (too many 
elements, not simplified enough), this only surfaced by a few insiders and was never 
mentioned as an issue by citizens or business owners. The logo only came up twice 
during Council interviews, and both mentions were positive. 
 
It would cost nearly $250,000 to replace the logo ($175,000 just in wayfinding signage). 
Because the logo is not considered to be a “brand liability,” it is recommended to not 
redo the current logo. 
 
Slogan 
It is advised that a slogan is used in support the unique value proposition identified in 
the positioning statement, as well as be aligned to constituent values. The following 
slogans are recommended for consideration. 
 


> A Great Place to Call Home 
This slogan supports attractive, friendly, quality of life attributes. It’s unique and 


 communicates that Mill Creek is desirable. It is both internal and external (both 
 citizen and business oriented) in that it will allow many supportive key messages. 
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> Close to Everything 


This slogan supports accessibility and connectedness, and lends itself to 
shopping and close proximity…“it’s a happening place.” It is more externally 
focused aimed at tourism and development. It too allows for many messages. 


 
Key messages 
After the City has adopted the positioning strategy, key messages will be developed in 
support of the positioning and differentiated by target audience.  
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Promotion Strategy 


Promotion strategy is driven by communication objectives, positioning strategy, target 
markets, timing and budget. The key to a successful brand awareness program or 
campaign is to keep marketing communications simple and relevant.  
 
The promotion recommendations involve the following strategic areas designed to 
work in tandem to build brand awareness, peak interest, drive traffic to the website 
and into the City, e.g. for shopping and dining. 
 


> Advertising 
> Public Relations 
> E-Marketing 
> Collateral Marketing (materials and media) 


 
Because the goal of the City communications plan is to improve awareness and image 
among both consumers (citizens and visitors) and commerce (businesses and 
developers), it is recommended to develop a bifurcated plan, e.g. both B2C (consumer) 
and B2B (commerce) strategies. These two strategies will involve unique messages and 
channels (delivery systems). 
 
Advertising Strategy (B2C) 
In support of increasing brand awareness and preference within Snohomish and King 
Counties (King County in terms of visitors and developers), it is recommended that the 
City choose one or two annual events to cross-promote with event organizers. The City 
will need to more clearly define target audiences to assure media placement efficiency, 
e.g. narrow age target from 25-74 to 35-54 for example. 
 
Radio Tactic 


> Radio is extremely cost efficient in event marketing and reaching a broad 
audience. For example, the City would add to the Mill Creek Festivals radio 
budget to create a bigger impact. In return, the City would have greater 
presence at the event as well as a call-to-action to stop by the City Booth to 
receive a gift, e.g. City of Mill Creek T-shirt. 


 
 
 


AGENDA ITEM #C.


Presentation: Mill Creek Communication Plan (Rebecca C. Poli... Page 66 of 190







 City of Mill Creek/Communications Plan Page I 59  


Social Tactic 
> Organic: Set up a branded Facebook (fan) page to post alerts, meetings events, 


etc. 
> Paid: Develop a Facebook advertising campaign focused around special events 


and or the peak of the tourism season. The ads would drive traffic to a specific 
and relevant landing page on the website with a call-to-action and incentive, 
e.g. digital coupon or promo code for redemption…which is 100% trackable 


> Paid: have a Facebook post boosting budget (social media advertising) for 
targeted events to generate greater awareness and attendance. 
 


Mobile Tactic 
> Launch a mobile advertising program to geofence a 5-mile radius of the City 


Center to drive shoppers to Mill Creek from other shopping activities, e.g. 
Alderwood Mall to shop and dine in Town Center. 


 
The advertising budget and calendar below will be completed after the City approves 
communications plan budget. 
 
Advertising Budget 
Media Run Ads Impressions * CMP Total $


Total 0 $0  
 
Advertising Calendar 
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Media 7/4 7/11 7/18 7/25 8/1 8/8 8/15 8/22 8/29 9/5 9/12 9/19 9/26


Media 10/3 10/10 10/17 10/24 10/31 11/7 11/14 11/21 11/28 12/5 12/12 12/19 12/25


 
Public Relations (B2C & B2B) 
Public relations would have two separate strategies, one for community news and 
updates, e.g. citizens and tourism, and another that is more vertical and trade 
oriented, such as economic and real estate development. 
 
B2C Media Relations Tactics:  


> Establish proactive relationships with media outlets (editors and reporter) by 
meeting with them to understand their perspectives and systems and share the 
City’s goals and agree on mutually beneficial process. 


 
B2B Media Relations Tactics:  


> Create an economic development specific media kit that can be customized 
based on the releases. And develop a targeted distribution list for this segment. 


 
B2C & B2B Content and Distribution Tactics:  


> Coordinate and control all press, articles and columns being generated by all 
City leaders (staff and Council) to adhere to protocol and content standards as a 
means to be more consistent and to control the narrative and public perception. 


> Develop and distribute an inventory of all City communications that go out, 
from all departments, so everyone knows who is doing what, for which audience 
and when. Establish and communicate a calendar to better manage distribution.  


 
Event Tactics:  


> Meet with marquee event officials and sponsors to be more proactively involved 
on collaborating and coordinating so the City has a greater presence and 
influence over City branded events. Negotiate a shared promotion budget that 
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would benefit all parties involved. This would also leverage the City’s 
communications budget. 


 
E-marketing Strategy (B2C & B2B) 
Digital marketing is an essential mode of communication for both B2C and B2B 
targeted outreach. 
 
B2C & B2B Website Tactics:  


> The website needs a complete face lift to be more brand appropriate and 
functional. 


> A usability study should be conducted with the new website prior to launch to 
optimize user interface and experience (UI & UX) to make the content and 
navigation more intuitive. 


 
SEO (Search Engine Optimization) Tactic: 


> During the usability study, survey for key words and phrases to optimize organic 
search indexing. 


> Adjust/add meta data and visible text on an event by event basis by adding 
landing pages specific to each priority event. 


> These event based landing pages should also include all of the surrounding cities 
in the invisible meta data. 


 
Email Tactic: 


> Develop a standardize approach, in terms of format and frequency, to 
communicate to all stakeholders (citizens, businesses, as well as internal 
audiences like Council). 


> Create a branded and standardized e-newsletter template with consistent 
sections, e.g. City plans and projects, City events – with short concise teaser 
content including “learn more” links for every section, so viewers can self-select 
content of interest. The links would hyper to the full content on the website, 
e.g. articles and alerts. This tactic will also improve SEO. 


 
Social Media Tactic 


> Covered in the advertising section of this plan. 
> Develop an API, or use an existing platform such as Hootsuite, to integrate all 


digital media channels for content and distribution to save staff time. 
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Collateral Communications Strategy (B2C & B2B) 
To better manage and communications (for consistency) from the City to all 
stakeholders, standards and processes need to be documented and monitored. 


> Develop a Standard Operating Procedures (SOP) manual to guide staff on all 
communications standards in terms of content, distribution, frequency and 
brand presentment. 


> Develop branded, standardized and controlled templates that staff use (in every 
department) that will improve and control all materials produced. 


> Establish a digital folder (server or cloud based) with all of the communication 
assets for staff use, e.g. brochure, flyer, poster, merchandise, etc. templates 
that control how and what they populate in terms of content (images and text). 


> As suggested under the PR section, a master communication calendar should be 
developed in a matrix format that communicates what, goes out when, through 
which channels and to which target audiences. Developing this matrix format 
calendar will also service as a gap/saturation analysis and identify which 
audiences are receiving too much or too little information. m 


> A “Brand Champion” should be selected and empowered with the authority to 
monitor and manage internally generated communications, in terms of being a 
proactive cheerleader and gatekeeper of all City branded communications.  
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Implementation 


The following dashboard will be populated after The City approves the Communication 
Plan budget.  
 


Tactics (action plan) 


#  Start Project/Task Due Assign


 
 
Staff Key: C = client, A = Agency, V = Vendor 
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Project Gantt Chart 


As soon as the various elements of the plan have been approved, a gantt chart with the critical path will be developed.  
# Activity July Aug Sep Oct Nov Dec Jan Feb Mar Apr May Jun 


1                
2                
3                
4                
5                
6                
7                
8                
9                


10                           
 


Marketing Budget 


The annual budget of $100,000 for the City’s Communications program is recommended. As soon as the City approves 
the budget, specific media allocation will be established. 


# Budget Item May Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr Total 


1               


2               


3               


4               


5               


6               


7               


8               


9               


10               


11               


  Totals $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 $0 
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Measurement & Control 


One of the most important functions in marketing is to measure results and revenue 
against investment channels to establish a baseline ROI, and continually work to 
increase that ratio. Currently, the City does not have a tracking system in place. Based 
media channel approval, we will set up a system to track both digital as well as 
traditional media and releases for results and impact.  
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Attachments 


> Councilmember Interview Guide 
> Business Focus Group Facilitator’s Guide 
> Citizen Focus Group Facilitator’s Guide 
> Business Focus Group Entrance Survey 
> Citizen Focus Group Entrance Survey 


  


AGENDA ITEM #C.


Presentation: Mill Creek Communication Plan (Rebecca C. Poli... Page 74 of 190







 City of Mill Creek/Communications Plan Page I 67  


City of Mill Creek Council Interview Guide 
 
 
This interview is to gather your perceptions and preferences regarding our work on developing 
a comprehensive City communications plan. I will produce a report that will include comments 
and dominate themes that surfaced from all seven Councilmember interviews. 
 
Do you have any questions before we begin? 
 


1. From an external perspective (citizens and business owners living and working in the 
City of Mill Creek) how do you think they see our City’s brand image? 
 
 


2. If you were to describe the City of Mill Creek, in terms of a one sentence value 
proposition, what would you say? 
 
 


3. From a community and economic development perspective, what do you consider to be 
our City’s greatest assets? 
 
 


4. From a community and economic development perspective, what do you consider to be 
our City’s greatest liabilities? 
 
 


5. With regard to our current City communications activities, what―if anything―do you 
consider to be our greatest strength…what are we doing well? 
 
 


6. With regard to our current City communications activities, what―if anything―do you 
consider to be our greatest weakness…what are we not doing well? 
 
 


7. Specifically, what would you like to see improved regarding our City’s brand, 
communications and outreach? 
 


8. Do you have anything else to share that we haven’t covered? 
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City of Mill Creek/Business Focus Groups 
 
• NDA signed? 
• Entrance surveys turned in? 
 
 
Introductions and guidelines 
MSI: Marketing Research and growth strategies firm…independent of sponsor: Andrew & 
Sandra… 
 
Purpose: To understand your opinions and suggestions with regard to increasing the awareness 
and attractiveness of the City of Mill Creek, from a business perspective. This is a confidential 
conversation, no recording devises; your responses will not be associated to your name…we’re 
looking for candid feedback.  
 
Guidelines and format: 
• Anyone done a FIG before? Fast pace… 
• I’ll get individual responses, and then we talk as a group. 
• Everyone’s opinion is equally valid and valued. 
• Please participate, but do not dominate. No follow the leader 
• Don’t be offended if I move on…it just means we have the information we want. 
• Bathrooms and Cell phones, etc. 
 
1. In terms of brand image, how do you think the City of Mill Creek is known? 


 
2. In terms of brand image, how do want the City of Mill Creek to be known (is it different)? 


 
3. Brand image assets and liabilities exercise: 


• From a business perspective, what do you consider to be our City’s greatest assets? 
• From a business perspective, what do you consider to be our City’s greatest liabilities? 
• Sticky dot propitiation of both lists. 


 
4. How would you go about communicating the preferred brand image and assets of the City 


of Mill Creek, through what communication channels to reach businesses? 
 
5. What are the key factors that determine where you would locate a business…what’s most 


important? 
 
6. Besides the City of Mill Creek, where else is an attractive place to locate a business? 
 


 
• Exit Survey  


AGENDA ITEM #C.


Presentation: Mill Creek Communication Plan (Rebecca C. Poli... Page 76 of 190







 City of Mill Creek/Communications Plan Page I 69  


City of Mill Creek/Citizen Focus Groups 
 
• NDA signed? 
• Entrance surveys turned in? 
 
 
Introductions and guidelines 
MSI: Marketing Research and growth strategies firm…independent of sponsor: Andrew & 
Sandra… 
 
Purpose: To understand your opinions and suggestions with regard to increasing the awareness 
and attractiveness of the City of Mill Creek, from a citizen and community perspective. This is a 
confidential conversation, no recording devises; your responses will not be associated to your 
name…we’re looking for candid feedback.  
 
Guidelines and format: 
• Anyone done a FIG before? Fast pace… 
• I’ll get individual responses, and then we talk as a group. 
• Everyone’s opinion is equally valid and valued. 
• Please participate, but do not dominate. No follow the leader 
• Don’t be offended if I move on…it just means we have the information we want. 
• Bathrooms and Cell phones, etc. 
 
1. In terms of brand image, how do you think the City of Mill Creek is known? 


 
2. In terms of brand image, how do want the City of Mill Creek to be known (is it different)? 


 
3. Brand image assets and liabilities exercise: 


• From a community perspective, what do you consider to be our City’s greatest assets? 
• From a community perspective, what do you consider to be our City’s greatest 


liabilities? 
• Sticky dot propitiation of both lists. 


 
4. How would you go about communicating the preferred brand image and assets of the City 


of Mill Creek, through what communication channels to reach citizens outside of Mill Creek 
to live, work, shop and play? 


 
5. What are the key factors that determine where you would locate your residence …what’s 


most important? 
 
6. Besides the City of Mill Creek, where else is an attractive place to live, work, shop and play? 
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City of Mill Creek Survey 
Business Focus Group 


 
1. Check one industry below that comes closest to your company’s business? 
 Agriculture, Forestry, Fishing 
 Mining,  
 Construction 
 Manufacturing 
 Transportation, Communications, Electric, Gas, And Sanitary Services  
 Wholesale Trade 
 Retail Trade 
 Finance, Insurance, Real Estate 
 Services 
 Public Administration 
 


2. How many employees (FTEs) does your company have? 
 less than 5      5-9      10-24      25-49      50-99      100+ 
 


3. How many years has your company been in business? 
 1-2      3-4      5-9      10-14      15-19      20+ 
 


4. How many years has you company been in the City of Mill Creek? 
 1-2      3-4      5-9      10-14      15-19      20+ 
 


5. What is your company’s approximate annual sales revenue? 
 less than $100K      $100-499K      $500-999K      $1-5M      $5-10M      $10-25M 
 $25-50M      $50-100M      Over $100M 
 


6. On a scale of 1 to 10, how do you rate your satisfaction level of having a business in the City 
of Mill Creek?  
 Completely Unsatisfied          Completely Satisfied 
 1 2 3 4 5 6 7 8 9 10 NA 
 


7. Please provide a brief explanation of your above rating 
 


______________________________________________________________________________ 
 
______________________________________________________________________________ 
 
______________________________________________________________________________ 
 
______________________________________________________________________________ 
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City of Mill Creek Survey 
Citizen Focus Group 


 
 
1. What is your gender? 


 Female      Male 


 


2. What is your age range? 


 under 25      25-34      35-44      45-54      55-64      65-74      75+ 


 


3. What is your total pre-tax annual household income range? 


 under $25K      $25-49K      $50-74K      $75-99K      $100-124K      $125-174K 


 $175-199K      $200K-249      $250K+ 


 


4. What is your relationship status? 


 Single      Married      Partner  


 


5. How many years have you lived in or near the City of Mill Creek? 


 1-2      3-4      5-9      10-14      15-19      20+ 
 


6. On a scale of 1 to 10, how do you rate your satisfaction level of living in or near the City of 
Mill Creek?  


 Completely Unsatisfied          Completely Satisfied 
 1 2 3 4 5 6 7 8 9 10 NA 
 


7. Please provide a brief explanation of your above rating 
 


______________________________________________________________________________ 
 
______________________________________________________________________________ 
 
______________________________________________________________________________ 
 
______________________________________________________________________________ 
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City Communications Plan 


 
Council Presentation     


June 28, 2016 
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What are we trying to 
accomplish? 


 In October 2015, the Council supported a contract with 
Marketing Solutions to develop a plan that would: 
> Engage our citizens, neighbors and businesses; 
> Develop a strategic marketing plan; and 
> Review and enhance our branding standards. 
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It was a process…but it was 
worth the wait. 


> We conducted interviews with key 
Council and staff 


> We held a retreat 
> We did a touch point audit 
> We conducted research 
> We held focus groups 
> We compiled the findings 
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Food for thought… 
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Key Findings from Council and  
Management Team 


>Perceived brand image/value proposition 
– Great place to live, parks & recreation, walkable 


>Greatest asset/strength 
– Town Center, restaurants and shopping 


>Greatest liability/weakness 
– Older unattractive areas/built out/more marketing 
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Key Findings 
(S.W.O.T.) 


>Primary Strength 
– Focus on communications, dedicated Public 


Information Officer 


>Primary Weakness 
– Limited resources 


>Primary Opportunity 
– Cache of “Mill Creek”  


>Primary Threat 
– Rapid growth in area – traffic congestion  
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Focus Group Feedback 
> Residents:  


– Known as – affluent 
bedroom community 


– Prefer – connect com-
munity, arts/culture/biz 


– Assets – planned com-
munity, services, peaceful 


– Liabilities – Traffic, no 
planning for recent 
development 


– Communications with 
Council and City Manager 


> Business: 
– Known as – upscale 


bedroom community 
– Prefer – Unified business 


community, X-promotes 
– Assets – Town Center and 


design/landscape 
standards 


– Liabilities – Parking and 
lack of entertainment 


– Communications with 
Council and City Manager 
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Focus Group Feedback 
> Residents:  


– Preferred – social media, 
local papers 


– Locate – peaceful 
neighborhoods, good 
services 


– Cities – Edmonds, 
Mukilteo  


  


> Business: 
– Preferred – social media, 


digital advertising 
– Locate – visibility, ease 


of access and parking 
– Cities – Edmonds, 


Woodinville 
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Focus Group Feedback  


>Common Asset Themes 
– Attractive upscale “walkable” community, great 


place to live and work; Town Center (shopping and 
restaurants), parks, recreation and trail system 


>Common Liability Themes 
– Traffic congestion, parking, some areas are older 


and less attractive 
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What is a Positioning 
Statement? 


We need to position ourselves.  
Positioning is the process of being 
“known for something” instead of 


just being known.   
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Positioning Recommendations 
>Brand attributes 


– Attractive (essence), Accessible, Friendly, 
Connected, Quality 


>Positioning statement 
– Mill Creek is a very attractive and friendly upscale 


community with unrivaled amenities in its Town 
Center and Trail System 
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Recommendations to engage our 
citizens, neighbors and businesses 


 
> Radio (to build awareness & tourism) 


– Choose 1 or 2 events per year to cross promote 
> Social 


– Facebook (organic & paid) web/promo integration 
– Twitter 
– Nextdoor.com 


> Communication 
– One phone number for the City 
– Better user interface (UI & UX) for website/document centers 


> Mobile 
–  5-mile geo-fenced advertising w/promo codes 


> Website 
– The website needs a facelift 
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Recommendations to Develop a 
Strategic Marketing Plan 


> Media Relations (media outlets) 
– Establish proactive relationships  
    with key people 


> Commerce 
– Create customizable economic development media kit 


> Coordination 
– Develop content standards to manage narrative 
– Establish a PR matrix calendar (content/market) 


> Develop a Communications policy 
– So everyone knows what's expected. 
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Recommendations to Enhance the 
City’s Branding Standards 


> Search Optimization 
– Seed Meta Data & content with targeted key words 


> Email 
– Brand standards in e-news with navigable teasers 


> Create a Standard Operating Procedure Manual 
– Maintains our brand integrity  
– Across all touch points 
– Create digital library of branded  
    templates 


 
 
 14 


A
G


EN
D


A ITEM
 #C


.


P
resentation: M


ill C
reek C


om
m


unication P
lan (R


ebecca C
. P


oli...
P


age 93 of 190



http://www.bing.com/images/search?q=e+marketing&view=detailv2&&id=3FC58C3D11240E2912645AFE8D0B8AFCDFFE5F13&selectedIndex=0&ccid=zwCl2x6d&simid=607998900070778522&thid=OIP.Mcf00a5db1e9deef0c6cc0c1bf9ab8a7fH0





Final Recommendation  
 


Last but not least, create a 
slogan and brand. 


Based on this research we have two 
suggested City slogans… 
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A Great Place to Call Home  
 
 


More community oriented: supports 
attractive, friendly, quality of life 
attributes, e.g. a desirable City. 
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17 


More commerce oriented: supports 
accessibility and connectedness, e.g. 


everything is in close proximity 


Close to Everything 
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Thank you, Council 


Staff will now take these 
recommendations to build a work plan.  


This plan will help us to further our 
emphasis on communication and 


engagement. 
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Closing 


Video Produced by the City of Fort 
Lauderdale, Florida 
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“W.” //:5’/“ Agenda Item #_


_M111Creek Meeting Date: June 28,2016
WASHINGTON


CITY COUNCIL AGENDA SUMMARY
City ot‘Mill Creek, Washington


AGENDA ITEM: PRESENTATION: CITY OF MILL CREEK GUIDING PRINCIPLES


ACTION RESQUESTED:Motion to adopt the City ol"Mill Creek Guiding Principles.


KEY FACTS AND INFORMATION SUMMARY:
The City Manager is working with the City Council and Leadership Team to develop a strategic
plan to guide the management and budget of the City.


Strategic planning determines where an organization is going over the next year or more, how it's
going to get there and how it will know ifit got there or not. The focus ofa strategic plan is
usually on the entire organization, while the focus of a business plan is usually on a particular
product, service or program. Development of the strategic plan greatly helps to clarify the
organization's plans and ensure that key leaders are all "on the same script.“


There are a variety of perspectives, models and approaches used in strategic planning. Goals-
based planning is probably the most common model and starts with focus on the organization's
mission (and vision and/or values), goals to work toward the mission, strategies to achieve the
goals (objectives), and action planning (who will do what and by when).


This project began at the Council’s retreat in February with the Council identifying the core
themes guiding the City’s vision, mission and values. The Council then began outlining their
goals. See attached minutes from the Council’s February retreat for a recap of the themes
developed by Council during the retreat.


The leadership team then took the themes developed by the Council and refined those into
specific statements. The draft Vision Statement, Mission Statement, Values Statement and
Council Goals were then reviewed by each Department Director with their respective
departmental employees. Employee feedback was incorporated and revisions made to the draft
statements. The draft statements were then reviewed against public feedback received during the
development of the communications plan.


Attached for Council review are the proposed Vision Statement, Mission Statement and Council
Goals entitled “Mill Creek’s Guiding Principles.” The Values Statement is a separate document
that will be incorporated into Mill Creek’s personnel policies and procedures.
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City Council Agenda Summary
Page 2


CITY MANAGER RECOMMENDATION:
The City Manager recommends adoption of the proposed guiding principles after discussion and
?nal edits by Council. The next step in the strategic planning process is for the Leadership Team
to develop strategic objectives and actions plans to guide the development of the budget. That
cannot be done until the guiding principles receive Council approval.


ATTACHMENTS:
0 Guiding Principles Document
0 Values Statement
0 Minutes — Council Retreat


Respectfully Submitted:


Rebecca C. Polizzotto
City Manager
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Cityof MillCreeklGu
VISION


MillCreek will be a City where


everyone works together to


create the ultimate community


experience — a place where people


MISSION


ding Principles


MillCreek is the standard of excellence for local government.


Through dynamic and innovative strategies, we provide outstanding


are safe, the natural beauty is


preserved, neighborhoods


?ourish, businesses thrive and


recreational opportunities abound.


Finance & Governance


To judiciously manage the


City's ?nancial resources


to foster economic


prosperity, maintain a


sustainable budget and


provide quality public


services.


Public Safety


To protect the life and


property of residents,


visitors and businesses
through the deliveryof


community focusedpublic


safety services.
‘


Communig Engagement


To be a transparent


government that


facilitates open


communications and


civic participation.


Economic Development


To engage in proactive


economic development


efforts that result in a


strong local economy by


positioning the city as the


destination of choice for


shopping, dining,


entertainment and


recreation activities;


maintaininghigh


= development standards;


“andencouragingpub|ic— .
private ‘partnerships.


Infrastructure


To enhance and maintain


the public infrastructure


in a manner that


preserves the City's


community


character.


and vibrant city.


Customer Service


To create an internal


culture of continuous


improvement that
employs best practices,


dynamic strategies and


innovative solutions to


achieve excellence in all


City services.


Leadership
‘


To in?uence regional,
state and national‘
matters impacting our


community through the
collaboration of elected


of?cials and the


professional


development of staff.


public services in a ?scally responsible manner to foster a safe, active


Strategic Planning


To maintain the City's


unique community


character by carefully


evaluating future growth


opportunities for


short—and long» term


benefits in order to


protect land use,


infrastructure, economic


development and service


delivery standards.


Recreation


To facilitate diverse and


active recreational


opportunities for people


of all ages.


1§?iiiiei<
WASHINGTON
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TheRecognition Program at the Cityof MillCreeksupportsthe achievement
of our organizationalgoals and objectives and helps drive employee
performanceand engagement.Throughmeaningfuland timelyrecognition,we
promoteand reinforceourworkplacevalues.


Whatare our WorkplaceValues?


~/ §ervice. Throughcontinuousimprovement,innovation,creativity,professionalcompetence
and hardwork,we enthusiasticallyprovideoutstandingserviceto allcustomers,internaland
external.


/ Ieamwork.In order to support our shared goals and successes, we teach, learn from,
collaborateand cooperatewithothers,whilebeingflexible,adaptableand inclusive.


/ Accountability.We are responsiblefor our actions and decisions, and always portray
honesty,integrity,transparencyand leadershipinourcontributions.


/ Bespect. We take pride in our work and accomplishments,and in the work and
accomplishmentsofothers.We supportan environmentthat honorsthe valueand dignityof
allindividuals.


Be a STARat work!


G:\RecognitionProgram\STAR\Reoogniu'onProgramSTARValuesLAURA.d0c
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2016 CITYCOUNCILRETREATSUMMARY


FEBRUARY20, 2016


MillCreek Country Club
15500 Country Club Drive


MillCreek, WA 98012


Attendees:


Mayor Pam Pruitt
Mayor Pro Tern Brian Holtzclaw
CouncilmemberMikeTodd «


Councilmember Donna Michelson
CouncilmemberMark Bond
Councilmember Sean Kelly
CouncilmemberVince Cavaleri
City Manager Rebecca Polizzotto


Mayor Pruitt called the meeting to order at 9:05 a.m. Councilmember Kelly
joined the meeting at approximately 9:40 a.m. Due to illness, Councilmember
Cavaleri left the meeting at approximately 12:40 p.m.


Introduction
The Mayor recognized the City Manager who provided introductory comments to


the retreat. City Manager Polizzottofirst reviewed with the Councilthe 7
characteristicsof a well-governed community:


0 Tranquility among public officials;
Continuity in office of top-level managerial officials;


Use of analytical budgeting and planning processes;
Participative management;


Innovativeness;
Active public-private partnerships;
Citizen input into government decisions.
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City Manager Polizzotto then shared with the Council her goal of focusing this
year's retreat on the third characteristic: development and implementation of an
analytical budgeting and planning process.


The City Manager shared with the Council a diagram entitled ”APathway Leading
to Results’’which outlined the various steps that would need to be accomplished
to implement an analytical budgeting and strategic planning process for the City
of MillCreek.


LA
mission


1. Create a
mission 3‘ Iden?fv


“atement core values


A Pathway


Leading to Results


14. Reaf? rm


13. Review


mission


12. Report


accomplish-


ments


5. Set


objectives


11. Evaluate


results
8. Create a 6. Determine


detailed work 7, 55131-,|i5h 3 projects


Plan plan of action


9. Assign


10. Implement fesources


work plan


Mission Statement


The City Council began work to update the City's Mission Statement. The City


Manager discussed with the Council that a mission statement describes the


overarching purpose of the City and answers 3 questions about why the City


exists:


0 What the City does;
0 Who the City does it for; and
o How the City does what it does.
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The CityCouncilworked in teams to answer the above questions and then re-
convened as a group to form a general consensus. The CityCouncil identified the
followingcomponents for an updated mission statement:


1. What the City Provides:
a. PublicSafety
b. Safe Environment


Sound Infrastructure
. Convenient, Essential& EfficientServices


Healthy, Active, Vibrant Community
Proactive Planning


. Services through Partnerships


an.-guc:.,n


2. For Whom (who does the Cityserve}:
a. Allwho interact with MillCreek


i. Residents
ii. Visitors
iii. Businesses
iv. Community Workforce
v. Other Service Providers/Partners


3. To Achievethe Following Results:
a Safe City
b. Special City/Cityof Choice
c. NimbleCity
d. FiscallySustainable City
e. Desirable, Vibrant Community Experience for Residents,


Businesses and Visitors.


The City Councilasked the City Manager to take the Council's input regarding an
updated mission statement and refine the information into a draft statement for
Councilreview and approval.


Vision Statement


Next, the City Council began work to create a vision statement for the City. The
City Manager discussed with the Councilthat a vision statement is a big picture
idea of what the City wants to achieve and should answer the question: Ifwe can
achieve what we want to do, what willwe looklike in ”X”years’ time? Avision
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statement defines the optimal desired future state. It is what all employees
understand their work every day ultimately contributes towards accomplishing
over the long term.


The City Councilagain worked in teams to begin crafting the components of a
vision statement and then re-convened as a group to reach a general consensus.
The City Councilidentified the following themes for its vision statement:


1. The first component of the Council's vision is to create a true community
experience forall those who come to MillCreek. The Councilidenti?ed
the following components of a ”community experience:”
a. Increased citizen participation &involvement in community projects


with the government acting as a facilitator.
b. A true sense that "MillCreek Cares" - enhanced opportunities for


philanthropy.
c. Bustlingactivity centers for community gatherings throughout the


city — i.e., ”hubbub."
d. Ownership & pride in MillCreek by all - residents, employees,


visitors, businesses.
e. Community oriented publicsafety.
f. Those who come to MillCreekwillinherently feel safe and secure.


2. The next component of the Council'svision is develogment Qroiectsthat


focuson creating a community experience. The Councilidenti?ed the
following projects as falling under this aspect of the vision:
a. EGUVcomplete with a Town Center feel.
b. Entertainment complex on Safeway property.


c. Expansion of Town Center south.


3. The third component of the Council's vision is a thriving business
community as demonstrated by:


a. No empty storefronts
b. Plenty of parking
c. No traffic issues; and
d. Vibrant business centers characterized by economic and pedestrian


activity that contribute towards the MillCreek community


experience.
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4. Fourth, the Councilidenti?ed the existence a multi le 0 ortunities or
active recreation as a component of their vision to include:
a. A recreation/community amenity north of the existing Sports Park.
b. Active fields.
c. Vast numbers of people enjoying a wide network of parks and trails


in MillCreek.


5. Next, the City Council identified leadership, quality and excellenceas
vehicles to achieving their vision as evidenced by:
a. MillCreek having a larger voice in the regional and state dialogue.
b. Highquality development standards.
c. MillCreek seen as an example of excellence.
d. Decisions for MillCreekare made in a ?scally responsible and


cautious manner.


The City Councilasked the City Manager to take the Council's input regarding a
vision statement and refine the information into a draft statement for Council
review and approval.


Core Values


After working on the vision statement, the City Councilthen reviewed the City's
Core Value Statement. The City Manager explained that core values define the
City in terms of the principles and values that the City Council,City Manager,
management team and employees follow whileconducting City business and
carrying out the City's vision and mission.


Councilmemberswere asked to review the existing statement and make any
suggested edits. CouncilmemberTodd recommended adding ”continuous
improvement” to the ”Service”component of the City's value statement.


CouncilmemberTodd also recommended adding the concept of ”doing what you


say you're going to do” to the value statement.


The City Manager advised she would provide an updated draft with the
recommended revisions for Council review and approval.
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Goals


After completing the mission, vision and core value statement exercises, the City
Councilturned their attention to begin identifying long range goals for the City.
The City Manager briefly discussed the difference between goals and objectives.
Agoal is a broad statement of something the Councilexpects to attain or achieve.
Goalsmay be short, intermediate or long-term in nature. Well written goals are
believable,attainable and based on identifiedneeds.


Conversely, whereas a goal is a broad statement, an objective is a statement of
specific,measurable and attainable outcomes that contribute to the achievement
of a particular goal. The leadership team willwork on developing objectives to
implement Councilgoals.


The Councilidentified several themes for refinement into specific goal
statements:


1. Develop and maintain a sustainable budget characterized by:
a. Balanced revenues/expenditures;
b. A realisticcapital improvement plan; and
c. Maintaining levels of service.


2. Engage in proactive economic development efforts that result in a strong


localeconomy characterized by:
a. Identification and proactive participation in redevelopment efforts


(e.g., south of Town Center, Dumas Road north to 132"",north of Mill
CreekSports Park.)


b. Determine a definitive development direction for the 132""Street
Corridor.


c. Engage in development design efforts that result in the
interconnectivity of people — l.e., a special community experience.


d. Engage in tourism initiatives that result in positioning MillCreek as a
destination of choice for people seeking to participate in a vibrant
community experience.


3. Promote a healthy, safe and active community.


a. E.g., identify community needs in the area of active ?elds.
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4. Elected officials and staff willform a strong unified voice on regional and
state matters that impact MillCreek.


5. Address future growth issues in a deliberate, strategic, manner.


The City Council asked the City Manager to take the Council's work regarding goal
development and refine the information into draft goal statements for Council
review and approval.


Next Steps


The City Manager advised the Council that she would work with the leadership
team to refine the Mission, Vision, Core Values and Goal Statements and bring
those back to Council for review and approval. Further, the City Manager advised


the Council that the next step in the "process” was the conduct of a staff retreat


whereby the leadership team would take the information provided by the Council


at their retreat and develop a detailed work plan that will then be used as the
basis to formulate a budget proposal.


Adiournment


T e retreat adjourned at 4:29 p.m.


. mm
Pam Pruitt, Mayor


Attest: Kell helin, City Clerk
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CITY.“//$4‘/“ Agenda Item # E
M111Creek Meeting Date: June 28,2016


WASHINGTON


CITY COUNCIL AGENDA SUMMARY
City ofMill Creek, Washington


AGENDA ITEM: ORDINANCE TO AMEND CHAPTER 15.04 OF THE MILL
CREEK MUNICIPAL CODE PROVIDING FOR THE ADOPTION
OF THE 2015 INTERNATIONAL AND UNIFORM CODES


ACTION RE UESTED:
Ordinance Adoption


KEY FACTS AND INFORMATION SUMMARY:
In the City of Mill Creek, building construction codes are set forth in Chapter 15.04 of the Mill
Creek Municipal Code (MCMC).


The purpose of the various building construction codes are to provide minimum standards to
safeguard life, health, property, and public welfare by regulating and controlling the design,
construction, quality ofmaterials, use and occupancy, location of all buildings, structures and
certain equipment. Codes take into account unique geographic circumstances, such as expected
weather or seismic activity.


In the State of Washington, construction codes are adopted by the Washington State Legislature.
In addition, the legislature updates the codes every three years through a national and state
consensus process. The legislature passes a law following review and amendments by the
Washington State Building Code Council, which then becomes effective July 1“ofthe year of
the adoption. Local jurisdictions are required to adopt the updates. The last time the codes were
updated was 2013.


During the 2015 legislative session, updates of the building construction codes were published
by the International Code Council and adopted by the State of Washington. The updated codes
will automatically take effect statewide on July 1, 2016. These required updates are contained in
the proposed amendments to Chapter 15.04, MCMC. The purpose ofthe proposed amendments
is to adopt. by reference, the state-adopted 2015 versions of the following codes:


International Building Code International Fire Code
International Residential Code International Existing Building Code
International Mechanical Code International Fuel Gas Code
Uniform Plumbing Code


Tim Nordtvedt, City Building Official, has reviewed the changes and recommends adoption of
the code amendments as proposed in the ordinance.
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In addition, the proposed amendments designate the City’s Hearing Examiner to hear and decide
all matters arising from Chapter l5.04, MCMC and the International Building Code. This duty
was previously assigned to the board ofappeals/adjustment, which is to be discontinued and its
duties transferred to the Hearing Examiner. This is consistent with and supports the City
Couneil’s establishment of a professional hearing examiner system to hear and decide quasi-
judicial land use and other matters.


CITY MANAGER RECOMMENDATION:
City Manager recommends amendments to Mill Creek Municipal Code, Chapter 15.04 to adopt
the 2015 International Building Codes.


ATTACHMENTS:


Draft Ordinance


Respectfully Submitted:


Rebeeca C. Polizzotto
gg


City Manager
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ORDINANCE NO. 2016-


AN ORDINANCE OF THE CITY OF MILL CREEK, WASHINGTON,
AMENDING MILL CREEK MUNICIPAL CODE CHAPTER 15.04,
THE CITY OF MILL CREEK BUILDING CODE; AND
ESTABLISHING EFFECTIVE DATES


WHEREAS,pursuant to the StateBuilding Code Act, Chapter 19.27RCW and Chapter 51-50


WAC, the City of Mill Creek is requiredto adopt and enforce the current version of the Intemational


BuildingCode and related InternationalCodes (collectively "IBC") as periodicallyadopted by the


WashingtonStateBuildingCode Council;and


WHEREAS, pursuant to Ordinance Nos. 7, 85-75, 85-77, 86-139, 87-154, 89-207, 92-278,


93-300, 95-360, 98-449, 2001-508, 2004-588, 2005-609, 2006-633, 2010-714, 2010-716, and


2013-760 the City has previously adopted the applicable versions of the IBC to serve as the Mill


Creek Building Code, currently codi?ed at Chapter 15.04 of the Mill Creek Municipal Code


("MCMC"); and


WHEREAS, in 2015 the Washington State Building Code Council adopted the current


edition of the InternationalBuilding Code ("2015 IBC"), which will become effective as of July 1,


2016; and


WHEREAS, the City must confonn the Mill Creek Building Code thereto, and has limited


authorityto alteror amendthe 2015 IBC as it applieswithin the jurisdiction of the City; and


WHEREAS, The City established a hearing examiner system through the adoption of


Ordinance 2010-718 for hearing and deciding quasi-judicial land use and other matters and has


determined that the hearing examiner is the appropriateentity to hear and decide appeals for all


matters under Chapter 15.04,MCMC and the InternationalBuildingCode;and


WHEREAS, the City Council thus desires to amend MCMC Chapter 15.04 as re?ected in


attached Exhibit A for the purpose of adopting and conforming the Mill Creek Building Code to
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the 2015 IBC and designating the hearing examiner to hear and decide appeals to all matters


arising under Chapter 15.04,MCMC and the InternationalBuilding Code;


NOW, THEREFORE, THE CITY COUNCIL OF THE CITY OF MILL CREEK,
WASHINGTON, ORDAINS AS FOLLOWS:


Section 1. The City Council hereby approves and adopts Exhibit A hereto and amends
MCMC Chapter 15.04 as set forth therein for the purpose of implementingthe 2015 IBC and
designatingthe hearing examiner to hear and decide appeals to all matters arising under Chapter
15.04,MCMC and the InternationalBuildingCode.


Section 2. A summary of this ordinance, consisting of its title, shall be published in the
of?cial newspaper of the City. This Ordinance shall be effective July 1, 2016.


Section 3. If any section, sentence, or clause of this Ordinance is ruled invalid by a court
of competent jurisdiction, the remaining portion of this Ordinance shall remain valid and be in full
force and effect.


Passed in open meeting this 28th day of June 2016 by a vote of for,
against, and abstaining.


APPROVED:


MAYOR PAM PRUITT
ATTEST/AUTHENTICATED:


KELLY CHELIN, CITY CLERK


APPROVED AS TO FORM:


SCOTT MISSALL, CITY ATTORNEY


FILED WITH THE CITY CLERK:
PASSED BY THE CITY COUNCIL:
PUBLISHED:
EFFECTIVE DATE:
ORDINANCE NO.:
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Sections:


1504.010


15.04.015


1504.020


15.04.030


1504.040


1504.050


15.04.060


Exhibit A


Chapter 15.04
BUILDING CODE


International Building Code (Chapter 51-50 WAC).


Specific IBC amendments.


Inspections and fees.


Building valuation costs.


Board of appeals/adjustment.


International Residential Code (Chapter 51-51 WAC).


International Existing Building Code.


1504.080


1504.090


1504.100


1504.120


15.04.140


1504.150


1504.160


1504.170


Legislative history: Ords. 7, 85-75, 85-77, 88-139, 87-154, 89-207, 92-278, 93-300, 95-360, 98-449, 2001-


lnternational Mechanical Code (Chapter 51-52 WAC).


Uniform Plumbing Code (Chapter 51-56 WAC).


International Fuel Gas Code (Chapter 51-52 WAC).


International Fire Code (Chapter 51 -54A WAC).


Repealed.


Washington State Energy Code (Chapter 51-11 WAC).


Documents available for public inspection.


Penalties.


508 and 2003-576.


The International Building Code, 201-2-2_()1§_Edition, as published by the International Code Council, together


with Sections 101, 102 and 104 through 111 of Appendix J, together with all Washington State amendments as


contained in Chapterlzg WAC, and together with the applicable references to the National Fire Protection


Association (NFPA), current edition and as amended, is hereby adopted as modified by MCMC 15.04.015,


1504.020, 1504.030, and 1504040. (Ord. 2013-760 § 1 (Exh. A); Ord. 2010-714 § 1 (Exh. A); Ord. 2007-664


.15,e.9,',’<;.°.19...'.D!<?U??“9!!.€%!.§H.i.l$1.i.!!9...9..9S?.€%.i9D?P.t9'...§1§2..Y!A9,)-


§ 1; 0rd. zoos-533 § 2; 0rd. 2005-509 § 2; 0rd. 2004-588 § 1)
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15.-9‘1:9.1§§P?°”i°...iBC .§!“°!]$‘"1.¢!!t5-


The following specific amendments are made to the IBC as adopted under MCMC 15.04.0101


A. Section 105.2 shall be modi?ed to add the following items:


#14. Platforms not more than 30 inches above the grade and not over any basement


or story below.


#15. Replacement of nonstructural siding on IRC structures except for veneer,


stucco, or exterior ?nish and insulation systems (EFIS).


#18. In-kind window replacement for IRC structures where no alteration of structural


members is required and which the window U values meet the prescriptive


requirements within the Washington State Energy Code.


#17. Job shacks that are placed at a permitted job site during construction may be


allowed on a temporary basis and shall be removed upon ?nal approval of


construction.


#18. In-kind reroo?ng of one and two family dwellings provided roof sheathing is not


removed or replaced.


B. Replace Section 10532, Time limitation of application, with the following:


1. Applications for which no permit is issued within 18 months following the date of


application shall expire and plans and other data submitted for review may thereafter


be returned to the applicant or destroyed in accordance with state law at the city's


option.


2. Applications may be cancelled for inactivity if an applicant fails to respond to the


department's written request for revisions. corrections, actions or additional


information within 90 days of the date of request. The building of?cial may extend the


response period, in writing, beyond 90 days for good cause shown.
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C. Replace Section 105.5, Expiration, with the following:


1. Every permit issued shall expire two years from the date ofissuance. The building


of?cial may approve a request for an extended expiration date, in writing, where a


construction schedule is provided by the applicant.


2. Every permit that has been expired for one year or less may be renewed for a


period of one year upon payment ofan additional fee of 1/2 the original permit fee as


long as no changes have been made to the originally approved plans. For permits


that have been expired for longer than one year, a new permit must be obtained and


new fees paid. No permit shall be renewed more than once.


(Ord. 2013»7e0§ 1 (Exh. A); Ord. 2010.714 § 1 (Exh. A))


15 04 020 lns ections and fees


The following table is hereby adopted as the city’s schedule of fees where applicable, together with such fees


and charges as may be imposed by Chapter 3.42 MCMC:


Total Valuation


of Wo rk Fee


$1.00 to $500.00 $25.20


$501.00 to $25.20 for the first $500.00 plus


$2,000.00 $3.15 for each additional


$100.00, or fraction thereof, to


.and including $2,000.00
1


_


$2,001.00 to :$75.10for the first $2,000.00 plus


$25,000.00 §$15.25for each additional


$1,000.00, orfraction thereof, to


and including $25,000.00


l
l$25,001.00to $423.15 for the ?rst $25,000.00


$50,000.00 plus $11.05 for each additional


l $1,000.00, orfraction thereof, to


and including$50,000.00


AGENDA ITEM #E.


Amend MCMC Chapter 15.04 Related to the 2015 International &... Page 116 of 190







$50,001.00 to $696.15 for the first $50,000.00


$100,000.00 plus $7.35 for each additional


$1 ,O00.00, or fraction thereof, to


and including $100,000.00l
P..._._,_ . _ ,


we’, _ .,, _


$100,001.00 to $1,074.15 for the first


$500,000.00 $100,000.00 plus $6.30 for each


additional $1,000.00, or fraction


thereof, to and including


$500,000.00


$501,000.00 to $3,497.55 for the first


$1,000,000.00 $500,000.00 plus $5.25 for each


additional $1 ,O00.00, or fraction


thereof, to and including


$1,000,000.00


$1,000,001.00 $6,085.85 for the first


and up $1,000,000.00 plus $4.20 for


each additional $1,000.00, or


fraction thereof


(Ord. 2o13—7eo§ 1 (Exh. A); Ord. 2010-714 § 1 (Exh. A); Ord. 2007-664 § 1; om. 2005-609 § 2; 0rd. 2004-


588 § 1)


Permit fees shall be based on building valuation costs from the most current Building Valuation Data (BVD) as


published by the International Code Council. (Ord. 2013-760 § 1 (Exh. A); Ord. 2010—714§ 1 (Exh. A); Ord.


2007-664 § 1; 0rd. 2005-609 § 2; 0rd. 2004-588§ 1)


..1..5.:.94.:.Qf!9.."earl"examinefdesi Hated as §.'29..a.E%1...9f?P.P.9.?|.§l§.S!i.$!§.t!l3.§


A. The Of?ce of the MillCreek Hearing Examiner is designated to hear and decide and shall substitute for the


former board of appeals/adjustment, for all matters arisinq under this Chapter 15.04 MCMC and the


International Building Code 2015 edition.


‘9ii9W5~C
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B. Whenever the city manager building official or hisLr designee disapproves of an application or refuses to


grant a permit applied for under the codes adopted by this chapter, or when it is claimed that the provisions of


the International Fire Code do not apply or that the true intent and meaning of the International Fire Code has


been misconstrued or wrongly interpreted, the applicant may appeal such decision to the Hearing Examiner in


accordance with the reguirements of Chapter 4.34 MCMC and Title 14 MCMC.beardetappealsladjustmene


...1...5-04-059..!.nt9rnati9r3§.!...!3esi9.9r3.Ei.§.!..9999l<3..l3.a.r.2.t..9.,r..,5.~..1_-.§~.1...t!llAC)-


The International Residential Code, 2012-%Edition, as published by the International Code Council,


together with all Washington State amendments as contained in Chapter?? WAC, is hereby adopted as


modified by MCMC 1504.015, 15.04020, 1504.030, and 15.04.040, except that


Sections P2501 through P3201 and E3401 through E?seiare not adopted.


(Ord. 2013-760 § 1 (Exh. A); Ord. 2010-714 § 1 (Exh. A); Ord. 2007-664 § 1; 0rd. 2005-609 § 2; 0rd. 2004-588


§1)


.1.5..-.9‘}.:9§.9.
" F!.i.!19..9..


The International Existing Building Code, 204-2-2015 Edition, as published by the International Code Council is


hereby adopted‘ (Ord. 2013-760 § 1 (Exh. A); Ord. 2010-714 § 1 (Exh. A); Ord. 2007-664 § 1; 0rd. 2005-609


§2; Ord. 2004-588 § 1)
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.1?-.0419.‘.’....'..!1..*.€.’-..F..".T¢‘..*.".S.>..'..l..".i.'..F!!S%I..96?..C9.d9.(.9.h.?.P19.!...5.1.£=.Z..I(YAC)


..1..§.:.Q4:9.§9...|.nt9rn§ti.°naIMe.ch.a_n.i.ca|Code.l9.hai2ter.5.1.-,§Z..\!.\!A_S3._l:


The International Mechanical Code, 29212-2015 Edition, as published by the International Code Conference,


together with all Washington State amendments as contained in Chapter 51-52 WAC, is hereby adopted. (Ord.


2013-760 § 1 (Exh. A); Ord. 2010-714 § 1 (Exh. A); Ord. 2007-664 § 1; 0rd. 2005-609 § 2; 0rd. 2004-588 § 1)


..15-°4;9.?.9.!J"if°'m '?..'.H.'.Ubi'19.9.9.<1¢(Cha.R.t.§..'.?? W.AC.l:.............


The Uniform Plumbing Code, 2-0-12-iEdition, as published by the International Association of Plumbing and


Mechanical Officials, together with all Washington State amendments as contained in ChapterE>1_-5(_5WAC, is


hereby adopted, except that 3Fable—1—1;—Chapter12, Fuel Gas Piping; and Chapter 16, Gray Water Systems are


not adopted. The Uniform Plumbing Code Standards (Appendix I), 2012-Q1iEdition, togetherwith all


Washington State amendments contained in Chapter? WAC, is hereby adopted. (Ord. 2013-760 § 1 (Exh.


A); Ord. 20’I0~714§ 1 (Exh. A); Ord. 2007-664 § 1; 0rd. 2005-609 § 2; 0rd. 2004-588 § 1)


The International Fuel Gas Code, 2-04-2-2015Edition, as published by the International Code Council, together


with all Washington State amendments as contained in Chapter 51-52 WAC, is hereby adopted. (Ord. 2013-


760 § 1 (Exh. A); Ord. 2010-714§ 1 (Exh. A); Ord. 2007-664 § 1; 0rd. 2005-609 § 2; 0rd. 2004-588 § 1)


ireC99‘.(C.!1.?!l2E!?.[..§J.:~'z‘3./_*..I(Il


A. The International Fire Code, 2-04-2-2015 Edition, together with Appendices-A, B, C, and D IZL,F,and-G, and


together with all Washington State amendments as contained in Chapter 51-54 WAC, is hereby adopted,


except that International Fire Code Section 9032.6 is hereby amended to include B occupancies


B. The International Fire Code, 204-2-2015 Edition, is hereby amended to de?ne certain terms used in the


International Fire Code as follows:


1. “Municipality” or “jurisdiction" shall mean the city of MillCreek.


2. “Fire chief’ or “administrator" shall mean the city manager or his designee.


6
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..


.l.$?<.l3.rs!.r2t.e%.r..§1-J_1..lll/.A9)-


.1.5.:.95%.-..169.P99.9m¢.nt5.av:=1i!a9l¢.f9.r.P.u.l2.|i§...i.n$.9¢c.ti9r3:..........


.94.-.1.7Q..E§.D?W95-........ .. .


3. “Corporation counsel" shall mean the city attorney. (Ord. 2013-760 § 1 (Exh. A); Ord. 2010-


714 § 1 (Exh. A); Ord. 2007-664 § 1; 0rd. 2005-609 § 2; 0rd. 2004-588 § 1)


15.04.140 Washington State Ventilation and Indoor Air Quality Code (Chapter 51-13


Repealed by 0rd. 2010-714. (Ord. 2007-664 § 1; 0rd. 2006-633 § 2; 0rd. 2005-609 § 2; 0rd. 2004-588 § 1)


15.04.150 2015 International Energy Conservation Codelwashington State Energy Code


The current edition of the Washington State Energy Code, contained in Chapter 51-11 WAC, is hereby


adopted. (Ord. 2013-760 § 1 (Exh. A); Ord. 2010-716 § 1; 0rd. 2010-714§ 1 (Exh. A); Ord. 2007-664 § 1; 0rd.


2006-633 § 2; 0rd. 2005-609 § 2; 0rd. 2004-588 § 1)


The codes, appendices, and standards adopted in this chapter shall be ?led with the city clerk for use and


examination by the public pursuant to RCW 35A.12.140 and other applicable law. (Ord. 2013-760 § 1 (Exh. A);


Ord. 2010-714 § 1 (Exh. A); Ord. 2007-664 § 1; 0rd. 2005-609 § 2; 0rd. 2004-588 § 1)


A. Any person who shall violate any of the provisions of this chapter or the codes or standards adopted herein


or fail to comply therewith, or who shall violate or fail to comply with any order made hereunder, or who shall


build in violation of any statement of speci?cations or plans submitted and approved hereunder, or any


certi?cate or permit issued hereunder, and from which no appeal has been taken, or who shall fall to comply


with such an order as affirmed or modified by the Hearing Examiner or by a court


of competentjurisdiction, within the time fixed herein, shall severally for each and every such violation and


noncompliance, respectively, be guilty of a misdemeanor, punishable by a fine of not more than $5,000 or by


imprisonment for not more than one year or by both such fine and imprisonment. The imposition of one penalty


for any violation shall not excuse the violation or allow it to continue. Each day that a prohibited condition,


violation or noncompliance is maintained shall constitute a separate offense subject to a separate fine and


penalty.


B. At the discretion of the building official, a penalty arising under subsection A of this section may be treated


and enforced as a civil penalty under Chapter 14.13 MCMC.
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C. The application of any monetary penalty shall not prevent an order or injunction for removal of any prohibited


condition(s) or cessation of any violation(s) or noncompliance. Allpersons may be required to, and shall upon


such notice.timely correct or remedy violations, defects or noncompliance with this chapter. (Ord. 2013-760 § 1


(Exh. A); Ord. 2010-714 § 1 (Exh. A); Ord. 2007-664 § 1; 0rd. 2005-609 § 2; 0rd. 2004-588 § 1)
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Date: June 28 2016


’4


Mi11€7'e’e1<
WASHINGTON


A/P Check Batches
Dated Check Numbers Amount
05/26/2016 EFT Debit-Dept of Rev.—SalesTax $1,194.83
05/31/2016 55417-55477 $134,171.41
06/15/2016 55478-55574 $569,486.55
06/20/2016 Wire—Union76—Fuel—May $3,556.19


Total $708,408.98


Voided Checks
Numbers Explanation


CLAIMS APPROVAL


We, the undersigned Finance/Audit Committee of the City of Mill Creek, recommend approval of check
numbers 55417 through 55574, EFT Debit and Wire in the amount of $708 408.98.


We recommend approval of the above stated amount with the following exceptions:


Councilmember


Councilmember


F:\D/\TA\EXE(‘UT[\’lE\\\’l’\FORKlS\Fl1‘§\Voucl\cr Approval] doc


1.!5i aV_
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Combined Excise Tax Return Page 1 of1


E—fiieTime: 5:24 PM
‘». 7 . . .e Electronic Filing—Washingt0n State


I My Account Home Accountts) Account Activity List Server Suuqestions Loqout


CITY OF MILL CREEK 600-598-011


Confirmation


Con?rmation Number 18204863


Tax Registration Number 600598011


Reporting Period 04/2016
Payment Type EFF Debit


Date and Time Submitted


Date of Transfer


Payment Amount


Person Completing Return Sandy Kottke


Person Authorizing Payment Sandy Kottke


Your return and payment have been submitted. For easy reference, print this
page and retain it with your tax records.


Returnto Account List Print Confirmation


View Printable Return


Confirmation


For Assistance Call:
1-877-345~3353


https://fortress.wa.gov/dor/e?le/E?le/Con?rmation.aspx 5/25/2016
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Jodie Gunderson


From: f|eet.services@wexinc.com


Sent: Tuesday, June 21, 2016 2:30 AM
TO: Jodie Gunderson
Subject: 76 Fleet Payment Posted — Do Not Reply


X


______


Thank You for Your
Fleet Card Payment


Your Payment of $3,556.19 Has Been Received and Posted


Dear Jodie Gunderson,


Thank you for you?ard payment.


Account Name: City of MillCreek
Account Number ending in: 9153


Payment Date -
Payment Amount


Payment Method -
Current Outstanding Balance $0.00


If you would like to view your account online, or if you would like to enroll as an online user for


your account, please visit www.76f|eet.com/login.


Thank you for choosing us for your fleet payment services.


Sincerely,
Customer Service


Privacy Contact Us


Unsubscribe
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Accounts Payable
Checks by Date - Detail by Check Date


User: Jodicg
Printed: 6/21/2016 3:28 PM CITY OF V/Li IV


Mill?eek
W A S H 1N C T O N


Check No Vendor No Vendor Name Check Date Void Checks Check Amount
Invoice No Description Reference


55417 ACCOUNTP Aceoutttentps 05/31/2016
45692702 Temp Acct Week End - 04/19 2_779,6()


45727729 Temp Acct Week End - 05/06 1779,60
45779604 Temp Acct Week End - 05/13 2.779160


Total for Clteek Number 55417: 0.00 8,338.80


55418 ADLFSASC ESA 05/31/2016
120659 Profserv Hamts Property Buffer Restoration P12 682.50


Total for Check Number 55418: 0.00 682.50


5541‘) ADPLLC ADP, LLC 05/31/2016
473660804 Payroll Services/Workl'orce Now 2,965.61


Total for Check Nttmbcr 5541‘): 0.00 2,965.61


55420 AGR11 AGR11Party & Events 05/31/2016
1335 Rental Tent/Flags/Fans-Memonal Day Parade 600.00


Total for Check Number 55420: 0.00 60000


55421 APPLCONC Applied Concepts, lnc. 05/31/2016


287576 Dual EnliancetlCounting Unit-Serial /16647-688' 4,184.00


Total for Check Number 55421: 0.00 4,184,011


55422 ASCAP ASCA1’ 05/31/2016


500606172 ASCAP Music License Fee 336.00


Total for Check Number 55422: 0.00 336.00


55423 AT&TW1R AT&T Mobility 05/31/2016
237245699226 Ptnc Meadow lrrig Line 13.12


Total for Clteck Number 55423: 000 18.12


55424 AWC1 Association of\VA Cities 05/31/2016


43461 2016 AWC Annual Cont'1{cgistration-R Polizzut 375.00


43461/\ 2016 AWC Annual Con?tcgistration-P Louemi: 375.00


434618 2016 AWC Annual Cont‘Registration-M Todd 375.00


43566 2016 AWC Annual Cont‘ Rcgistrzuiou-PPmitt 375.00


Total for Check Number 55424: 0.00 1,500.00


55425 BANKCARII Bank ofAmeric.'t 05/31/2016


1 Credit»Retumet1 APC Smart-UPS-Annex Remod 418.95


10 EASC-State oftltc Station-P Pntitl 40.00


11 Tablet Case-Field Use 43.95


12 Rechargeable Batteries’S1ap1crs—Passpurts 121.92


13 4 Keys-Sergeant‘: Desk 17.30


AP Cheeks by Date - Detail by Check Date (6’21/2016 3:28 PM) Page 1
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Check No Vendor No Vendor Name Check Date Void Checks Check Amount
Invoice No Description Reference
l4 l2 Mugs-RecognitionCommittee 141_59


15 Deposal200 G Used Oil—Pickup 95_oo


16 MakingYour PerformanceConversations Count- 5000
I7 Sensor CloudWireless Monitoring Plan 04/ 10-0: 9.95
18 SQTraining-PD 25009
19 Refreshments-GIS Meeting04/1 I 1739
2 Refund-Partial Airfare-NPELRAAnnualConf-Pa -949_40


20 Toll Charges-Car #39 550
2| 20l 5 lntemationalZoning Code/BasicCode Enf 35,31


22 APT Member Dues-S Steepy 3500
23 Sales Tax/Licensing Fccs-Motorcycle Unit 1323,90
24 MilestonePens-ServiceAwards 3013
25 Lodging4/24-4/26 APT ConF-S Steepy 297_45
26 GovernmentPerformanceConsortium-KMason- 4000
26A Government Performance Consortium-KChelin 40,00


26B Government Perfonnance Consortium-M Todd 40,00


27 Lodging4/25-4/27-WA St Police Canine Conf-l 256.24


28 Lodging4/24-4/26 APT Conf-M Miller 198.30
29 2 x 2 Die Cut-Passports 119.98


3 Refund-Lodging-NPELRAAnnual Conf-Polizzo -1,014.32


30 Varidesk-THughes 395.00


3 I Mat for Varidesk-THughes 50.00


32 Milestone Pens-ScrviccAwards 264.60


33 46 Jr Size Basketballs 241.78


34 2016 ProjectBook-2016Concrete Replacement' 5.48


4 Refund-Lodging-NPELRAAnnualConf-Orlandc -1,014.32


5 Refund-MemberPricing Discount Code Book -1 l.l9


6 Refund-MilestonePens-Wrong Style -230.58


7 Refund-OneDay WRPAConf-BDavcm -120.00


8 Re?md-BrakelineGasket/MstrCyl Asy,Frt-Mott -200.90


9 Thermometer for Construction Inspection-Concr 33.38


Total for CheckNumber 55425: 0.00 856.19


55426 BANKCRI3 Business Card Bank of America 05/31/2016
I PreschoolPals Supplies 240.26


2 PreschoolPals Supplies 38.46


3 LaminatingSheets-RecreationFlyers-Events 50.54


4 Snacks & Lunch-Community Block Party Event 40.76


S FBINAALessons Leamed:Sandy Hook-TKidwc 77.25


6 MC Rotary LunchMtg 05/04-P Olson 17.00


Total for Check Number 55426: 0.00 464.27


55427 BANKCRI 5 Bank of America 05/31/2016
I MC Rotary Lunch Mtg 4/06-P Olson 17.00


2 Government Performance ConsoniumTraining 5 40.00


Total for Check Number 55427: 0.00 57.00


55428 BANKCRI6 Bank of America 05/31/2016
1 Shuttle 4/06-APANat'l Conf-T Rogers 22.00


I0 MC Rotary Lunch Mtg 5/04-T Rogers 17.00


2 Lodging4/2-4/S-APANat‘!Conf-TRogers 864.54


3 Checked Bag Fee-APANat'l Conf-T Rogers 25.00


4 Changed Seat Assignment Alaska Airline-APA C 16.13


5 MC Rotary Lunch Mtg 4/06-T Rogers 17.00


6 MC Rotary Lunch Mtg 4/ l 3-T Rogers 17.00


7 Parking 4/ 14-PAC Mtg-T Rogers 6.00


8 MCBA Lunch Mtg 4/ 19-T Rogers 8.00
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8A MCBA Lunch Mtg 4/ 19-B Davem 3_oo


9 MCRotaryLunch Mtg 4/20 1730


Total for Check Number 55428: 0.00 1,017.67


55429 BANKCRI9 Business Card 05/31/2016
1 11x14Frame GFOACerti?cate 1235


Total for Check Number 55429: 0.00 12.86


55430 BANKCR20 BusinessCard 05/31/2016
1 SheetRock, Grinder Blades 31_2|


10 GE DishwasherModcl# GDT680SGHWW-Ann- 79393


11 Hcdgc Shcars,Glovcs.Folding Saw.Buckcts 14132


12 Supplies-AnnexKitchenRemodel 44_47


12A Supplies-Parks 88,90


13 PottingSoil,Compost,lrrigationPart 81,29


14 Supplies-KitchenRemodel-AnnexBldg 11,52


2 100Ft MetalTape Flex-Annex Remodel 13.58


3 Fibratapc/CRSDrywall-Rm 111 18.08


4 2x6x8 Treated Board-9thAve Boardwalk 9.31


5 Bulbs, Nails, Hose Fittings,PTFETape.Tool 71.24


6 Bosch 1000 Laser DistanceMeasuring 76.90


7 Plumbing-AnnexIrrigation 14.79


8 3/4" x 6" Riser 2.96


9 IrrigationSupplies-MCSP 8.76


Total for Check Number55430: 0.00 1,408.81


55431 BANKCR2l BusinessCard 05/31/2016


1 BusinessLunch Mtg 4/ 15-RPolizzotto 38.88


2 Office Supplies 95.89


3 BusinessLunch Mtg 4/ 19-R Polizzotto 76.79


4 Office Supplies 1I1.97


5 BusinessLunchMtg 04/22-R Polizzotto 44.37


6 Refrcshments-Directorof Finance Interviews 22.48


Total for Check Number 55431: 0.00 390.38


55432 BANKCR23 BusinessCard 05/31/2016


1 BusinessLunch Mtg 4/7-SummitLaw Group 83.44


2 Gas-PD Motorcycle 10.73
3 Coffee-Training Mtg 04/19 16.43


4 Refreshments-TrainingMtg 04/19 21.01


5 Brake Pads-PD Motorcycle 188.70


Total for Check Number 55432: 0.00 320.31


55433 BLUMARBI. Blue Marble Environmental 05/31/2016
1-2016 Prof Scrv-Commercial Recycling & Waste Redu- 7,543.86


Total for Check Number 55433: 0.00 7,543.86


55434 BRIDPETS Bridges Pets 05/31/2016
PO# 00054 2-30lb Bags Taste of the Wild-Rasko 106.90


Total for Check Number 55434: 0.00 106.90


55435 BUILDEX BuildersExchange of Washington Inc 05/31/2016
1050429 Publish Projects Onlinc-PW Shop 45.00
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Total for Check Number 55435: 0.00 45.00


55436 CDW CDW Government 05/31/2016
CZB9741 Adonit Jot Script 2-Real-TimeData Collection 7293


Total for Check Number 55436: 0.00 72.98


55437 CEDGROVC Cedar Grove Composting 05/31/2016
0000281944 VegetableGardenMix-6100238th St SE-Highla 10332


Total for CheckNumber 55437: 0.00 103.82


55438 CINTAS Cintas Corporation Loc. #460 05/31/2016
460595130 Floor Mat Service 05/13 59.52
460595130A FloorMat Service05/13 34.73


Total for Check Number 55438: 0.00 94.25


55439 CMI Custom Micro Interactive 05/31/2016
2016-124 2016 AnnualJusticeMaint5/09/I6-5/08/17 4,450.00


Total for Check Number 55439: 0.00 4,450.00


55440 COMCAST Comcast 05/31/2016
0457011 High Speed Internet Fee 05/ I8-06/17 191.33


Total for Check Number 55440: 0.00 191.33


55441 COPIETC Copiers Etcetera, Inc. 05/31/2016
ARI 6030 Color MFP Copier:MPC5503S/N#E186M41011 12,253.85


Total for Check Number55441: 0.00 12,253.85


55442 DAYWIRE Day WirelessSystems (03) 05/31/2016
41 I158 Wananty Repair Processing-RaptorRadar 46.96


Total for Check Number 55442: 0.00 46.96


55443 DEPINFSR Dept of EnterpriseServices 05/31/2016
16142947 Federal Surplus-AdministrativeFee 400.00


Total for Check Number 55443: 0.00 400.00


55444 FCICUSPV FCI Custom PoliceVehicles 05/31/2016
15072 Replace Master On/OffSolenoid-K9Car# 125.24


Total for CheckNumber 55444: 0.00 125.24


55445 GTENORTH Frontier 05/31/2016
425 316-0326 Alarm System Line Chgs 05/16-06/15 50.94


425 357-9268 FireAlarm Line Chgs 05/22-06/21 123.80


425 745-6974 Admin Fax/CC Line 05/19-06/l8 154.50


Total for Check Number 55445: 0.00 329.24


55446 HORIZON Horizon 05/31/2016


2MO46627 Gas Can, Lopper, Pruner.Blade.Hedge Shear 255.10


Total for Check Number 55446: 0.00 255.10


55447 JJPOLYSR JJ Polygraph Services LLC 05/31/2016
1254 PolygraphExamination-S Larose 200.00
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Total for Check Number 55447: 0.00 200.00


55448 KPFFCON KPFF Consulting Engineers 05/31/2016
48949 Prof Serv 35thAve Recon Proj 03/26-04/29 2,]53_47


Total for Check Number 55448: 0.00 2,163.47


55449 KROESENS Kroesen's Uniform Company 05/31/2016
31869 Uniforms Records Staff-Gilbertson/Hookland 33146
32270-1 3 Pr MotorCycleBreeches/3 SS Shirts/3 MCPD 59297
32775 1 LS Shirt/1 Pr Pants/CorporalChevs-RFleming 129,11


32950-1 Tac Dry Rain Shell-T Hoflack 130_78


33106 12CRL Chccsl 24 Patch Install-RMundwiller 59,35


Total for Check Number 55449: 0.00 1,294.67


55450 LEE] Joanna Lee 05/31/2016
ReimbExp ReimbLodging-WAPROTrainingCont‘S/18-5/1 146.27


Total for Check Number 55450: 0.00 146.27


55451 MCFAMPR Mill Creek Family Practice 05/31/2016
05/ ll Pre-EmploymentExamination—Lateral-SLarose 382.00


Total for Check Number 55451: 0.00 382.00


55452 PAWS PAWS 05/31/2016
April 2016 Animals BroughtTo Shelter - April 149.66


Total for Check Number 55452: 0.00 -149.66


55453 PLATT Platt Electric Supply, Inc 05/31/2016
I 152141 Bulbs-Library 284.77


J152l41A Bulbs-CityHall 142.39


J152141B Bulbs-Annex 142-39


J372102 6 Ele Ballast-Library 70.89


Total for Check Number55453: 0.00 640.44


55454 POLIZZOR Rebecca Polizzotto 05/31/2016
Reimb Exp ReimbBusiness Lunch Mtg 5/27-R Polizzotto 55.64


Total for Check Number 55454: 0.00 55.64


55455 PRETURFE PrecisionTurf Equipment 05/31/2016
12088-25209 SpindleAssy-Toro Mower Repair 246.88


Total for Check Number 55455: 0.00 246.88


55456 PVPCOMM PVP Communications 05/31/2016
22973 Motor-One Speakennic/HelmetCommunication: 2,140.28


Total for Check Number 55456: 0.00 2,140.28


55457 QSCENDT QScendTechnologies, Inc 05/31/2016
‘


7597 Centralized Request Mgmnt Sys/311 United Con 495.00


7597A Centralized Request Mgmnt Sys/311 United Con 495.00


7597B CentralizedRequest Mgmnt Sys/311 United Con 495.00


Total for Check Number 55457: 0.00 1,485.00


55458 SANDIEPE San Diego Police EquipmentCo. 05/31/2016
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622560 10Cs-40 S &W 180GR 2 74031


Total for CheckNumber 55458: 0.00 2,740.91


55459 SHI S1-llInternationalCorp 05/31/2016
B04843027 Zebra RW 420-Label Printer-MotorcycleTraffic 31522
B04955858 4 APC Back-UPS ES 750-US-Annex Remodel 417_71


B04961425 2 LED Monitor VGA-Annex Remodel 331_9o


B04986257 2 LED Monitor VGA-Finance Director 331_9o


Total for Check Number 55459: 0.00 1,897.73


55460 SHREDIT Shred-It USA Inc 05/31/2016
9410405931 Shredding Service Fee s6_63


9410735222 ShreddingService Fee 56_68


Total for Check Number 55460: 0.00 113.36


55461 SIGNSNOW SignsNow WA 05/31/2016
SN-8001 20-MagneticCar Door Signs-MemorialDay Par: 1,267.58


Total for Check Number55461: 0.00 1,267.58


55462 SILVERL Silverlake Water District 05/31/2016
17679-27345 15429 1/2 Bothell04/01-04/30 9.40


17684-27596 15429BothellWay-Irrig04/01-04/30 7.60


24079-27593 Hillsidelrrig 04/01-04/30 7.60


35995-27914 SR 527-Irrig04/01-04/30 7.60


35996-27914 14600SR $27-lirig 04/01-04/30 7.60


35997-27914 13800N SR-lrrig 04/01-04/30 7.60


35998-27914 1600SR 527-lrrig 04/01-04/30 7.60


35999-27914 15200SR 527-Irrig04/01-04/30 7.60


36000-27914 15100N SR 527-lrrig 04/01-04/30 7.60


36016-27914 SR 527 & Trillium Blvd-lrrig 04/01-04/30 7.60


36025-27914 14600SR 527-lrrig 04/01-04/30 7.60


36026-27914 SR 527 & Dumas Rd-lrrig 04/01-04/30 7.60


36365-27593 Dumas Rd Irrig 04/01-04/30 22.30


37034-30017 1472112thAve SE-Irrig 04/01-04/30 7.60


Total for Check Number55462: 0.00 122.90


55463 SMITHS Scott Smith 05/31/2016
ReimbExp Reimb Meals & Lodging5/10-5/1 l-BIR Training 265.66


Total for Check Number 55463: 0.00 265.66


55464 SNDPUBIN Sound Publishing Inc 05/31/2016
EDI-1699734 BC: Median and Drainage 05/16 18.92


Total for Check Number 55464: 0.00 18.92


55465 SNOCOHU Snohomish County Human ServicesDept. 05/31/2016
1000408798 2% LiquorPro?ts/LiquorExciseTaxes-1stQ 1,377.49


Total for Check Number 55465: 0.00 1,377.49


S5466 SNOCOPLD Snohomish County Planning and Developrr 05/31/2016
1000405005 2016 Snohomish County Tomorrow Dues 3,532.00


Total for Check Number 55466: 0.00 3,532.00


55467 SNOCPUD PUD No. 1 of SnohomishCounty 05/31/2016
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Check No


55468


55469


55470


55471


55472


55473


55474


55475


Vendor No
Invoice No


2007-4359-9
2022-1236-1
2022-3010-8


2024-6104-2


2025-7077-6
2026-2439-1


2026-9300-8
2027-6973-5
2028-S205-9


2029-0994-1
2047-1752-4


2047- 1753-2
2047-1754-0


2050-8723-2
2054-9532-8
2203-1739-0


STARDMSV
0116572-IN
0116573-IN


SUMLAW
78890


TERMINIX
10506462


TRINCONT
Pay Est #1


UPS
00009X80l4196


USIC
178666
17866615.


VERIZON
9764080274
9764080274/X
97640802748


WELLSFRL
5003091146
5003091146A


Vendor Name Check Date
Description Reference
186Lights - 200W Var Locations 4/01-4/30
928 Dumas Rd O4/20-05/17
1900 164thSt SE 04/13-05/I0
1580332ndAve SE 03/ 15-05/10


86 Lights - 250WVar Locations4/01-4/30
828 Lights - 100WVar Locations4/01-4/30
15720MainSt 04/16-05116
21 Lights - 400W Var Locations4/01-4/30
15720MainSt Unit B 04/16-05/16
6 Lights - 150WVar Locations4/01-4/30


9 Lights - 200W Var Loc 4/01-4/30
41 Lights - 250W Var Locations 4/01-4/30


39 Lights - 400W Var Locations 4/01-4/30


17Lights - 100WVar Locations4/01-4/30
49 Lights - 20W Var Locations4/01-4/30
1 Light - 240W Var Location 4/01-4/30


Total for Check Number 55467:


StardomServices Inc 05/31/2016
Janitorial Services - May - Annex


JanitorialServices- May - City Hall


Total for Check Number 55468:


Summit Law Group 05/31/2016
Prof Serv-GeneralLabor-AFSCME - 04/30


Total for Check Number 55469:


TerminixProcessing Center 05/31/2016
Pest Control-WO#145l 1098209-MCLibrary


Total for Check Number 55470:


Trinity Contractors 05/31/2016
2016 Concrete ReplacementProgram-PayEst #1


Total for CheckNumber 55471:


United Parcel Service 05/31/2016
UPS Charges-Working Spaces-AnnexRemodel


Total for Check Number55472:


USIC Locating Services, LLC 05/31/2016
128NC Locates/103 TicketLocatcs/2 AH
128NC Locates/103Ticket Locates/2 AH


Total for Check Number 55473:


Verizon Wireless 05/31/2016
Air/Card/USB Cell Chgs 03/21-04/20-PD


Cell Phone-MotorCyc1eUnit-T Bittingcr


Credit-New Line of Service


Total for Check Number 55474:


Wells Fargo FinancialLeasing 05/31/2016
Ricoh Printer Lease 06/18-07/17


2015 Personal PropertyTax


Void Checks


0.00


0.00


0.00


0.00


0.00


0.00


0.00


0.00


Check Amount


1,629.36


86.64


21.23


4.21
887.52


5,646.96


1,454.81


298.20
326.74
27.42


50.76
291.10
417.30
49.98


16.17
7.5I


11,215.91


927.94
995.00


1,922.94


2,401.60


2,401 .60


75.39


75.39


45,053.00


45,053.00


_
10.71


10.71


1,225.74
1,225.75


2,451.49


1.331.40
24.69


-150.00


1,206.09


62.06
28.97
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Check No Vendor No


Invoice No
Check Date
Reference


Vendor Name
Description


Void Checks Check Amount


Total for Check Number 55475: 0.00 91.03


55476 WINSUPP WinsupplyCompany 05/31/2016
012679-00 IrrigationSupplies-NorthPointe Park 10454
012764-00 Irrigation Supplies 5130


Total for Check Number55476: 0.00 156.34


55477 WSCJTC Wa State Criminal Justice TrainingCommit 05/31/2016
201126267 DT: Master Instructor Recerti?cation-R Phillips |75_o0


Total for Check Number 55477: 0.00 175.00


Total for 5/31/2016: 0.00 134,171.41


55478 28 IZARCH 2812 Architecture 06/15/2016
3 Mechanical& ElectricalEngineer-PowerMeter 1,650.00


Total for Check Number 55478: 0.00 1,650.00


55479 3CMA 3CMA 06/15/2016
1 3CMA Pre-Conf/Cont‘9/7-9/9-K Chelin 805.00


IA 3CMA Pre-Conf/Cont‘/Membership9/7-9/9-B D: 860.00


Total for CheckNumber55479: 0.00 1,665.00


55480 ACCOUNTP Accountemps 06/15/2016
45855356 Temp Acct Week End - 05/20 2,779.60


45885392 Temp Acct Week End - 05/27 2,188.94


Total for CheckNumber 55480: 0.00 4,968.54


5548] ACTATHLT ActionAthletics 06/15/2016
6187 intro To Cheerleading 04/ I8-06/06 #6187 262.50


Total for Check Number55481: 0.00 262.50


55482 ADPLLC ADP, LLC 06/15/2016
474284332 Payroll ProcessingChgs/WorkforceNow-Ending 389.52


Total for Check Number 55482: 0.00 389.52


55483 AMTESTIN Am Test, Inc 06/15/2016
_


92590 5 FocalColifonnAnalysis 125.00


Total for Check Number 55483: 0.00 125.00


55484 APAC Architectural Precast AccessoriesC0 06/15/2016
5423 4 Half Cap/2 Post Cap-Dumas Wall Repairs 327.30


Total for Check Number55484: 0.00 327.30


55485 BANKCR16 Bankof America 06/15/2016
1 MC Rotary Lunch Mtg 6/0|-T Rogers 17.00


Total for CheckNumber 55485: 0.00 17.00


55486 BENEAD Bene?t Administration Co, LLC 06/15/2016
l6055l7 Section 125 Flexible Bene?ts Plan-May 168.00
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Total for Check Number 55486: 0.00 168.00


55487 CARLSONJ JessicaCarlson 06/15/2016
6219 Adventures in Art-Spring 14/15-5/ 13 #6219 39o_5o


Total for Check Number 55487: 0.00 390.60


55488 1-IENNESK Kelly Chelin 06/15/2016
Rcimb Exp Rcimb Water/Utensils-MemorialParade 3439
Rcimb ExpA RcimbDinnerCRMNQuestConf-Chelin,Mille: 54,35


Total for Check Number 55488: 0.00 89.34


55489 CINTAS Cintas Corporation Loc. #460 06/15/2016
460586338 FloorMat Scrvice04/29 59.52
460586338A Floor Mat Service 04/29 34.73
460604333 Floor Mat Service05/27


1‘


59.52


460604333A Floor Mat Service 05/27 34.73


460613126 FloorMat Service06/10 59.52


460613126A Floor Mat Service 06/10 34.73


Total for CheckNumber55489: 0.00 282.75


55490 CITYBELL City of Bellevue 06/15/2016
30965 MBPSurcharge, Qtr1,2016 1,734.23


Total for Check Number 55490: 0.00 1,734.23


55491 CIEDMOND City of Edmonds 06/15/2016
RGG-160041 DomesticViolenceCoordinator- June 926.59


RGG-160051 NorthSound Metro SWAT Team-2016Adv Swan 1,381.61


Total for Check Number55491: 0.00 2,308.20


55492 CITYLYN City of Lynnwood 06/15/2016
12282 Jail Room & Board- Apr 3,810.00


Total for Check Number 55492: 0.00 3,810.00


55493 CITYWIDE City Wide Fence Company Inc 06/15/2016
31819 Sunset Lane Fence Repair-Removed& Replaced 6,181.88


Total for CheckNumber55493: 0.00 6,181.88


55494 COASTWD Coastwide Laboratories 06/15/2016
GW2867308 7 Cs 2 Ply TT.R1Twl-City Hall 387.19


NW2867307 1 Ply TT. Handwash, Flannel Rags, Crew Foam 819.17


Total for Check Number 55494: 0.00 1,206.36


55495 CCSLLC CollaborativeConstructionSolutionsLLC 06/15/2016
2 2016 City Hall Annex BldgTl-Prog No. 2016-1 1,107.56


3 2016 City Hall Annex Bldg Tl-Prog No. 2016-1 21,038.93


Total for Check Number 55495: 0.00 22,146.49


55496 COMCAST Comcast 06/15/2016
0724345 Internet for ITS 06/14-07/13 96.33


Total for Check Number 55496: 0.00 96.33


55497 CTREESRV C'S Tree Service 06/15/2016
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4/12 RemovedCedar Tree-City Right o1’Way-Parks12 32435


Total for CheckNumber 55497: 0.00 824.25


55498 DAHLELEC Dahl Electric Inc 06/15/2016
23888 InstalledNew Welder Outlet & Breaker Panel-P‘ 535_ 14
23889 installed M/C Cable-Annexserver Room/CardE 511,15


Total for Check Number 55498: 0.00 1,197.29


55499 DALCOINC Dalco, Inc. 06/15/2016
90057 Water Tank Repair 794,50


Total for Check Number 55499: 0.00 794.60


55500 DANAT Trudy Dana 06/15/2016
6132 BabysittingSafety Class 5/10-5/12 #6132 833,00


Total for Check Number 55500: 0.00 833.00


55501 DATAQST DataQuest,LLC 06/ 15/2016
20160531 Background Check-Margaret Lauennan 104.50


Total for Check Number 55501: 0.00 104.50


55502 DELLMARK Dell Marketing LP 06/15/2016
XJXM33FC9 2-6ft Highspecd HDMICables-PD PatrolRoom 20.77


X.1XM33FW3 611Highspeed HDMICable Conf Rm-CityHall 10.39
X.lXM33K93 High Speed HDM1Cable-ConfRm-Annex 10.39


XJXM4FWF3 Dell Adapter/DellWireless Keyboard & Mouse 1 84.88


XJXM4FXR3 Dell WirelessKeyboard& Mouse Combo-ConfI . 65.93


X.1XM9l8N4 l-OptiPlex 3040 Computer-ConfRm-Annex 841.11


XJXM96K42 l-OptiPlex 3040 Computer-ConfRm-City Hall 841.11


XJXMCX222 l-OptiPlex 3040 Computer-PD Patrol Room 812.52


Total for Check Number 55502: 0.00 2,687.10


55503 ECITYHAR EmeraldCity Harley-Davidson 06/15/2016
W0 #19390 Mount/Balance Front Tire/ReplacedHeatedGrip 1,204.90


Total for Check Number 55503: 0.00 1,204.90


55504 FELDMAJ Feldman& Lee, P.S. 06/15/2016
May 2016 Public DefenderContract Flat Fee - May 8,750.00


Total for Check Number 55504: 0.00 8,750.00


55505 GTENORT1-1 Frontier 06/15/2016
425 316-3862 Phone Line Chgs 06/04-07/03-Alarm 141.52


Total for CheckNumber 55505: 0.00 141.52


55506 GRAFIXSP Gra?x Shoppe 06/ 15/2016
108020 Complete Graphics-Driver'sSide-Car #42 293.47


Total for Check Number 55506: 0.00 293.47


55507 GRTFLRS Great Floors LLC 06/ 15/2016
713904-CO-1 Carpet/Flooring-AnnexRemodel-Change Order 7,786.83


Total for Check Number 55507: 0.00 7,786.83


55508 HARRISF Harris Ford 06/ l 5/2016
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lTCS4l 5227 Injector Pump Rebuild-PW3 3.5533]


Total for CheckNumber 55508: 0.00 3,668.91


55509 NWCASC Honey Bucket 06/15/2016
0550046205 EquipmentDelivery/HoneyBucket Rental-Mem |25,oo


Total for Check Number 55509: 0.00 125.00


55510 HORIZON Horizon 06/15/2016
2MO47002 6 Blades - Toro Mower |4o_57


ZM047396 String TrimerLine 51_7|


Total for Check Number 55510: 0.00 192.28


55511 ICETECH Ice Tech WindowTint 06/15/2016
9052 WindowTinting-Chiefs Car 200,00


Total for Check Number 55511: 0.00 200.00


55512 ICMAI ICMA 06/15/2016
832022 Annual MembershipDues-R Polizzotto 1,239.94


Total for CheckNumber 55512: 0.00 1,239.94


55513 INTEGRA Integra 06/15/2016
13897491 T-1 MonthlyChgs - June 666.80


Total for Check Number 55513: 0.00 666.80


55514 IWORQSYS iWorQSystems, Inc 06/15/2016
7900 12 - iWorq lntcmct Sign Management Service 1,000.00


Total for Check Number 55514: 0.00 1,000.00


55515 JOHNCLNR John's Cleaning ServicesInc 06/15/2016
1780 Unifonn Dry Cleaning & Repairs - May 211.14


Total for CheckNumber 55515: 0.00 2| 1.14


55516 JRWENTRP JRW Enterprises 06/15/2016
3460 C/R Lockset/CYL Rekeyed/Keys Cut-Annex Re: 1,912.58


Total for Check Number 55516: 0.00 1,912.58


55517 KGCTYOF King County Finance 06/ 15/2016
WLRD WRIA 8 WRIA Watershed Planning lnterlocal 2,134.67


Total for Check Number 55517: 0.00 2,134.67


55518 SHURKLEN Kramer Enterprises,LLC 06/15/2016
379 Car Washes - Feb & Mar-PoliceVehicles 128.01


379A Car Washes - Feb & Mar-P/U Truck-SW 8.00


379B Car Washes - Feb & Mar-StaffCars 32.01


Total for Check Number 55518: 0.00 168.02


55519 KROESENS Kroesen's Uniform Company 06/15/2016
31136-3 1 8 Point Hat/Hat Chin Strap Gold-G Elwin 70.34


32277 3 Smith & Warren Oval Badges-ChiefBadges 346.35


33259-1 1 Black Weave Belt/1 Pr XL Gloves-S Smith 73.63


33260 1 Pr Ringer Gloves-R Fleming 54.95
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Total for Check Number 55519: 0.00 545.27


55520 LESSCHW Les Schwab 06/15/2016
39500271212 LOF Car 3335
39500280848 Tail Light Bulb, Rear Turn Signal-Car #32 3435


Total for CheckNumber55520: 0.00 73.21


55521 MARTING Grace Martinez 06/15/2016
6204 Couch to 5K 04/20-06/08 #6204 399,00


Total for Check Number 55521: 0.00 399.00


55522 PIERCEM Maureen C. Pierce, Ph.D. Inc P.S 06/15/2016
5/ ll Pre-EmploymentPsychologicalEvaluation-SLa 650.00


Total for Check Number 55522: 0.00 650.00


55523 MAYBERM MitchMayberry 06/15/2016
6188 Tiny Tiger MartialArts 04/22-06/l0 #6188 882.00


6 I90 Tiger MartialArts: Beg 04/22-06/10 #6190 504.00


6192 Tiger MartialArts: Clr 04/22-06/10#6192 315.00


Total for Check Number 55523: 0.00 1,701.00


55524 MAYES Mayes Testing Engineers, Inc. 06/15/2016
05l6Ll6224 2016 Asphalt Repair ProjectTesting 1,863.00


Total for Check Number 55524: 0.00 1,863.00


55525 MCCOUCB Mill Creek Country Club 06/15/2016 _ _


9080 SCC Dinner 1/21 2.23151
9080A SCC Dinner I/21-G P?ster 35.00


9080B SCC Dinner 1/21-Councilmembers& Mayor 245.00


Total for Check Number 55525: 0.00 2,511.51


55526 MCMAG MillCreek Living Magazine 06/15/2016
3873 19,500 - Summer Issue MC Living Magazine 4,300.00


Total for Check Number55526: 0.00 4,300.00


55527 NCFLORST North Creek Florist 06/15/2016
046446 MemorialDay Wreath-Parade05/30 109.80


Total for Check Number 55527: 0.00 109.80


55528 NWASPHLT Northwest Asphalt Inc 06/15/2016
Pay Est #1 2016 Citywide Asphalt Repairs05/25-Pay Est #1 227,926.23


Total for Check Number55528: 0.00 227,926.23


55529 PAKOR Pakor Inc 06/15/2016
8018282 3 Cs Media PP. 1Cs Folders-Passports 796.19


Total for Check Number 55529: 0.00 796.19


55530 PERTEET Perteet Inc 06/15/2016
20150111.004-l ADA Self Evaluation-Parks Inventory 758.84


Total for Check Number 55530: 0.00 758.84
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55531 PETTIJJ Jeffrey Pettijohn 06/15/2016
6211 Group Piano Class 1st-2ndGrd 4/ 19-6/07#6211 40430
6212 Group PianoClass 3rd-4th Grd 04/19-06/07#62 51530


Total for Check Number 55531: 0.00 921.60


55532 WASPC WA. Assoc of Sheri?s & PoliceChiefs 06/15/2016
lNV027027 WASPC 2016 Spring Conference-G Elwin 3o()_oo


Total for Check Number 55532: 0.00 300.00


55533 PRETURFE PrecisionTurf Equipment 06/15/2016
12088-25429 2 Oil Filters-ToroMower 22,67


Total for Check Number 55533: 0.00 22.67


55534 SNOCPUD PUD No. 1 of SnohomishCounty 06/15/2016
2001-0143-4 2725 SeattleHill Rd 04/12-05/10 15,37


2001-5445-8 2720 Seattle Hill Rd 04/ 12-05/10 15.37


2007-4359-9 187Lights - Var Loc 05/01-05/31 1,638.12


2007-9722-3 3401 148thST SE 04/22-05/20 48.55


2013-4538-6 2501 147thPlace SE 04/22-05/20 27.47


2013-5396-8 15728MainSt 05/07-06/07 1,700.79


2016-6928-0 16110 I/2 29th Dr SE 04/28-05/26 21.06


2017-8113-5 2701 155thSt SE 04/28-05/27 128.27


2018-9805-3 1700 Mill Creek Rd 04/26-05/24 77.43


2019-4860-1 13903N Creek Dr 04/20-05/17 508.78


2025-2921-0 386 Lights - 100WVar Loc 05/01-05/31 1,312.40


2025-7077-6 86 Lgiths - 250WVar Loc 05/01-05/31 887.52


2026-2439-1 828 Lights - 100WVar Loc 05/01-05/31 5,646.96


2026-6749-9 2024 Seattle HillRd04/13-05!10 31.68


2027-6793-5 21 Lights - 400W Var Loc 05/01-05/3| 298.20


2029-09944 6 Lights - 150WVar Loc 05/01-05/31 27.42


2029-2633-3 14729 12thAve SE 04/29-05/27 15.37


2031-6469-4 13510N Creek Dr 04/20-05/ 17 38.70


2032-1155-2 13628N Creek Dr 04/19-05/17 48.01


2032-5163-2 15510Village Green Dr 04/28-05/27 15.90


2033-4808-1 1481035thAve SE 04/20-05/10 56.18


2047-1752-4 9 Lights - 200W Var Loc 05/01-05/31 50.76


2047-1753-2 39 Lights - Var Loc 05/01-05/31 276.90


2047-1754-0 39 Lights - Var Loc 05/01-05/31 417.30


2050-8723-2 17 Lights - 100WVar Loc 05/01-05/31 49.98


2054-9532-8 49 Lights - 20W - Var Loc 05/01-05/31 16.17


2203-1739-0 1 Light - 240W Var Loc 05/01-05/31 7.51


Total for CheckNumber 55534: 0.00 13,378.17


55535 PUGETSO Puget Sound Energy 06/15/2016
200004765331 15720Mains: 04/ 19-05/18 53.57


200004765463 15728Main St 04/19-05!18 399.02


Total for CheckNumber 55535: 0.00 452.59


55536 PITNEYW Purchase Power 06/15/2016 .


16524092 Re?ll Postage Meter 3,000.00


Total for Check Number 55536: 0.00 3,000.00


55537 REYNOLDK Kelly Reynolds 06/15/2016


6203 Gyrokinesis 05/ 17-06/14#6203 182.00
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Total for Check Number55537: 0.00 182.00


55538 RONGERJ John Rongerude P.S. 06/ 15/2016
8375 Con?ict Public Defender6Z0556999, 62040983 50000


Total for Check Number 55538: 0.00 600.00


55539 SERKING Service King #224 MillCreek 06/15/2016
1885986 Deductible-DoorDamageRepairCar#42 1,000.00


Total for CheckNumber55539: 0.00 1,000.00


55540 SNOCOSI-IO SnohomishCounty Sheriffs Office 06/15/2016
1000409053 RangeUse 3 Hours 4/25 & 10 Hours 4/26 754,00


Total for Check Number 55540: 0.00 754.00


55541 SHI SHI International Corp 06/15/2016
B04967043 2 Wired Desktop 600 Keyboard & Mouse 57.15


B04967043A 3 Wired Desktop600 Keyboard& Mouse 85.72
804975685 1 Dell USB Soundbar-FinanceDirector 26.67


B050S8777 Wireless Keyboardand Mousc-TRogers 37.83


Total for Check Number 55541: 0.00 207.37


55542 SIGNSNOW Signs Now WA 06/15/2016
M


SN-8035 GraphicsCar #42-Door Damaged5/04 230.58


Total for Check Number 55542: 0.00 230.58


55543 SILVERL SilverlakeWater District 06/15/2016
14112-27585 l32nd &.SR 527 Irrig04/01-04/30 7.60


14112-27585A l32nd & SR 527 lrrig 05/01-05/31 7.60


14737-19068 1361728th DR SE1rrig 04/01-04/30 7.60


14737-19068A 13617 28th DR SE lrrig 05/01-05/31 7.60


17679-27345 15429 1/2 BothellEverett Hwy 05/01-05/31 32.35


17684-27596 15429Bothell Way-lrrig 05/01-05/31 36.85


24079-27593 HillsideIrrig 05/01-05/31 63.85


32140-27632 13903N Creek Dr-lrrig 04/01-04/30 7.60


3214027632A 13903N Creek Dr-Irrig 05/01-05/31 133.60


32141-27633 13903N Creek Dr 04/01-04/30 72.35


32141-27633A 13903N Creek Dr 05/01-05/31 92.60


35995-27914 SR 527-lrrig 05/01-05-31 7.60


35996-27914 14600SR 527-lrrig 05/01-05/31 7.60


35997-27914 13800N SR 527-lrrig 05/01-05/3| 7.60


35998-27914 1600SR 527-lrrig 05/01-05/31 7.60


35999-27914 15200 SR 527-Riig 05/01-05/31 7.60


36000-27914 15100N SR-lrrig 05/01-05/31 7.60


36016-27914 SR 527 & Trillium Blvd-lrrig 05/01-05/31 7.60


36025-27914 14600SR 527-lrrig 05/01-05/31 7.60


36026-27914 SR 527 & Dumas Rd-lrrig 05/01-05/31 7.60


36365-27593 Dumas Rd Irrig 05/01-05/31 22.30


37034-30017 14721 12thAve SE-lrrig 05/01-05/31 9.85


Total for Check Number 55543: 0.00 570.15


55544 SIXROBLE Six Robblees' Inc. 06/15/2016
14-324556 Shackle Bolt/Nut, Shackle Link-Chipper 12.00


14-324556-1 2 Bushing Nylon-Chipper 10.07
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Total for Check Number 55544: 0.00 22.07


55545 SNOCODEIV Sno Co Departmentof Emergency Manager 06/15/2016
1000408356 2016 EmergencyServices-lst & 2nd Qtr 11379.00


Total for Check Number 55545: 0.00 11,379.00


S5546 SNOCOM SNOCOM 06/15/2016
16-0601-5 DispatchServices - 3rd QtrFire 22,511.50
16-0601-5" DispatchServices - 3rd QtrPolice 30,033.50
16-0601-SA New WorldAssessment - 3rd Qtr 1130100


Total for Check Number 55546: 0.00 113,852.00


55547 SNOCOC SnohomishCounty Corrections 06/15/2016
2016-3139 Jail Service Fees - Apr 2016 ||,|35,58


Total for Check Number 55547: 0.00 11,135.58


55548 SNOCOPW SnohomishCounty PublicWorks 06/15/2016
1000409188 RR7552-DumasRd/Park Rd-April 155.08


l000409l88A RR7554-164th SE/9thSE/MC Blvd-April 48.33


10004091883 RR757l-MC Rd/Sea Hill-April 193.28


l000409188C RR7864-Dumas/N Crk Dr-April 155.08


1000409189 RR6l38-Overlay Program-April 3,874.14


1000409243 SWM Fees-2016 BillingServiceFee 16,209.36


Total for Check Number 55548: 0.00 20,635.27


55549 SNDPUBIN Sound Publishing Inc 06/15/2016
EDH703279 Legal Notice-JuneCouncil Mtg 46.44


Total for Check Number 55549: 0.00 46.44


55550 SDISTCRT South DistrictCourt 06/15/2016
April 2016 Filing Fees SD Court - April 5,502.22


April 2016A Interpreter Costs - April 363.19


Total for Check Number55550: 0.00 5,865.41


55551 STAND Standard Ins. Company RA 06/15/2016
600156-0001 Life, AD&D & LTD Prem. MEBT-ERPaid-Junc 3,569.25


Total for Check Number 55551: 0.00 3,569.25


55552 STAND2 Standard Ins. Company RA 06/15/2016
600156-0002 Survivor Prem. MEBT-ERPaid-June 1,816.05


Total for Check Number 55552: 0.00 1,816.05


55553 STAPLEAD Staples Advantage 06/15/2016
8039117851 Index Tabs 185.02


803911785IA Dept Share Copy Ppr 38.32


80391178513 Dept Share Copy Ppr 38.32


8039117851C Dept Share Copy Ppr 38.32


8039117851D Dept Share Copy Ppr.Stcno Bool<s.FileFldrs 250.04


803911785IE Dept Share Copy Ppr 38.32


80391l785lF Dept Share Copy Ppr 38.32


Total for Check Number 55553: 0.00 626.66
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55554 STERICYC Stericycle Inc 06/ I5/2016
3003448988 Biomedical Waste Services - MonthlyFee [035


Total for CheckNumber55554: 0.00 10.36


55555 STRAUSE Erica Strauss 06/15/2016
6200 Puma Yoga-Beg 04/20-06/01 #6200 112_oo


6200A Drop-InYoga Fees 04/21 112_()()


Total for CheckNumber 55555: 0.00 224.00


55556 TACSCRBW Tacoma Screw ProductsInc 06/15/2016
18120298 Steel Hex Cap, LockWashers, Flat Washer-Chip 36_o3


Total for Check Number 55556: 0.00 36.08


55557 TERMINIX Terminix Processing Center 06/15/2016
355454838 Pest Control-W0!/14511098210-MCLibrary 7539


Total for Check Number 55557: 0.00 75.39


55558 SHERWILL The Shervvin-WilliamsCo 06/15/2016
2812-1 Gloss Yellow Paint 9.88


3061-4 Safety Yellow/Gray Primer Paint-Chipper 41.01


3073-9 Gray Sandable Prrnr 33.43


3114-1 Custom-Color Match Paint-Chipper 104.73


9582-6 Safety Yellow, Gray Primer, Blue Tape 19.56


Total for CheckNumber55558: 0.00 208.61


55559 TRAMMELI LoriTrammel 06/15/2016
6291 SeasonalCupcakeClass: Summer Holidays 06/0 77.00


Total for CheckNumber 55559: 0.00 77.00


55560 TLOLLC TransUnionRisk and Alternative 06/15/2016
839489 Background/IdentityInvestigations-May 25.00


Total for CheckNumber 55560: 0.00 25.00


55561 TRINCONT Trinity Contractors 06/15/2016
Pay Est #2 2016 Concrete Rep1acmentProgram-PayEst #2 34,883.00


Total for Check Number 55561: 0.00 34,883.00


55562 USBANK US Bank NA - Custody 06/15/2016
386000139 Investment Custody Charges 05/01-05/31 84.00


Total for Check Number 55562: 0.00 84.00


55563 USIC USIC Locating Services, LLC 06/15/2016
183552 46 Ticket Locates—ConcreteProgram 1,054.78


l83552A 169NC Locates/80 Ticket Locates-May 917.20


l83552B 169NC Locates/80 Ticket Locates-May 917.20


Total for Check Number 55563: 0.00 2,889.18


55564 UULC Utilities Underground Location Center 06/15/2016


6050163 On Call Location Service - 138 Locates 89.01


6050l63A On Call Location Service- 138 Locates 89.01


Total for CheckNumber 55564: 0.00 178.02
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55565 VERIZON VerizonWireless 06/15/2016
9762448044 Broadband Unlimited02/21-03/20-Exec 4o_o|


9762448044A Access & Usage Chgs 02/21-03/30-Bldg . 119_47


97624480443 Access & Usage Chgs 02/21-03/30-SW 35_5o


9764087152 Access & Usage Chgs 03/21-04/20-Parks |55_41


9764087152A Access & Usage Chgs 03/21-04/20-PW 32_71


97640871528 Access & Usage Chgs 03/21-04/20-Admin 2757
9764088871 BroadbandUnlimited03/21-04/20-Exec 40,01


9764088871A Access & Usage Chgs 03/21-04/20-Bldg 11943


9764088871B Access & Usage Chgs 03/21-04/20-SW 35_5o


9765743511 Access & Usage Chgs 04/21-05/20-P & R | 31,5|


Total for Check Number 55565: 0.00 799.42


55566 WASTPAT WashingtonState Patrol 06/15/2016
116008581 Background Checks - May 88.50


Total for CheckNumber 55566: 0.00 88.50


55567 WASTEMN Waste Management-Northwest 06/15/2016
0421607-2677-6 15728Main St-St Sweeper-May 47.70


Total for Check Number 55567: 0.00 47.70


55568 WATSONR Reija Watson 06/15/2016
6198 Volleyball:4th-8th Grade 4/20-6/01 1,680.00


Total for Check Number55568: 0.00 1,680.00


55569 WAVEDIV WaveDivisionHoldings, LLC 06/15/2016
37933 FiberLease-15728Main St to 3000 Rockefeller. 642.87


Total for Check Number 55569: 0.00 642.87


55570 WILSONK Kathy Wilson 06/15/2016
6137 CPR & BasicFirstAid for Parents 05/14 #6137 70.00


Total for Check Number 55570: 0.00 70.00


55571 WINSUPP Winsupply Company 06/15/2016
012679-01 StationModule-HighlandsBlvd MedianContollc 221.71


Total for CheckNumber55571: 0.00 221.71


55572 AFSCME WSCCCE, AFSCME,AFL-C10 06/15/2016
May UnionDues - AFSCME-May 1,364.38


Total for CheckNumber 55572: 0.00 1,364.38


55573 ZAC&Tl-lOl\ Zachor & Thomas, Inc., P.S. 06/15/2016
1205 MonthlyProsecution Legal Retainer-May 8,701.91


Total for Check Number55573: 0.00 8,701.91


55574 ZUMAR Zumar Industries, Inc. 06/15/2016
0182595 15VariousStreet Signs 419.60


0182595A 25-12x18 Scoop & Leash Your Dog Signs 603.07


Total for Check Number 55574: 0.00 1,022.67


Total for 6/15/2016: 0-00 569.48655
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Report Total (158 checks): 0-00 703.657.96


AP Checks by Date - Detail by Check Date (6/21/2016 3:28 PM) Page 13


AGENDA ITEM #F.


Approval of Checks #55417 through #55574 and ACH Wire Transf... Page 142 of 190







WASHINGTON
Date: June 14. 2016


Payroll Check Batches
Dated Check Numbers Amount
05/25/16 ACH Automatic Deposit Checks $143,434.55
05/25/16 ACH Wire- FWT & Medicare Taxes $28,954.51
05/27/16 ACH Wire MEBT- Wilmington Trust $29,273.00
05/27/16 ACH Wire- BAC—Flex Spending Acct $1,569.78
05/27/16 ACH Wire—ICMA RC- Def. Comp $807.94


06/10/16 ACH Automatic Deposit Checks $152,902.98
06/10/16 ACH Wire- FWT & Medicare Taxes $31,196.31


Total $388,139.07


Voided Checks
Numbers Explanation


CLAIMS APPROVAL


We, the undersigned Finance/Audit Committee of the City of Mill Creek, recommend approval of the
ACH Automatic Deposit checks and ACH Wire Transfers in the amount of $388.139.07.


We recommend approval of the above stated amount with the following exceptions:


“P Lt....~
Councilmember Fi i1-ectoi'E
Councilmember City Manager


(5 I-‘i|mncc\\\'P‘Pa)1oll‘l"nyrollVouclvcr ,-\ppro\':|l .doc
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Payment Con?rmation
I Bankof America


Company: City of MillCreek -


Requester: Kottke, Sandy errlll Lynch
Run Date: 05/26/2016 12:23:29 PM CDT


Domestic HighValue (Wire)
Payment Category:UrgentIWire


Status: Pending Approval ' Template Name: WILTRUST
Transaction Number: 16500231 1M261E45 . Template Code: WILTRUST


Debit Account Information


Debit Bank: 125000024
Debit Account: 000060104700 '


Debit Account Name: Treas Checking
Debit Currency: USD


Bene?ciary Details
’


»


I


~ -


Beneficiary Name: MATRIXTRUST COMPANY ‘ Bene?ciary Account: 9852374595
: Bene?ciary Address: NA - Bene?ciary Bank iD: 022000046


Bene?ciary City: NA MANUFACTURERSANDTRADERSTR C
Bene?ciary Postal Code: NA ONE MANDT PLAZA,15TH FL


Bene?ciary Country: US - United States of America BUFFALO
US - United States of America


Bene?ciary Email:
Bene?ciary" Mobile Number:


Payment Details
_


Credit Currency: USD
1


Value Date: 05/26/2016
Credit Amount: 29,273.00 ' '


Optional information


Sender's Reference Number: CITYMILLCREEK Bene?ciary information: City of MillCreek n3177e


Additional Routing


lnterrnediary Bank ID: Receiver Information:


Control infonnation


input: sankottke ‘ Input Time: 05/26/2016 12:23:19 PM CDT


AGENDA ITEM #G.


Payroll and Benefit ACH Payments (June 14) in the Amount of ... Page 145 of 190







Payment ApprovalCon?rmation
@


Bank ofAmer?ca
Company: City of MillCreek -
Requester: Manuel, Landy -W?ernllLynch
Run Date: 05/25/2016 2:13:45 PM CDT


Domestic High Value (Wire)
Payment Category:UrgentIWire


Status: Con?rmed by Bank Template Name: Bene?t AdministrationCompany
Transaction Number: 165P95043LZ51A92 Template Code: BAC


Debit Account information


Debit Bank: 125000024
Debit Account: 000060104700


Debit Account Name: Treas Checking
Debit Currency: USD


Bene?ciary Details


Bene?ciary Name: Bene?t Administration Company Beneficiary Account: 310000070
Beneficiary Address: P.0. Box 550 Bene?ciary Bank ID: 125108366


Bene?ciary City: Seatte THE BANKOF WASHINGTON
Beneficiary Postal Code: 98101-0550 5901 196TH ST SW


Bene?ciary Country: US - United States of America LYNNWOOD
US - United States of America


Bene?ciary Email: sii@bac|ink.com
Bene?ciary Mobile Number:


Payment Details


Credit Currency: USD Value Date: 05/25/2016
Credit Amount: 1,569.78


Optional information


sender's Reference Number: Daycare] Health Bene?ciary information: City of MillCreek


Additional Routing


intermediary Bank ID: Receiver information:


Control Information


input: sankottke input Time: 05/25/2016 9:51:30 AMCDT
Approved: lm844883 Time: 05/25/2016 2:13:30 PM CDT


initial Confirmation: WTX:2016052500320090
Con?rmation #: FEDR:20160525B6B7HU1R010734
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0/.
Payment Approval Confirmation aimitc? America (5?


Merri??LynchCompany: City of MillCreek
Requester: Manuel, Landy
Run Date: 05/25/2016 2:13:45 PM CDT


Domestic High Value (Wire)
Payment Categoryzurgentlwire


Status: Confirmed by Bank Template Name: ICMA457 Plan
Transaction Number: 165P95715H381V50 Template Code: ICMA


Debit Account information


Debit Bank: 125000024
Debit Account: 000060104700


Debit Account Name: Treas Checking
Debit Currency: USD


Bene?ciary Details
i


y


Beneficiary Name: ICMARC Beneficiary Account: .”425380013)
Bene?ciary Address: P.O. Box 64553 Bene?ciary Bank ID: 022000046


Bene?ciary City: Baltimore MANUFACTURERSAND TRADERS TR C
Bene?ciary Postal Code: 21264-4553 ONE MANDT PLAZA,15TH FL


Bene?ciary Country: US - United States of America BUFFALO


Bene?ciary Email:
US - United States of America


Bene?ciary Mobile Number:


Payment Details


Credit Currency: USD Value Date: 05/25/2016
Credit Amount: 807.94 /


Optional information


Sender's Reference Number: 302029 Beneficiary information: City of MillCreek 302029


Additional Routing


Intermediary Bank ID: Receiver Information:


Control information


input: sankottke Input Time: 05/25/2016 9:57:39 AMCDT
Approved: lm844883 Time: 05/25/2016 2:13:30 PM CDT


Initial Con?rmation: WTX:2016052500320087
Confirmation #: FEDR:20160525B6B7HU4RO10944
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WASHINGTON
Date: June 28. 2016


Payroll Check Batches
Dated Check Numbers Amount
06/24/16 ACH Automatic Deposit Checks $151,264.70
06/24/16 ACH Wire- FWT & Medicare Taxes $3l,270.395
06/14/16 ACH Wire MEBT- Wilmington Trust $25,206.74
06/10/16 ACH Wire- BAC- Flex Spending Acct $1,569.78
06/10/16 ACH Wire- ICMA RC- Def. Comp $807.94
06/10/16 ACH Wire- MCPD Guild Dues $1,940.00
06/ 10/16 ACH Wire- United Way Donations $757.26


06/10/16 ACH Wire- Assoc. of WA Cities $76,463.13


Total $289,279.945


Voided Checks
Numbers Explanation


CLAIMS APPROVAL


We, the undersigned Finance/Audit Committee of the City of Mill Creek, recommend approval of the
ACH Automatic Deposit checks and ACH Wire Transfers in the amount of $205 226.64.


We recommend approval of the above stated amount with the following exceptions:


Councilmember F:'paDirectorQ
_


Councilmember City Manager


G Fin:mce‘.\\'l’ Pi-xvxrollPayroll \'om:lIcr .v\p[Iru\al 4.».-
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Payment Details Report


Company: City of MillCreek
Requester: Kottke, Sandy
Run Date: 06/14/2016 4:23:57 PM CDT


Domestic High Value (Wire)
Payment Category:UrgentIWire


Banakommerica
MerrillLynch


Status: Con?rmed by Bank Template Name: WILTRUST
Transaction Number: 166EG1609E402146 Template Code: WILTRUST


Debit Account Information


Debit Bank: 125000024
Debit Account: 000060104700


Debit Account Name: Treas Checking
Debit Currency: USD


Bene?ciary Details


Bene?ciary Name: MATRIXTRUST COMPANY Bene?ciary Account: 9852374595
Beneficiary Address: NA Bene?ciary Bank ID: 022000046


Bene?ciary City: NA MANUFACTURERSANDTRADERS TR C
Bene?ciary Postal Code: NA ONE MANDT PLAZA,15TH FL


Bene?ciary Country: US - United States of America BUFFALO
US - UnitedStates of America


Beneficiary Email:
Bene?ciary Mobile Number:


Payment Details


Credit Currency: USD Value Date: 06/14/2016
Credit Amount: 25,206.74


Optional information


sender's Reference Number: CITYMILLCREEK Bene?ciary Information: City of MillCreek n3177e


Additional Routing


intermediary Bank iD: Receiver Information:


Control Information


Input: sankottke Input Time: 06/14/2016 4:16:24 PM CDT
Approved: sankottke Time: 06/14/20164:23:27 PM CDT


Initial Confirmation: WTX:2016061400342644
Con?rmation #: FEDR:20160614B6B7HU4R011367
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Payment Approval Con?


Company: City of MillCreek
Requester: Kottke, Sandy
Run Date: 06/10/2016 1:43:01 PM CDT


rmation


Domestic High Value (Wire)
Payment Category:Urgent/Wire


BankofAmerica"
?/MerrillLynch


Status: Con?rmed by Bank Template Name: Bene?t Administration Company
Transaction Number: 166AD31007EMOW44 Template Code: BAC


Debit Account Information


Debit Bank: 125000024
Debit Account: 000060104700


Debit Account Name: Treas Checking
Debit Currency: USD


Bene?ciary Details


Bene?ciary Name: Bene?t Administration Company Bene?ciary Account: 310000070
Bene?ciary Address: P.O. Box 550 Bene?ciary Bank ID: 125108366


Beneficiary City: Seatte THE BANKOF WASHINGTON
Bene?ciary Postal Code: 98101-0550 5901 196TH ST SW


Bene?ciary Country: US - United States of America LYNNWOOD
US - UnitedStates of America


Bene?ciary Email: sli@baclink.com
Bene?ciary Mobile Number:


Payment Details


Credit Currency: USD Value Date: 06/10/2016
Credit Amount: 1,569.78


Optional Information


sender's Reference Number


Additional Routing


Intermediary Bank ID


Control information


Input
Approved


Initial Con?nnation
Con?rmation #


: Daycare I Health


: sankottke
: sankottke
: WTX:2016061000278100
: FEDR:20160610B6B7HU2R010175


Beneficiary Information: City of MillCreek


Receiver lnfonnation:


Input Time: 06/10/2016 1:31:10 PM CDT
Time: 06/10/2016 1:41:07 PM CDT
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Payment Approval Con?rmation Bank ofAmerica /’)(
Company: City of MillCreek -
Requester: Kottke, Sandy -MerrlllLynch
Run Date: 06/10/2016 1:43:01 PM CDT


Domestic High Value (Wire)
Payment Categoryzurgent/Wire


Status: Con?rmed by Bank Template Name: ICMA457 Plan
Transaction Number: 166AD33133K01N70 Template Code: ICMA


Debit Account Information


Debit Bank: 125000024
Debit Account: 000060104700


Debit Account Name: Treas Checking
Debit Currency: USD


Beneficiary Details


Bene?ciary Name: ICMARC Bene?ciary Account: 42538001
Bene?ciary Address: P.0. Box 64553 Beneficiary Bank ID: 022000046


Beneficiary City: Baltimore MANUFACTURERS ANDTRADERSTR C
Beneficiary Postal Code: 21264-4553 ONE MANDT PLAZA,15THFL


Bene?ciary Country: US - United States of America BUFFALO
US - UnitedStates of America


Bene?ciary Email:
Bene?ciary Mobile Number:


Payment Details


Credit Currency: USD Value Date: 06/10/2016
Credit Amount: 807.94


Optional information


Sender's Reference Number: 302029 Bene?ciary lnfonnation: City of MillCreek 302029


Additional Routing


Intermediary Bank ID: Receiver Information:


Control information


Input: sankottke Input Time: 06/10/2016 1:33:28 PM CDT
Approved: sankottke Time: 06/10/2016 1:41:07 PM CDT


Initial Confirmation: VVTX:2016061000278098
Confirmation #: FEDR:20160610B6B7HU3RO10085
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Payment Approval Con?rmation


Company: City of MillCreek
Requester: Kottke, Sandy
Run Date: 06/10/2016 1:43:01 PM CDT


Domestic High Value (Wire)
Payment Categoryzurgent/Wire


BankofAmerica”
>./MerrillLynch


Status: Confirmed by Bank Template Name: GUILDDUES
Transaction Number: 166AD28100RO0Y29 Template Code: GUILD


Debit Account Information


Debit Bank: 125000024
Debit Account: 000060104700


Debit Account Name: Treas Checking
Debit Currency: USD


Bene?ciary Details


Bene?ciary Name: MillCreek Police Of?cer Guild Beneficiary Account: 000060159001
Bene?ciary Address: PO Box 13261 Bene?ciary Bank ID: 125000024


Bene?ciary City: MillCreek BANKOF AMERICA, NA
Bene?ciary Postal Code: 98082 1424 164TH ST SW


Bene?ciary Country: US - United States of America LYNNWOOD
US - United States of America


Beneficiary Email:
Bene?ciary Mobile Number:


Payment Details


Credit Currency: USD Value Date: 06/10/2016
Credit Amount: 1.940.00


Optional Information


Sender's Reference Number: Poiice Guild Bene?ciary Information: Police Guild Dues Direct Deposit


Additional Routing


lntennediary Bank ID:


Control Information


Input:
Approved:


initial Con?nnation:
Con?rmation #:


sankottke
sankottke
WTX:2016061000278097
BOOK:2016061000278097


: 06/10/2016 1:28:23 PM CDT
: 06/10/2016 1:41:07 PM CDT
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Company: Cityof MillCreek -


Requester: Kottke, Sandy -Merrlll“ch
Run Date: 06/10/2016 1:43:01 PM CDT


Domestic High Value (Wire)
Payment Category:UrgentIWire


Status: Con?rmed by Bank Template Name: UnitedWay
Transaction Number: 166AD3513lOPOF47 Template Code: United Way


Debit Account Information


Debit Bank: 125000024
Debit Account: 000060104700


Debit Account Name: Treas Checking
Debit Currency: USD


Bene?ciary Details


Beneficiary Name: United Way of Snohomish County Beneficiary Account: 9590003708
Bene?ciary Address: 3120 McDougaIIAve, STE 200 Bene?ciary Bank ID: 122000496


Bene?ciary City: Everett UNIONBANK,N.A.
Bene?ciary Postal Code: 98201 30343 CANWOODST. STE 100


Bene?ciary Country: US - United States of America AGOURA HILLS
US - United States of America


Bene?ciary Email:
Bene?ciary Mobile Number:


Payment Details


Credit Currency: USD Value Date: 06/10/2016
Credit Amount: 757.26


Optional Information


sender's Reference Number: 166AD3513lOPOF47 Bene?ciary Infonnation: United Way from City of MillCreek


Additional Routing


Intermediary Bank ID: Receiver Information:


Control Information


Input: sankottke Input Time: 06/10/2016 1:35:27 PM CDT
Approved: sankottke Time: 06/10/2016 1:41:07 PM CDT


Initial Con?rmation: WTX:2016061000278099
Con?rmation #: FEDR:20160610B6B7HU2R010178
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ASSOCIATION OF WASHINGTON CITIES


MILL CREEK, CITY OF


ACCOUNT SUMMARY - contains all changes to this account as of 06/10/2016 09:07:40 AM


FUND: 100 ACCOUNT NUMBER: 186 L


BILL MONTH: 06/2016
COVERAGE MONTH: 06/2016


PAYMENT DUE BY: O6/10/2016
CURRENT BILLING AMOUNT: $76,463.13


PRIOR OVERAGE OR SHORTAGE: $0.00


ADJUSTMENTS: $000


TOTAL AMOUNT DUE: $76,463.13


100 186 L 062016 0


Fund
I 7


Account Number Bill Month Amount Paid
I


_


100 186 L 06/2016 $ T/(9 /‘((93 4/3


WI O//(.9
If you have questions concerning your billing, please contact the Association of Washington Cities Office at
(800) 562-8981 or (360) 753-4137 or Northwest Administrators, Inc. at (206) 726-3345.


MAIL PAYMENT T0: Ifpayment is made by check, please print a copy of this page and mail it with your payment to the


following address.


ASSOCIATION OF WASHINGTON CITIES


PO BOX 84303


SEATTLE, WA 98124-5603


Page 1 of3
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I , ) CITY COUNCIL MINUTESw.


1 ree 15728 Main Street, Mill Creek, WA 98012 # 425-745-1891
WAS!-llN(:"l'()N


Pam Pruitt,Mayor
Brian Holtzclaw, Mayor Pro Tem


Sean Kelly
Donna Michelson


Vince Cavaleri
Mike Todd
MarkBond


May 24, 2016
Regular City Council Meeting


6:00 p.m.


CALL TO ORDER
Mayor Pruitt called the meeting to order at 6:00 p.m.


FLAG SALUTE
Flag Salute was conducted.


ROLL CALL
Roll was called by the City Clerk with all Councilmemberspresent.


AUDIENCE COMMUNICATION:
There were no comments from the audience.


PRESENTATION:
Art & Beauti?cation Board Presentation: Proposed Mill Creek Beauti?cation Project
(Donna Michelson, Councilmember and Board Liaison)


The following agenda summary information was presented:
The Art & Beauti?cationBoard has been developinga potential beauti?cationproject for the City
that would incorporate art into the City’s visual landscape.


The Board presented a PowerPoint slide show that included samples of vinyl wraps for various utility
boxes. The Council liked the idea and asked the board to come back with more details once they are
?nalized.


OLD BUSINESS:
ProposedCancellation of June 14 Council Meeting
(City Council)


The Council and staff engaged in a discussion regarding canceling the June 14 Council Meeting.


MOTION: Councilmember Cavaleri made a motion to cancel the June 14 Council Meeting.
The motion failed due to lack of second.
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CouncilMeetingMinutes
May 24, 2016
Page 2


The Council will discuss this further at the June 7 meeting.


NEW BUSINESS:
Ordinance to Amend MCMC Chapter 4.30 to Revise and Update the Art/Beauti?cation Advisog;
Board Code Section
(Donna Michelson, Councilmember)


The followingagenda summminformationwas presented:
The Art & Beauti?cationBoard has requested updates and revisions to MCMC 4.30 relating to the
compositionof the Art/Beauti?cation Advisory Board. The revisions include changes to the
composition of the board which eliminated the Garden Club member. With the changes, the board
will now have 9 member-at-largepositions. The code section was also updated to be consistent with
the languagefor other board and commissionswithin the Mill Creek MunicipalCode.


Council discussed the amendment to the code. After discussion, the Council asked that staff contact
the Garden Club and con?rm they are not going to participatein the board. This item will come back
to the Council at a future meeting.


CONSENT AGENDA:
A. Approval of Checks #55348 through #55416 and ACH Wire Transfers in the Amount of
$1 204 791.92
(AuditCommittee: Councilmember Bond and Councilmember Kelly)


B. Payroll and Bene?t ACH Payments in the Amount of $286,975.70
(AuditCommittee: CouncilmemberBond and Councilmember Kelly)


C. City Council Meeting Minutes of April 26, 2016


D. City Council Meeting Minutes of May 3, 2016


E. City Council Meeting Minutes of May 10,2016


There were no exceptions from the audit committee.


MOTION: Mayor Pro Tem Holtzclaw made a motion to approve the consent agenda items
A, B, D and E with an amendment to reflect when the executive session ended
with the words “which was subsequently extended” on the May 3 and May 10
meeting minutes, Councilmember Todd seconded the motion. The motion passed
unanimously.


MOTION: Councilmember Todd made a motion to approve consent agenda item C. the
April 26, 2016 meeting minutes with one change, Councilmember Michelson
seconded the motion. The motion passed unanimously.
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CouncilMeetingMinutes
May 24, 2016
Page 3


REPORTS:
Mayor Pruitt reported on the Economic Alliance luncheon.


Councilmember Bond wished the Mayor a belated happy birthday.


CouncilmemberCavaleri reminded the Council about the Memorial Day events coming up on
Monday, May 30.


CouncilmemberTodd reported on the City Manager evaluation process. He asked Council to return
their evaluationsby Monday, May 30. He will compile all of the responses and send the evaluation
back to the Council for review by June 3. The Council will meet in executive session for discussion
on June 7.


City Manager Polizzotto handed out the Memorial Day parade program. She also mentioned that
Public Records Of?cer Joarma Lee was in attendance tonight to do some training with City Clerk
Chelin.


AUDIENCE COMMUNICATION:
There were no comments from the audience.


RECESS TO EXECUTIVE SESSION:
The meeting recessed to executive session at 7:08 p.m. to discuss performance of a public employee
per RCW 42.30.110 (g) for approximately20 minutes; which was subsequentlyextended.


RECONVENE TO REGULAR SESSION:
The meeting reconvened to regular sessionat approximately7:45 p.m.


ADJOURNMENT
With no objection,Mayor Pruitt adjourned the meeting at 7:45 p.m.


Pam Pruitt, Mayor


Kelly M. Chelin, City Clerk
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CITY COUNCIL MINUTES 


June 7, 2016 
15728 Main Street, Mill Creek, WA 98012  425-745-1891 


  
 


Pam Pruitt, Mayor  


Brian Holtzclaw, Mayor Pro Tem  


Sean Kelly  


Donna Michelson 


Vince Cavaleri  


Mike Todd  


Mark Bond  
 


June 7, 2016 


Regular City Council Meeting 


 5:00 p.m. 
   


CALL TO ORDER  


Mayor Pro Tem Holtzclaw called the meeting to order at 5:00 p.m. 


 


FLAG SALUTE 


Flag Salute was conducted. 


 


ROLL CALL 


Roll was called by the Acting City Clerk with all Councilmembers present, except Mayor Pruitt.  


Mayor Pro Tem Holtzclaw reported Mayor Pruitt would be in a few minutes late due to a work 


conflict. 


 


RECESS TO EXECUTIVE SESSION: 


The meeting recessed to executive session at 5:08 p.m. to discuss the performance of a public 


employee per RCW 42.30.110 (1) (g) for approximately 50 minutes; which was subsequently 


extended by 10 minutes two times by Mayor Pruitt. 


Note: Mayor Pruitt arrived at approximately 5:15 p.m. 


 


RECONVENE TO REGULAR SESSION: 


The meeting reconvened to regular session at 6:12 p.m. 


 


FLAG SALUTE: 


Flag Salute was conducted again, with the assistance of the Boy Scouts of America. 


 


AUDIENCE COMMUNICATION: 


Dan Stearns 


(Name and address not confirmed) 


 


Dan introduced himself as a resident in the East Gateway Urban Village area.  He expressed 


disappointment in the apartments going into this area and asked the Council to visit University 


Village for an example of how an area can be re-invented.  Dan would like to see this area developed 


with more service to the community in mind. 


 


Janice Huxford 


(Name and address not confirmed) 
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Janice introduced herself and advised Council that she would be in touch with each of them 


individually and wanted them to relate her face to her name.   


 


PRESENTATIONS: 


Mill Creek Youth Advisory Board Senior Recognition 


(Kristen Rasmussen, Youth Board Adviser) 


 


The following agenda summary information was presented: 


Mayor Pruitt will be presenting a Certificate of Appreciation to eleven members of the Mill Creek 


Youth Advisory Board. Members of the Board who are seniors will be graduating from Henry M. 


Jackson and Inglemoor High School in June 2016. The certificates recognize the service of the 


students for their participation and involvement as members of the 2015/2016 Youth Advisory Board. 


The City of Mill Creek would like to thank and congratulate these seniors for their contribution in 


making a positive difference in their community. Graduating Seniors include: Cluis Le (not 


attending), Claire Kelly, Colton Lee, Diana Reiman, Jace Lee, Jiyoon Chon, Jonathan Tan, Kirin 


Yusaf, Lauren Hoang, Margot Amalachandran, Matthew Lee (not attending), Rachael English, and 


Sailu Kodavati. 


 


During 2015-2016, the Board members contributed 1,070 hours to the community of Mill Creek. A 


PowerPoint designed by member Jace Lee was presented. 


 


Loaned Executive Management Assistance Program (LEMAP) Assessment Report Finding 


Presentation 


(Rebecca C. Polizzotto, City Manager) 


 


The following agenda summary information was presented: 


In anticipation of hiring a new police chief, the City Manager and Interim Police Chief determined 


that it would be beneficial for the Police Department to undergo a Loaned Executive Management 


Assistance Program (LEMAP) operational review of the Department.  A LEMAP review provides the 


Department, and its leadership, with a critical look at the organization through the eyes of peer 


professionals.  The goal of a LEMAP is to conduct a review of departmental operations, provide the 


police chief with a roadmap that identifies agency strengths and weaknesses, and establishes a 


foundation for agency accreditation. 


 


A LEMAP review was conducted for the Mill Creek Police Department on January 19-20, 2016.  The 


process was coordinated by the Washington Association of Sheriffs and Police Chiefs’ (WASPC).  


The team leader for the review was WASPC Director of Professional Services, Michael Painter.  


LEMAP team members also included Kelly Donnelly (Mercer Island Police), Scott Smith & Rod 


Sniffen (Everett Police), and David Doll (Bellingham Police).   


 


The LEMAP team produced a written report.  At the June 7 council meeting, the police chief will 


summarize the report findings and update the Council on some corrective action that has already 


occurred. 
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Discussion. 


Council expressed their support of the LEMAP report and Chief Elwin’s presentation of the 


information.   


 


Councilmember Todd asked what the highest priority will be going forward with this information.  


City Manager Polizzotto responded by advising that she has asked Chief Elwin to focus on the high 


liability issues. 


 


Councilmember Todd supported the City Manager and assured her that the Council is behind staff on 


following best practices and her plan to integrate department work plans/priorities into updated City 


policies.   


 


Note: Mayor Pro Tem Holtzclaw left at 7:00 p.m. as scheduled. 


 


OLD BUSINESS: 


Proposed Cancellation of June 14 Council Meeting 


(City Council) 


 


Discussion. 


The Council discussed whether they should cancel the June 14 Council meeting.  During this 


discussion, Councilmember Todd suggested adding Study Sessions back into their regular meeting 


schedule in order to give the Council more opportunity for discussion before decision making.  The 


Council agreed and City Manager Polizzotto offered to include a study session in the July schedule. 


 


MOTION: Councilmember Cavaleri made a motion to cancel the June 14 Council meeting, 


Councilmember Bond seconded the motion. The motion passed 6-1-0 with 


Councilmember Todd opposed. (Councilmember Todd stated that he is opposed 


because there are many topics the Council could use the time to discuss.) 


 


NEW BUSINESS: 


Designate Three Voting Delegates for the June 23 AWC Business Meeting 


(Rebecca C. Polizzotto, City Manager) 


 


The following agenda summary information was presented: 


The Association of Washington Cities (AWC) is holding its annual conference in Everett from June 


21 through June 24. 


 


The AWC will hold its annual business meeting from 4:00 p.m. to 5:45 p.m. on Thursday, June 23.  


The association’s annual business meeting provides an opportunity to debate issues that affect 


Washington cities and to elect the association’s Board of Directors (the people who guide the 


association’s activities). The City of Mill Creek is entitled to three voting delegates who must be 


present at the meeting. 


 


Mayor Pruitt, Councilmember Todd and City Manager Polizzotto are currently registered to attend 


the AWC annual conference.   
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MOTION: Councilmember Michelson made a motion to designate Mayor Pruitt, 


Councilmember Todd, and City Manager Polizzotto as Voting Delegates at the 


AWC Annual Business Meeting, Councilmember Bond seconded the motion. The 


motion passed unanimously.  


 


REPORTS: 


Mayor Pruitt reminded the Council and members of the public of the Map Your Neighborhood event 


held at City Hall in the Council Chambers on June 15
th


 between 6:30 and 8:00 PM.  She invited 


everyone to sign up on the City website and make a point to attend this very important emergency 


preparedness planning event. 


 


Councilmember Cavaleri reported that he attended the Park and Recreation Board meeting.  Four sets 


of plans for North Pointe Park have been drafted and look fantastic.  All plans will be brought to the 


neighborhood for their valued input.   


 


Councilmember Michelson reported that she will be attending the Art and Beautification Board 


meeting tomorrow.  The first of three Art Walks will be held this Thursday on Main Street between 5 


and 8 PM.  Additional Art Walks will be held on the second Thursday of July and August.  She also 


thanked staff for a beautiful Memorial Day parade, held on a perfect day.  


 


Councilmember Michelson also thanked Councilmember Todd for bringing up the topics he would 


like to discuss with the Council.  The City Manager offered to work on amending the meeting agenda 


to add one of these sessions per month in place of a regular meeting. Per Councilmember Bond’s 


suggestion, City Manager Polizzotto agreed to make the topic of the first session be whether the 


Council wishes to take action in these sessions, and how that would be accomplished.  


 


Councilmember Todd requested authority for the Personnel Committee to have additional time to 


better compile the data from each councilmember on the performance of a public employee.  


Councilmember Bond reported that the Committee will get together on June 14 to put everything 


together so the revised composite may be emailed to all councilmembers on June 15 or 16 for review.  


The Council’s schedule for the City Manager review process remains the same. 


 


City Manager Polizzotto provided a current financial report to each Councilmember for their 


information and review.   She also reported on an Infrastructure Funding Opportunity and advised the 


Council of the memo in their packet regarding grant work.  Update of this plan is also very important 


in order to allow time to prepare for applying for upcoming grant opportunities.  City Manager 


Polizzotto recognized Director of Engineering Scott Smith and assured the Council that staff is 


aggressively pursuing grant dollars. 


 


AUDIENCE COMMUNICATION:  


There were no comments from the audience. 
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RECESS TO EXECUTIVE SESSION: 


The meeting recessed to executive session at 8:20 p.m. to discuss performance of a public employee 


per RCW 42.30.110 (1) (g) for approximately 20 minutes; which was subsequently extended by 10 


minutes. 


 


RECONVENE TO REGULAR SESSION: 


The meeting reconvened to regular session at approximately 8:50 p.m. 


 


ADJOURNMENT 


With no objection, Mayor Pruitt adjourned the meeting at 8:50 p.m. 


 


___________________________________________ 


Pam Pruitt, Mayor 


 


___________________________________________ 


Joanna Lee, Acting City Clerk 
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CITY OF {L
2%.


N


MillCreek
WASHINGTON


MEMORANDUM


TO: Rebecca Polizzotto, City Manager
FROM: Peggy Lauerrnan, Finance Director
DATE: June 21,2016
SUBJECT: Financial Report as of May, 2016 relating actual performance to the biennial budget


ending December 31, 2016


General Fund:
Fund balance at the end of May increased from April by $1.493 million to $6,402,840. Biennium
to date expenses are $17.896 million and revenues are $17.709 million. Fund balance is
approximately $252,000 lower than at the same point in time a year ago.


Revenues (see General Fund Revenue Report and related graphs):
Total General Fund revenues are $320,166 ahead of budget to date. The City continues to do well
in the sales tax, license/permit and charges for services categories.


Regular property tax revenue exceeded the budget by $153,837. We expect to see actuals
continue to exceed budget moving forward as the increase for 2016 was greater than budgeted.


Sales tax is $130,206 in excess of the budget prediction year to date.


Licenses and Permits is $125,915 over the biennium budget to date. This is an increase of
$22,000 over the April budget to date. We continue to exceed budget projections in development
and franchise fee charges.


Intergovernmental and Grant revenue are $13,696 under budget. No intergovernmental taxes or


grants were received in May. We have been awarded the grant for the Live Scan ?nger printer,
but need to purchase and be reimbursed for it. This grant is budgeted at $18,000.


Charges for Services are 119.5% collected and $315,457 over budget with seven more months to


go in the biennium. Passport fees are already 95.3% collected and we continue to set volume
records with the extended hours of service. Development/Plan Check fees are 178.9% collected
and exceed the budget by $205,718.


Fines and Miscellaneous is $77,621 under budget through May. Traf?c infractions and
investment interest revenues continue to lag.
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Expenditures (see General Fund Expenditure Report and related graphs):
Total General Fund expenses are 70.2% spent which is $577,181 under budget through May.
All departmentsare near or below biennium to date expectations.
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Total General Fund Revenues
2015/2016 2015/2016


Yrn Budget vs Actual
M°"“‘ ""0891 ‘CW1 Total General Fund Revenues
Jan 426,231 498,453
Feb 792,238 888,356 25-90999“
Mar 1.404.547 1.477.497
Apr 2,270,336 2,600,618
May 5,512,894 5.649.205
June 5.935.487 6.117.974 20W,_m0
July 6.352897 6.556.574
Aug 6.745.742 6.931.719
Sept 7.273.898 7.454.298
Ocl 8,055,817 8,242,928
Nov 11,307,099 11,404,037 15,000,000


Dec 11,734,138 11,786,601
Jan 12,182,788 12,276,914
Feb 12,561,664 12,717,087
Mar 13,187,188
Apr 14,081,538


1o‘0o0‘0O0


May 17,388,938 17,709,105


June 17,822,289
July 18,263,367
Aug 18,668,171 5000.000
Sept 19,209,517


Oct - 007.403
Nov ,323,917


Dec 23,762,157
0- -.1Xff3§‘§;'§£’3¥§'i£3§§f’ "’.‘.’.;‘.§°%9° 6° 0‘ 13‘61 ,0 9* ,s»,,e2‘ 0°" ,0 0° 0° 61>,1» 0 ,0 ,,«° ,6 ,6 9,9‘09 ,6 ow


%0f’I'0l:1l Bud cl Collected 35%
‘


-0-2015/2015 Budget -0-201512015 VTDAcIual


REGULAR & EMS PROPERTY TAX
2015/2016 2015/2016


7 7 "7


YTD
Month Huge: Actual


P
Budget vs Actual


Jal] 0,972 ,_,9_284 roperty Tax Revenue
Feb 20,958 39.882 ‘5-°°°~°°° ' 7


Mar 202,594 186,705 14.000000
Apr 670,656 866,294
May 3.60-1.776 3.594.032 ‘3v°°°-°°°


June 3,618,748 3,633,605 120001000
July 3,632,720 3,656,226
Aug 3,646,692 3,667,985 11,000,000


Sept 111744.496 3,700,064
10000000


Oct 4,037,908 4.077.658 ' '


Nov 6,972,028 6,922,224 9000.000
Dec 6,986,000 6,971,129
Jan 7,000,228 6,999,605 a‘m°'w0


Feb 7,007,343 7.009.-1'-’7 7,000,000
Mar 7,192,311 7,204,628


Apr 7,668,961 8,038,363 61°°°-°°°


May 10,656,916 10,719.975 5,000,009 ,


Jun 10,671,144
Jul 10,685,373 "1‘3°°-°°°


Aug 10,699,601 3000000
Sup 10,799,199


on ,,,o97,995 2,000,000


Nov 14,085,950
1000000


Dec 14,100,178
Y‘l'D over (1111dcr)Budget (13,060 0


Actual % of Yl‘l) Budget 100.6% 0,,
% nf'l‘otal Budgcl Collected 76.0%


—o—2015rz1115Eud9e| —o—-2o1sr2o1svrnAma1
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General Fund Revenues
RETAIL, PUBLIC SAFTEY & CRIMINAL JUSTICE SALES_TAX


2015/2016 2015/2016
YTD Budget vs Actual Sales Tax Revenue


Month Budget Actual
Jun 208,919 228,176
Feb 486,459 518,173 6'°D°'m° 7 W


W


Mar 686,888 725,433
5500000


Apr 899.545 929.224
' '


May 1.135.597 1.173.708 5_oO0’,m
June 1,350,651 1,405,913


July 1,572,428 1,657,376 #500000
Aug 1,825,059 1,936,034
Sept 2,061,844 2,180,027 4’oo0‘00o
Oct 2,278,581 2,416,925
Nov 2,523,351 2,672,116 3’500‘00o
Dec 2,742,852 2,902,198
Jan 2,960,456 3,134,268 3,000,000
Feb 3,249,541 3,408,163
Mar 3,458,292 3,607,068 2,500,000


A111 3.679.790 3.811.355
May 3,925,649 4,055,855 2,000,000
Ju11 4,149,645
Jul 4.380.643 1.500.000
Aug 4,643,782
Sep 4,890,404 ‘.000.000
Oct 5,116,142
Nov 5,371,114 509.090


Dec 5,600,000
0 I


XTJZ§‘§',§e"3?E'L§§§ff‘”K;;.‘;‘§L. ,6 ,2 51>,5 0*5° ,8 ,2 60¢ 0°‘ 2* 51° 11°I4“?0‘ .2 ,5 33° 9‘ ,9 5° 0°‘ 5 on
% of Tom] Budget Collected 72.4%


‘Vii’
—I—?m5/20155116021 —0—2D15EDI6VTDA:IunI


LICENSES & PERMITS
Wiii


2015/2016 2015/2016
no Budget vs Actual License & Permit Revenue


Month Budget Actual
Jan 134.954 183.355
Feb 163.664 219,590 1'40°‘°OD


Mar 184,051 245,371


Apr 298,400
May 318,005 1.2001900


June 337.615
Jul)" 451-514 507-937
Aug 471,22 526,795 1,000,000


Sept 490,835 563.003
on 604.834 660.033
NOV 594445 5791319 300009
Dec 644.055 692.997
Jan 779,019 856,800
Feb 807,719 902,089


600 000
Mar 828,106 934,992


‘


Apr 942,455 1,046,060
May 962,065 1,087,979
June 981,674 4°°1°°°


July 1,095,673
Aug 1,115,283
Sept 1,134,892 200.000


O1.-I 1,248,891
Nnv 1,268,500
Dec 1,288,110 0


% ofruml BmlgclCollected 84.5%
7


-—2msao1s mam
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General Fund Revenues


INTERGOVERNMENTAL8. GRANTS
2015/2016 2015/2016


YTD
Mnuth Budget Actual
Jan 16.553 15897
Feb 17,512 15,897
Mal‘ 951545 571043
Apr 114,443 102,878
May 115,402 102,878
JUNE 157-535 147-414
July 173,374 162,460
Aug 228,183 162,460
Sept 270,316 333,236
Oct 376465 3611431
Nov 377,223 363.023
Dec 419,357 4141013
Jan 448.191 441,919


FCh 4491149 44|v‘)19


Mar 527.547 510.487
Apr 556,382 543.644
May 557.340 543644
June 599, 38
July 628,672


Aug 683,481


Sept 725,978
Oct 832,313
Nov 833,271
Dec 875,769
Y1'D over (1111dcr)Budget (111,606)


Actual % 0fYl‘D Budget 97.5%
% 0fT0t11ll311dg1.-tCollcctcd (12.1%


CHARGES FOR SERVICES
2015/2016 2015/2016


YTD
Month Budget Actual
Jun 26,073 29,820
Fab 52,146 69.851
Mar 78,219 111,849
Apr 104,292 169,625
May 130,365 205,140


June 156,438 242,037


July 182,510 284,165
Aug 208,583
Sept 234,656
Oct 260.729
Nov 286,802


Doc 312,875
Jan 340.144 479,‘ 22


Feb 3571413 532-524
Mar 394,681 607,124


Apr 421,950 658,863
May 449.219 764.676
June 476,488
July 503756
Aug 531,025


Sept 558,294
Oct 585,563
Nov 612,831
Dec 640,100


YTD0vcr(11ndcr) lhxdgcl 315.457
Ar:l1111l%ofYTDBudget 170.2%
% of '1‘ma! Budget Collected 119.5%
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Budget vs Actual Intergovernmental Revenue
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General Fund Revenues


FINES 8- MISCELLANEOUS
2015/2016 2015/2016


\'l'I)


Month Blulgcl Actual
Jan 25.750 11.920
Feb 51.500 24,961
Mar ,—/.250 71086
Apr 103,000 90,351
May 128,750 105,907
Junc 154,500 117,169
July 180,250 128,098
Aug 206,000 151,812
Sept 231,750 164,745
Oct 257,500 181,594
Nov 283,250 192.170
Dec 309.000 188,346
Jan 334.750 195-739
Feb 360,500 265,203
Mar 386,250 315,308
Apr 412,000 343,276
May 437,750 360,129
June 463,500
July 489,250
Aug 515,000


Sept 540,750


Oct 566,500
Nov 592,250


Doc 618.000
YTD o\'cr(11ndcr) Budget [7/.621)
Actual ‘K:ofYI'D Budge! 82.3%
‘Z60f’l‘ol.1| ll11dgclC0llcc!ed 58.3%
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Total General Fund Expenses
2015/2016 2015/2016


XTD
Monlh Budgu Actual
Jan 1,010,405 1,020,434


Feb 2,002,914 2,589,195
Mun-11 1423.759 3,350,515


Apr 4,113,374 363.653
May 5.705.883 5.581091
June 6,526,728 6,372,560
July 7,216,342 7,039,286
Aug 8,808,852 8,617,609


5217! 9,629,697 9,376,691:
01:! 10,319,311 9,986,026
Nov 11,916,820 11,495,950


Dec 12,655,243 12,208,131
Jan 13,666,639 13,219,323


Feb 15,327,940 14,839,088
March 16,135,419 15,559,994


Apr 16,811,666 16,297,589
“?y 18.-172.967 17,895,785
J 11110 19,280,445
July 19,956,693
Aug 21,617,994


Sepl 22,425.-372


Oct 23.101,72o


Nov 24,770,846
Dec 25.-197.077
YTD 0\'01‘(undcr)ll\1dgel (577,181)
1'rD A1.-[11:11% ofY|'l) Budge! 96.9%
96of‘l'nl;1l IhxdgelEvpexldcd 70.2%


LEGISLATIVE
2015/2016 2015/2016


\'l'I)


Month Budget ;\c\I1:1l


Jan 4-592 -0.290
Feb 9,183 0,824
Mar 13,775 25080
Apr 18,366 34,012


My 22,958 49.538
June 27,549 53.812
July 32.141 58.335
Aug 36,732 62,560
Sept 41,324 66,864
Oct 45,915 7L0"
xov 50,507 75.089
Dec 55,098 79408
Jan 59.689 83774
Feb 64,281 86,323


Mar 68,872 90,230


Apr 73.464 94.866
May 78,055 99,666
June 82,647


July 37,239
.-\ug 91,329
Scpl 96.-I21
01:1 101,012


Nov 105,604
Dec 110,195


\TD 01-er(11ndcr)Budgc1 21,611
\'|'D:\clI1'.II ‘)6 DIYFDBudget 127.7%
% 0l"l'01alB11dgL~1F.xpe1-nded 90.4%


Budget vs Actual
Total General Fund Expenses
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EXECUTIVE
2015/2016 2015/2016


YTD
Monlh Budget Actual
Jan 73,224 91,839
Feb 146,448 144,658
March 219,672 199,508
Apr 292,895 273,650
May 366,119 296,160
June 439.343 354.034
July 512,567 422,950


Aug 585.791 497.444


Sci“ 559.015 557-597
001 732,238 619,087
Nov 805.462 701,035


Dec 878,686 770,861
Jan 941,712 852,242
I-‘eh 1.004.737 913.725
.\I:1rch 1,067,763 969,655
Apr 1,130,789 1,023,213


.\Iay 1,193,814 1,071,598
.Iu11c 1,256,840
July 1,319,866
Aug 1,382,891


Sen! 1.445.917
Oct 1,508,943
Nuv 1,571,968
Dec 1034.994
\'1‘D over (under) Budget (122,216)


\TD .-\clu:Il96of \'ID Budge! 89.8%
960fT0l:1l Budget Expanded 65.5%


FINANCE
2015/2016 2015/2016


VTD
Month Budget .-\cluz1l
Jan 83,007 74,941


Feb 136,013 150,821
.\iz11-ch 189,020 192,731


Apr 242,027 269,815
May 295,033 290,604
June 3.18.040 327,696


J11ly 401,047 379.582
Aug 454.054 430.825
Sept 507,060 473.127
Oct 560,067 524,327


Nov 613,074 605,5
Dec 666,080 549.5’-‘S
Jan 750,673 751159
Feb 805.267 817,721
March 859,860 883,749


Apr 914.453 948.310
May 969,046 1,010,918


June 1,023,639
.Iui_v 1,078,232


Aug 1,132,825
Sept 1,187,418
Ocl 1,242,012


Nov 1,296,605
Dec 1.35l,l9S
\'I'D 01-er (111-11.121‘)Budge! 41,872
'1TDAclI1:1| % 0f\TD Budget 104.3%
96u['i'0lnl Budget Expanded 74.8%


Budget vs Actual Executive Expenditures
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POLICE
2015/2015 2015/2016


VTD Budget vs Actual Police Expenditures
1V‘lonll| Budget Actual 1
.1011 477,883 485,904 1
Feb 828,225 862,983 1 10,000,000 _


March 1,260,984 1,299,085
Apr 1,611,320 1,839,547


9 000 we
Hay 1,961,657 2,002,147


‘ '


June 2,394,416 2,427,525


Jul)‘ 2,7-14,753 2,749,616 a‘°°°'°°°


Aug 3,095,089 3,118,080
Sept 3,527,848 3,550,326 7,000,000


Ocl 3,878,185 3,849,739
Nov 4,228,521 4,131,287 5,999,909
Dec 4,578,858 4,488,576
Jan 5,057»987 $990,912 iooarooo
Feb 5,408,211 5,287,148


‘


March 5,840,857 5,717,385
Apr 6,191,081 6,027,427 A-°°°1°°°


MM’ 5-541-305 613-H1774
June 5,973,951 3,000,000


July 7,324,175


Aug 7,674,399 2,000,000
Sepl 9,107,045
Oct 8,-857-269 tmwm
Nov 8,807,492
Dec 9,157,716
170 111111(under) Budget (195,530) 1


”


YTD AI:l11al%of \TD Budget 97.0% 3'”
% ofTo1aH311dge1Expended 59.-3%


CRIMINAL JUSTICE
2015/2016 205/2016


\TD
Momh Budgu Actual
Jan 39.022 1,027


Feb 78.045 13,885
Watch 11 ,06 ,, o
1,, 1557.09333,22, mono
May 195,112 128,656
June 234,135 179,830 800,000
Jul)’ 2731157 221.272
A1111 312,179 700,000
sent 351,202


Ocl , 0,22


Nov 321.113 60°-°°°


Dec -168,269
Jan 507,291 500,000
Feb
“arch 400,000
;\Dl’
.\k1)'


June 702,404 Somme
Jul' 1. 2611.2 ,5§o,Ls 200.000
scpx 819.471
Oct 858,493 100,000
Nov 897,516
Dec 915.533 0
\TD over (under) Budget (113,208)
YTD Actual ‘X1of \TD Budget 82.9%
950fT0lalBI1dgcIExpendcd 58, %
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NON-DEPARTMENTAL
2015/2016 2015/2016


VTD Budget vs Actual Non Department Expenditures
.\I0nIh Budget Actual
Jan 167,197 158,413
Feb 172,331 175,022 e°°'°°°


March 225,097 204,387
Apr 229,056 246,860 305990
May 234,189 251,239


June 286,956 292,682 ,
July 290,914 296,039 7°°r°°°


Aug 295,048 302,649


5917! 348,914 335,358 59950,;
Oct 352,773 336,422
Nov 362,906 340,258
Dec 415,673 360,823 59°-00°


Jan 595.874 517,207


Feb 601,007 525,478 400,000
.\I:1rch 653,774 562,261
Apr 657,732 566,449
May 662,866 572,204 300,000


June 715,632


M?’ 7‘9-59‘ 200,000
Aug 724,724


Sept 777,491


Oct 781,4-I9 mowow "
T’ ’ ’ ’


Nov 794.4117
Dec 848,349


0
YTDover undcr)BI1d cl 0,662 \\TDAtl11;(1l%0f'1TD§udgel(935.39: ‘Q “E”«'5?‘§ “§\ °°z 9* 0% ‘*6?ob‘ ‘X04°‘‘' 3° ‘‘§ 496)9‘ *9‘>*‘ 9* \*°$%“°‘°‘' *6‘ °°
'36ofTOI:1lBudrzclExncnded 67.4%


-a-.2o1sr2u1sau.1g11 —o-2015/201sv1m:1:11.1
‘


‘


FIRE SERVICES
__ _


2015/2016 2015/2016
YTD Budget vs Actual Fire Services Expenditures


Month Budget ACIII:-1]


Jan 0 20,025


Feb 901,720 895,078 5-5°°-°°°


.\I:11-ch 901,720 915,103 3,000,000 —
— ——


.-\p1‘ 901,720 915,103 tsmmo
Ma_\ 1,803,440 1,790,156
June 1,303,440 1,810,181 7-°°°-°°°


July 1,803,440 1,810,181 6,500,000


Aug 2,705,160 2,684,139 5900.000
Sept 2,705,160 2,704,164
Ocl 2,705,160 2,704,104 515°”-°°°


Nov 3,606,880 3,570,822 1 5,000,000
Dec 3,606,880 3,570,822 1 4500000
Jan 3,606,880 3,592,359


‘ '


Feb 4,590,758 4,558,608 4-°°°-°°°


March 4,576,405 3,500,000


Apr 4.576405
3 000 am


May 5,510,810 ‘ '


June 21590-099


Jul)‘ 2,000,000
Aug
Sepl 6,558,514


"5°u'°°°


Oct 6,558,514 ‘W0-000


Nov 7.542.392 500,000
Dec 7.542.392


0
\'l'Dovc1' under Bud cl (3 ,826):1'1‘11Acu1:(11%uri'r1)1§udge139.11%‘ 9° ~'<°°550*‘?W‘3* 36°”1°“ $9 5’? 00 6°‘ <>°°>’”° «°° $9‘?Y9 69*9° 9* V995°‘? 0° 6°‘ o°°
% of'l'0lL1lli11d;:cll-Expanded 3.5%


——201sr201s Budge! .-_2e1samsv1nA.1u11
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COMMUNITY DEVELOPMENT
2015/2016 2015/2016


YTD
Moulh Budgcl Aclual
Jan 96,205 86,235
Feb 192,410 178,200
March 288,615 264,589
Apr 384,820 411,766
1\lay 431,025 452,492


June 577,230 544,106
July 673,435 651,617
Aug 769,640 747,066
Scpl 865,845 828,076
Ocl 962,050 916,525
Nov 1,058,255 1,008,148
Dec 1,154,460 1,100,067
Jan 1,245,165 1,188,617
Feb 1,335,959 1129770-I
March 1,425,574 1,390,763
Apr 1,517,278 1,502,984
May 1,607,983 1,599,688
June 1,698,688
July 1,789,392
Aug 1,880,097
Sepl 1,970,801
Ocl 2,061,506
Nav 2,152,210


Dec 2,242,915


\'l‘D0ver[11n1lcr)l3udgel (3,295)


\'l‘DAcuml asof 1'r1) Budget 99.5%
as0fTolnl B111!gclExpcnded 71.3%


PUBLIC WORKS
205/2016 2015/2016


\TD
.\1on1h Budget Actual
J31! 591270 97.759
Feb 138,540 159-723
March 207,810 205,442


Apr 277,080 292,835
May 346,350 323,099


June 415,620 382,693
July 484,889 449,692
Aug 554.159 530.180
Sept 623,429 588,864
Ocl 692,699 651,639
Nov 761,969 717,660
Dec 331,239 794,740


Jan 901,367 848,407
Feb 971,495 911,047


March 1,101,524 984,678
Apr 1,111,753 1,041,224


May 1,131,331 1,105,013
June 1,252,010


July 1,322,133
Aug 1,392,265


Sept 1,452,395
Ocl 1532.523
.\'o\' 1,602,652
Dec 1,672,780


rm 0\'er(I111dcr)BI1dgeI (75,353)


YTD:\c|l1:1l % 0f\TD Budget y3.(1%


% ur'ro1al1111dgu1F.xpcndcd 66.1%
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,3 Q.» ,0‘ Yes‘,0 93*30*‘,9


Budget vs Actual Community Development Expenditures


03° ,3 ,0 a ‘,6 ‘,0 >5339* ,0*0‘


.._2a15r2o1s ‘(TD mm


.10?‘0° 9°; <>"5'9° «'9 $1" 1253‘ 36°‘3*“


—-—2015m716Budqe1 —o—2a15I10Is YVDA¢l11:l
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Mill "Eek
WASHINGTON


June 27, 20|6


Wild?ower and Mill Park Village Neighborhood Residents
Mill Creek, WA 98012


SUBJECT: NOTICE OF UPCOMING CHIP SEAL APPLICATION


Dear Resident:


As part ofthe City’s ongoing Pavement Preservation Program (PPP), an “urban” chip seal treatment will
be applied in the Wild?ower and Mill Park Village neighborhoods off“Old” Seattle Hill Road.


A chip seal is a very cost effective surface preservation treatment for roadways that are still in good
condition, and can extend the life ofthe pavement for another 7 — 10 years. Your streets are ideal
candidates for this type of preservation treatment and do not need a structural overlay, which costs I0
times as much. An overlay also requires sidewalk ramp upgrades to current ADA standards.


The chip seal work will consist ofan application ofcrushed rock, followed in a few days by atop coating
of liquid asphalt to seal the surface and help keep the rocks in place. During construction, access to your
driveway could be temporarily restricted for a short time during the day as the asphalt material sets up.
Note that the circular end ofany cul—de—sacswill not get the crushed rock application, only the final top
coat, since the tuming movement of large vehicles (i.e. garbage trucks) tends to grind off the chip seal.


The chip seal work will tentatively be done during the week ofluly I 1”‘by Snohomish County
maintenance crews. Look for orange and black notice signs that will be posted prior to beginning work.
Please do not park on the street the morning of the scheduled work. Afterwards, the chip seal treatment


needs to fully cure for several weeks, and some normal rock “shedding” can be expected. The City will
make an extra effort to sweep the streets on a regular basis during the curing period.


We apologize for any inconvenience and appreciate your patience during this project. lfyou have any
questions or concerns during the project, please feel free to contact me at 425-92 I-5708 or at


scottstcgcityolinillcreek.com.Thank you.


Sincerely,


Scott Smith, P.E.
City Engineer


cc: MCCA


13738 ,\l;lin Srrwci I\llll C k \Vr\ ‘)80lZ ' Administration pl1:—/lZ§~,_~'35—lh")lti: -ll‘:-"~'i§—‘)(?(l


l’olit't' ph: 4 35'/l5—()l73 rx:435545-46S() ' \\\\'\\'.cirynl'inillcrcck.mm
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A3
Millérgek Design Review Board Agenda


W A 5 H I N G T O N 15728 Main Street, Mill Creek, \‘(/ashington 98012


April 21, 2016
5:15 p.m.


COUNCIL CHAMBERS


I. CALL TO ORDER: 5:15 p.m.


II. ROLL CALL: 5:15 p.m.


III. APPROVAL OF MINUTES: 5:16 p.m.


A. Approval of March 17, 2016 Meeting Minutes (1)


IV. NEW BUSINESS: 5:17 p.m.


A. Joint Discussion with Park Board Regarding North Pointe Park (2)


V. ADJOURNMENT: 6:00 p.m.


ATTACHMENTS:
1. March 17, 2016 Meeting Minutes
2. Distributed via email*


* Let Sherrie know if you would like a hard copy of the attachments


G.\EXECU l'lVIE\WI’\BO/\RDS\l)csIgn Review Bozud\/\(i|€N[)/\S\20lbklanimry Zl dun


We are Itying [0 make our public tneeli/tgx accL>.\‘sibIeto 11//tt1embet'suflliepub/ic. Ifyrm need special
(lCCDl)1l)lU£1?li0I7.Y, please call City Hall three days prior to this meeting (425) 745-189].
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CITY OF MILL CREEK
DESIGN REVIEW BOARD MEETING MINUTES


April 21, 2016


Approved May 19, 2016
DRB Members:


Dave Gunter, Chair
Beverly Tiedje, Vice Chair
D. Wayne Bisom
David Hambelton (absent)
Tina Hastings


Park Board Members:
Jim Erlewine, Chair
Brett Nagle, Vice Chair (absent)
Mark Johnson
Gary Harrison (absent)
Gordon Keene (absent)
Matt McGrath (absent)
David Chapin


Community Development Staff:
Sherrie Ringstad, Planning Specialist
Tom Gathmann, Director of Facilities, Parks and Recreation


1. CALL TO ORDER:


DRB Chair Gunter called the meeting to order at 5:15 p.m.


II. ROLL CALL:


All members were present as noted above except Member Hambelton, whose absence is
excused.
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Design Review Board Meeting Minutes
April 21, 2016
Page2


III. MINUTES:


A. Minutes of March 17 2016


MOTION: Member Bisom moved, seconded by Member Hastings, to approve the
March 17, 2016 minutes as presented. The motion was approved
unanimously.


IV. NEW BUSINESS:


Joint Meeting with the Park Board Regarding North Pointe Park
Director of Facilities, Parks and Recreation Tom Gathmann noted that North Pointe Park is
the last undeveloped neighborhood park in the City and stated that in 2016 staff will be
working with the Parks and Recreation Advisory Board (Park Board) on a process to develop
a park master plan to recommend to the City Council. Director Gathmann explainedthat the
Park Board met and came up with four alternatives: 1) natural play, 2) traditional, 3)
arboretum, and 4) no change. He suggested that the Board Members split up into groups to
further develop the ?rst three alternatives. At 5:22 p.m. the Board recessed to break into
groups.


The Board reconvened at 5:50 p.m. and each group described their alternative as follows:


Traditional
0 Pavilion in the middle


Play equipment adjacent to the pavilion
Groupings of trees


Pathways crossing through the middle of the park
Trail/sidewalk around perimeter of park


Natural Play
0 Mound in center featuring terraced seating overlooking the play area


Penny Creek water feature, incorporatingactual site drainage facilities (no pumped or
recirculated water)
Play area incorporating natural mound with tunnel and slide component and climbing
rocks
Wooden walkway crossing water feature and leading to play mound
Grove of shade trees as a back drop to the natural play area


Pedestrian oriented — bike racks, etc.


Sidewalk around the park
Additional diagonal parking if necessary
Open play lawn area


Arboretum
Trees around the world theme
Rain garden featuring a bridge and pathway crossing the raingarden, Willow trees


and plants that like the wet conditions, also utilizing onsite stormwater retainage
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Design Review Board Meeting Minutes
April 21, 2016
Page 3


Mound featuring dry trees such as Pine and Sequoia, large landscaperocks
Asia area featuring ?owering cherry trees


Europe area featuring fall color trees


Play area adjacent to mound including seating
Oak grove in the middle of the park
Open lawn play area in the middle, underneath the Oak trees


Pathways crossing the middle of the park


Chair Gunter asked Tom Gathmann if he could share the final concepts with the Design
Review Board when they are ?nished.


V. ADJOURNMENT:


MOTION: Chair Gunter adjourned the meeting with the consensus of the Board
Members at 6:15 p.m.


Submitted by:


G:\EXECUTIVE\WP\BOARDS\DesignReview Board\MINUTES\20l6\Februa1y l8.docx
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V


~ ART/BEAUTIFICATION ADVISORY BOARDClTY.0P?{:..-v
M111 reek


WASHINGTON


15728 Main Street, Mill Creek, Washington98012 - 425 745-1891


April 13, 2016
4:00 p.m.


I. CALL TO ORDER


II. ROLL CALL


III. APPROVAL OF MINUTES
A. Approval of Minutes February 10, 2016
B. Approval of Minutes March 9, 2016


IV. OLD BUSINESS
A. Art Trail
B. Art Walk


V. NEW BUSINESS
A. Membership


VI. ANNOUNCEMENTS AND REPORTS


VII. ADJOURNMENT


Attachments:
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Millffeek
WASHINGTON


Arts & Beautification Board Meeting
April 13, 2016


Members Present:
Marlene King Julie David Matt Buchanan
Dave Wood Loyt Neiman Zach Anders (via phone)


Not Present:
Danielle Foushee


Also Present:
Donna Michelson Kelly Chelin
Kim Mason-Hatt


1. ROLL CALL
Members and staff present as noted above


MOTION: Member Matt Buchanan moved and Member Julie David seconded to excuse
Chair Danielle Foushee, the motion passed unanimously.


II. APPROVAL OF MINUTES


MOTION: Member Julie David moved and Member Marlene King seconded to approve
the February 10, 2016 and the March 9, 2016 minutes, the motion passed
unanimously.


III. OLD BUSINESS
Art Trail: The Subcommittee has been working on the Power Point presentation to give to
Council on May 24"‘.There will be a dress rehearsal at the May Board meeting.


Art Walk: So far 26 artists have applied to participate this summer. Town Center Business
Association is working on merchants. There are several artists needing to be juried and
Member Zach Anders will forward these applications to the Board for their review. The
June Art Walk pairings will be donemid-May and the map should be ready at the end of the
month. The poster is still in progress and will be distributed soon.


IV. NEW BUSINESS
Membership: The Board discussed the municipal code section that requires the Art &
Beauti?cation Board to have a member of the Garden Club on the Board. The Board would
like to keep the number of positions but remove the Garden Club requirement.


MOTION: Member Julie David moved and Member Marlene King seconded to ask Council
to remove the Garden Club specification from the Art &Beauti?cation Board
Code section 4.30.020, the motion passed unanimously.


V. ANNOUNCEMENTS/REPORTS
Municipal Art Fund: After some research it was detennined the Art Fund had not been
receiving 1% from public projects as speci?ed in the code and as such the ?md will be
increased by $7,900.00. That transfer will bring the fund up to $38,000.00.


AGENDA ITEM #M.


Boards and Commissions Design Review Board Meeting Minutes o... Page 187 of 190







Arts & Beauti?cation Board Meeting
Date: 04-13-2016
Page- 2


VI. ADJOURNMENT
The meeting was adjournedat 4:58 p.m.


The next meeting is scheduled for
May 11, 2016 at 4 pm City Hall Council Chambers


Submitted by:


Kim Mason-Hatt, AdministrativeAssistant


Y:\EXECUTlVE\WP\BOARDS\Att-Beauti?cation\Minutes\20I6\04—l3-20I6.docx
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CITY OF~ART/BEAUTIFICATION ADVISORY BOARD
I‘ CMill l<


WASHINGTON


15728 Main Stree?Mill Creek, Washington98012 - 425 745-1891


May 11, 2016
4:00 p.m.


I. CALL TO ORDER


II. ROLL CALL


III. APPROVAL OF MINUTES
A. Approval of Minutes April 13, 2016


IV. OLD BUSINESS
A. Art Walk
B. ArtTrail


V. NEW BUSINESS
A. Great Garden Awards


VI. ANNOUNCEMENTS AND REPORTS


VII. ADJOURNMENT


Attachments:
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Arts & Beauti?cation Board Meeting
May 11 2016


Members Present:
Marlene King Julie David Matt Buchanan
Loyt Neiman Zach Anders (via phone)


Not Present:
Also Present:


Donna Michelson Kelly Chelin
Kim Mason—Hatt


I. ROLL CALL
Members and staff present as noted above
The Board discussed the resignation of Danielle Foushee and David Wood. Recruitment for
vacant positions will be conducted.


11. APPROVAL OF MINUTES


MOTION: Member Julie David moved and Member Marlene King seconded to approve
the April 13, 2016 minutes, the motion passed unanimously.


III. OLD BUSINESS
Art Walk: TCBA has not provided a merchant list yet. Marian, the TCBA admin, has
moved on and the replacement is still getting up to speed. The Board is ready to do pairings
once the merchants have been identi?ed.


Art Trail: The Subcommittee did a dry run of the Power Point presentation for Council to be
presented on May 24"‘.The Board settled on a theme for the utility box project, “What does
Mill Creek mean to you?”


IV. NEW BUSINESS
Great Garden Awards: The Board discussed the 2016 awards.


MOTION: Interim Chair Matt Buchanan moved and Member Julie David seconded cancel
the 2016 Great Garden Awards due to low membership, the motion passed
unanimously.


V. ADJOURNMENT
The meeting was adjourned at 5:01 p.m.


The next meeting is scheduled for
May 11, 2016 at 4 pm City Hall Council Chambers


Kim Mason-Hatt, Administrative Assistant
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